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Tourism development led to increased numbers of international tourist arrivals worldwide in 2016, reaching 1.2 billion despite global challenges (UNWTO, 2017a). Tourism is a means of economic diversification for many developed and developing countries. Researchers recognize that tourism development influences the daily lives of residents both positively and negatively across various aspects, including economic, social, cultural, and environmental (Almeida-García et al., 2016; Andereck et al., 2007; Bimonte & Faralla, 2016; Brida et al., 2011; Choi, 2013; Dyer, Gursoy, Sharma & Carter, 2007; Hammad et al., 2017a). Research examines the perceptions of residents regarding these impacts, and whether residents’ perceptions affect support for tourism development. Most studies examine such perceptions in homogenous groups, which provides misleading results at multicultural destinations that include disparate groups of residents, which represent heterogeneous groups of people. Residents at multicultural destinations often include greater numbers of non-national residents in comparison to national residents. Understanding the perceptions of all residents regarding the impacts of tourism and what influences support of tourism development at a destination is important for government officials and tourism stakeholders to achieve sustainable tourism planning and development. Using social exchange theory to address how disparate groups of individuals perceive the impacts of tourism, this study examines the relationship between residents’ perceptions of the social, cultural, environmental, and economic impacts of tourism and their support for tourism development. This study also examines the moderating effect of nationality on residents’ perceptions of the impacts of tourism at a multicultural tourism destination. Based on a literature review and social exchange theory, a conceptual framework is proposed and hypotheses are developed to examine the relationship between residents’ perceptions of the impact of tourism and their support for tourism development, in addition to examining moderation by nationality in the same model. The method used in this study is a quantitative research approach, which is appropriate since it can be used to test extant theories, and it produces reliable data. Primary data were collected using a self-administered questionnaire that was distributed among UAE residents, including national and expatriate residents. Nine hundred seventy-nine usable questionnaires were returned from 371 national and 608 expatriate residents. Results suggest that residents’ perceptions of positive social, cultural, environmental, and economic impacts of tourism influence support for tourism development positively. Residents’ perceptions of the negative social, environmental, and economic impacts of tourism also appear to influence support of tourism development. Findings do not support the hypothesis that there is a relationship between residents’ perceptions of negative cultural impacts and support for tourism development. National and expatriate residents also perceive negative social impacts, positive cultural impacts, and negative and positive economic impacts of tourism differently, and their perceptions influence support for tourism development. These findings offer academic and managerial contributions that are useful to understanding residents’ perceptions of the impacts of tourism and how these perceptions influence degree of support for tourism development. One academic contribution is that findings suggest a moderating effect of nationality on the relationship between residents’ perceptions of tourism impacts and support for tourism development. Disparities in perceptions among residents provide valuable information to the government, and can be used during tourism planning and periodic reviews of government policies regarding tourism industry strategies. Future research should use mixed methods to further explain findings regarding moderation by nationality. 
Keywords: tourism development, tourism impacts, residents’ perceptions, residents’ support, nationality, expatriate, national, Emirati, United Arab Emirates.
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1.1 [bookmark: _Toc501535677][bookmark: _Toc503955729]Introduction


	Chapter Objectives 
	The aim of this chapter is to provide background information regarding the dissertation topic and to present the research questions and objectives. 

	Chapter Structure 
	This chapter include various sections that starts with the problem statements, research question and objectives, and the significance of the study. Then, this chapter discuss the context of the study with relation to the study area: The United Arab Emirates (UAE). This is followed by providing definitions for the terms used in the dissertation and an overview of the dissertation. 

	Conclusions 
	This chapter concludes by illustrating the steps used in the dissertation to achieve the objectives of the research and that is to examine the relationship between residents’ perceptions towards impacts of tourism and their support for tourism development, and if nationality moderate this relationship. 




Despite challenging global developments that the world faces due to geo-political conflicts, economic crises, and travel health notices to many parts of the world, tourism continues to thrive and has become one of the fastest growing industries worldwide. Internal tourists’ arrivals increased from 25 million globally in 1950 to 1.235 billion international tourist arrivals in 2016, and are expected to continue to grow (UNWTO, 2017a). Tourism is an attractive industry that represents a means to develop local economies and a source of economic diversification in many countries (Brida, Disegna & Osti, 2014). Tourism offers various benefits to a community and the lives of its residents. It redistributes wealth and stimulates economic growth in less-developed countries since tourism is not limited to the developed world; less-developed countries attract approximately 30% of international worldwide visitors (Sharpley, 2002). Tourism has no trade barriers since tourism activities are free from international trade restrictions (Sharpley, 2002). Tourism uses free resources such as natural infrastructures and historical sites and attractions built by previous generations and that often attract tourists. It is therefore an industry with low start-up costs (Sharpley, 2002). Tourism is an industry of hope (UNWTO, 2016) that offers economic benefits to countries, especially those less-developed. It associates with residents’ greater quality of life (Kim, Uysal, & Sirgy, 2013), increased wellbeing and happiness (Rivera, Croes, & Hyun Lee, 2015), and improved life satisfaction (Woo, Kim, & Uysal, 2015). Residents are potential customers for local tourism since facilities and services are shared by both residents and tourists. In some cases, residents invite friends and relatives to local attractions, hotels, and other local facilities, and residents often use social media to share daily experiences, so it is important for tourism stakeholders to have positive comments for residents (Morrison, 2013). Residents also represent a potential workforce for tourism, and if residents’ perceptions of tourism are positive, they are more likely to work in tourism industries (Brunt & Courtney, 1999). Therefore, the goodwill and cooperation of residents are essential for sustainable tourism development, and thus understanding residents’ perceptions of the impacts of tourism supports tourism stakeholders and government officials in achieving sustainable tourism (Curto, 2006; Stylidis, Biran, Sit & Szivas, 2014). 
[bookmark: _Hlk495237214]Although the literature addresses perceptions of tourism worldwide, most research treats residents as a homogenous group (Andriotis &Vaughan, 2003; Brida et al., 2014; Faulkner & Tideswell, 1997; Gursoy, Chi, & Dyer, 2010; Musinguzi, 2012). Um and Crompton (1987) argue that residents are not a homogeneous group, and it is reasonable to assume that different resident groups hold disparate perceptions of the impacts of tourism in the same community. Limited extant tourism research uses residents’ classification or segmentation during analysis. For example, Lundberg (2017) uses a stakeholder perspective to group residents in Sweden based on resident status and community involvement as members of community groups, whether involved politically or with other local associations, into four categories: (a) permanent residents locally involved, (b) permanent resident not locally involved, (c) second homeowner locally involved, and (d) second homeowner not locally involved. Selection of these groups was based on assumptions that these groups have economic interests as business owners, direct real estate owners and taxpayers, and/or a people involved in local tourism industries. Almeida-García et al. (2016) use the native condition to group residents using sociodemographics to examine residents’ perceptions of the impacts of tourism in Benalmádena, Spain. Although some groupings are strong predictors of residents’ perceptions (Almeida-García et al., 2016), some produce little differences among resident groups (Lundberg, 2017). Lopez and Mercader (2015) categorize residents into two groups based on nationality (i.e., nationals and non-nationals) while studying perceived tourism impacts on residents in Torrevieja, Spain, with results suggesting that the two groups hold disparate perceptions of the impacts of tourism. 
Tourism researchers hold disparate views regarding use of nationality, or its equivalent, as a segmentation criterion in tourism literature (Thrane & Farstad, 2012). Some studies show that nationality has the strongest influence on visitors’ perceptions of a tourism destination (Prayag and Ryan, 2012), but others find that it fails to reveal the complexity of the relationship between host residents and tourists (Griffiths and Sharpley, 2012). Major concerns include people who hold dual nationalities (Thrane & Farstad, 2012), speak different languages in the same country (Griffiths and Sharpley, 2012), or have different ethnicities or various cultural backgrounds in a county such as China (Wang, Li, & Bai, 2005). Lopez and Mercader (2015) argue that nationality determines residents’ perceptions at destinations that have more than 50% non-national residents as part of its population. Nationality is commonly used in cross-cultural research to indicate behaviors, beliefs, motivations, or perceptions (Jin, Hu, & Kavan, 2016). Li (2014) conducted a meta-analysis of 91 articles related to cross-cultural tourism studies regarding tourist behaviors and perceptions, finding that the majority of articles (70) used nationality to measure cultural disparities among other factors such as region, country of residency, ethnicity, and language. The most studied country was the United States, followed by Japan, China, the United Kingdom, and South Korea. 
Several studies examine the relationship between nationality and tourism in terms of tourist motivation (Kozak, 2002; Peter & Anandkumar, 2014), tourist satisfaction with a destination (Kozak, 2001), international tourist expenditures (Thrane & Farstad, 2012), and the influence of nationality on tourist–host relationships (Griffiths & Sharpley, 2012). Findings suggest that nationality influences perceptions, and that disparate nationalities perceive similar situations differently. Jin et al. (2016) examine the relationship between nationality and tourists’ perceptions of crowding, finding that nationality influences the needs and expectations of tourists since tourists with different nationalities have diverse needs and expectations. According to Jin et al. (2016), Chinese and Japanese tourists are more likely to feel crowded in comparison to European and North American tourists. Peter and Anandkumar (2014) compare the travel motives of 23 nationalities that visited Dubai during its Shopping Festival, finding that nationality influences tourists’ travel motives. A desire to explore the unknown and develop knowledge about a place motivated British tourists. Japanese tourists were motivated less by cultural exploration, and Africans were motivated by business. The study also demonstrates that French and Indian tourists are motivated by opportunities for on-site self-development. 
Understanding the influence of nationality on residents’ perceptions allows resident segmentation at a destination, and therefore enhances understanding of residents’ perceptions of tourism and provides an explanation of why some impacts are more significant to one group than another. Providing precise information about the perceptions of different groups of residents regarding impacts of tourism facilitates sustainable tourism development and tourism planning (Lundberg, 2017). 
1.2 [bookmark: _Toc480203599][bookmark: _Toc481655428][bookmark: _Toc482520487][bookmark: _Toc485285786][bookmark: _Toc485286119][bookmark: _Toc489878809][bookmark: _Toc501535678][bookmark: _Toc503955730]Problem Statement 

Tourism development has grown steadily during the past few years in the Middle East, despite challenging global situations (UNWTO, 2017a), encouraging many governments to consider tourism an option for economic diversification and to invest in tourism development (Bagri & Kala, 2016; Hammad et al., 2017a; Rahman, 2010). Despite its economic contribution and positive impacts, such as providing employment opportunities and improving quality of life and services to residents (Bagri & Kala, 2016; Wang, Bickle, & Harrill, 2010), tourism development results in less-desirable impacts such as increases to cost of living, crowding and changes to local culture (Dyer, Gursoy, Sharma, & Carter, 2007; Eraqi, 2007; Gursoy et al., 2010; Lundberg, 2017). Tourism impact research reveals problems and highlights opportunities for tourism destinations to maximize the potentials at a destination (Hammad, Ahmad & Papastathopoulos, 2017b; Stylidis et al., 2014). Considerable literature is devoted to understanding residents’ perceptions of the social, cultural, environmental, and economic impacts of tourism development (Almeida-García, Balbuena-Vázquez, & Cortés-Macias, 2015; Almeida-García et al., 2016; Andereck et al., 2007; Bimonte & Faralla, 2016; Brida et al., 2011; Choi, 2013; Feng, 2008; Dyer et al., 2007; Hammad et al., 2017a; Kim et al., 2013; Ko & Stewart, 2002; Long & Kayat, 2011; Miyakuni, 2012; Pappas, 2008; Soontayatron, 2010; Spanou, 2016), and research explores various factors that influence the relationship between residents’ perceptions of the impact of tourism and their support for tourism development, which can be grouped into two categories: (a) resident characteristics, such as personal values, community attachment, demographics, and ethnicity or nationality, and (b) destination characteristics, such as degree of tourism development, tourism type, seasonality, and type of tourist (Andereck et al., 2007; Andriotis & Vaughan, 2003; Banks, 2003; Faulkner & Tideswell, 1997; Sharpley, 2014). However, most studies are conducted at rural destinations (Brunt & Courtney, 1999; Jurowski, 1994; Latkova & Vogt, 2012; Ryan & Montgomery, 1994; Wang et al., 2010). Researchers commonly argue that people at rural destinations are more sensitive to the impacts of tourism since the impacts tend to be more visible in smaller and isolated communities, especially if tourism is the primary economic activity (Abdool, 2002). People who live in rural communities often consist of local and national residents, with fewer expatriates or residents from multiple ethnicities (Brida et al., 2011; Choi, 2013; Diedrich & García-Buades, 2009; Gursoy et al., 2010; McGehee & Andereck, 2004). However, in recent years, many countries have become multicultural destinations, with large numbers of expatriates moving in. According to the United Nations, more than 244 million international migrants in 2015 searched for better living conditions and work opportunities (United Nations, 2017). It has become common that people live in a country other than the one in which they were born and hold nationality. The most attractive countries for international migrates to live are places that offer good living and work conditions, and security. The literature focuses on nationality influences on tourists’ perceptions in various marketing strategies. It is unknown, however, how the nationalities of residents influence perceptions of the impacts of tourism. Research is needed to explore strategies that a government should consider to address the concerns of residents using different approaches rather than treating residents as a single group. Using social exchange theory, this study addresses this gap by assessing residents’ perceptions of the impacts of tourism and how nationality influences these perceptions.

1.3 [bookmark: _Toc501535679][bookmark: _Toc503955731][bookmark: _Toc480203600][bookmark: _Toc481655429][bookmark: _Toc482520488][bookmark: _Toc485285787][bookmark: _Toc485286120][bookmark: _Toc489878810]Research Questions and Objectives 

	This dissertation examines residents’ perceptions of social, cultural, environmental, and economic impacts of tourism and their support for tourism development, and moderation of nationality on residents’ perceptions of these impacts at a multicultural tourism destination. To achieve this purpose, the following research questions are addressed: 
1) What is the relationship between residents’ perceptions of tourism impacts (i.e., social, cultural, environmental, and economic) and their support for tourism development in the study area? 
2) How does nationality influence the relationship between residents’ perceptions of tourism impacts (i.e., social, cultural, environmental, and economic) and their support for tourism development?
To answer these questions, two objectives were identified: 
1- Examine the relationship between residents’ perceptions of the impacts of tourism and their support for tourism development. 
2- Investigate whether nationality moderates the relationship between residents’ perceptions of the impacts of tourism and their support for tourism development.

1.4 [bookmark: _Toc451009290][bookmark: _Toc480203601][bookmark: _Toc481655431][bookmark: _Toc482520490][bookmark: _Toc485285789][bookmark: _Toc485286122][bookmark: _Toc489878811][bookmark: _Toc501535680][bookmark: _Toc503955732]Significance of the Study

Tourism is a community industry (Murphy, 1983) that offers perceptible positive and negative social, cultural, environmental, and economic impacts to a community and its residents (Kim, 2002). Lopez and Mercader (2015) suggest that residents’ nationalities influence perceptions of the impacts of tourism, yet most studies that examine this topic consider only the perceptions of local or national residents in a community (Choi, 2013; Gursoy et al., 2010; Hanafiah, Jamaluddin & Zulkifly, 2013; Zaidan, 2016). Contemporary communities have increasing numbers of people living in different countries who are looking for better work opportunities, life conditions, and new experiences. The United Nations reports that in 2015, two-thirds of all international migrants live in only twenty countries worldwide, starting with the United States, followed by Germany, the Russian Federation, Saudi Arabia, the United Kingdom, and the UAE (United Nations, 2017). To address this gap, this study assesses two groups of residents—nationals and expatriates—and both groups were represented during data collection. This study adds to extant tourism research by assessing the moderating effect of nationality on residents’ perceptions of the impacts of tourism and their support for tourism development. 

1.5 [bookmark: _Toc501535681][bookmark: _Toc503955733]Context of the Study 

The United Arab Emirates (UAE) was chosen as a study setting, and was selected for several reasons. The population of the UAE was over 9.12 million in 2016 (FCSA, 2017a), and continues to increase, with the majority being expatriate residents. National residents in the UAE are fewer than 20% (Al-Shamsi, 2009). The UAE consists of seven emirates that include unique communities, as Al Musallim (2009) describes, where tribes of the Arabian Peninsula mingled and formed a distinct culture that was later enriched through communication and contact with other cultures along the coast, such as India, Sindh, Persia, East Africa, and China. A diverse mix of residents has lived and worked in harmony in the country for many years, and that the UAE is distinguishable from countries outside the region in terms of demographics, economic development, governance, and culture makes the UAE a special case for social science research (Willuweit, 2009). UAE residents are part of a culturally diverse community, with residents from more than 202 nationalities living and working in the same community (Al-Shamsi, 2009). Tourist arrivals in 2016 reached 15.3 million (UAE Tourism Report – Q4 2016, 2016), which exceeded the number of residents. These statistics suggest a different setting regarding the characteristics of the destination, and might influence findings. The UAE Vision 2021 promotes an inclusive environment that integrates all segments of society while preserving the country’s unique culture, heritage, and traditions, and reinforcing social and family cohesion (UAE Vision 2021, 2017a). Findings from this study will aid officials in local and federal governments with planning strategic programs to reach the goals of UAE 2021 by understanding the social, cultural, environmental, and economic impacts of tourism as residents perceive them. The UAE’s tourism industry strengthened in recent years due to high measures of safety and security in the country, coupled with social and economic stability in the region, and political its structure (UAE Ministry of Economy, 2017). In 2014, the UAE ranked 30 among 50 countries in number of tourist arrivals, ranked 29 of 50 countries for achieving the highest tourism revenue receipts, and ranked 29 of 50 countries in terms of tourism expenditures (UAE Ministry of Economy, 2017).
Al Ameri (2013) lists several reasons that make tourism the preferred industry for economic diversification in the UAE. Tourism improves economic growth in UAE, and stimulates development projects and services across all emirates. Tourism encourages the private sector to contribute to business development, and drives change to the structure of public services to meet internal standards. Tourism improves the country’s profile and standing internationally, and spreads the country’s image of friendliness and understanding as a destination. Therefore, it is important to tourism planning and sustainability that residents support tourism development in their communities (Curto, 2006; Stylidis et al., 2014). 

1.6 [bookmark: _Toc480203598][bookmark: _Toc481655427][bookmark: _Toc482520486][bookmark: _Toc485285785][bookmark: _Toc485286118][bookmark: _Toc489878812][bookmark: _Toc501535682][bookmark: _Toc503955734]Terms Used in the Dissertation 

Defining primary terms used in this dissertation enhances understanding and provides clarity throughout the study. These terms are emirate, Emiratis, expatriates, and residents. Emirate refers to an individual city in the UAE. The UAE consists of seven emirate federations—Abu Dhabi, Dubai, Sharjah, Ajman, Ras Al-Khaimah, Um Al-Qaiwain, and Fujairah (Ghubash, 1992). Nationals refers to people who hold Emirati citizenship and reside in the UAE. This dissertation uses the term nationals when describing Emirati residents, which is similar terminology used by UAE government officials to describe national residents in UAE (Abu Dhabi eGovernment Gateway, 2017). Expatriates include people engaged in many forms of international experience, including work and non-work, and includes international students, retirees, international business travelers, and migrants (McNulty & Brewster, 2017). In this dissertation, expatriate refers to non-national people who reside in the UAE for any reason, regardless of their length of residency. Residents refers to individuals who reside in the county in a location adjacent to the destination area of the study (Jurowski, 1994). In this dissertation, residents refers to all individuals who reside in the UAE, regardless of their nationality or length of residency. Nationality refers to membership in a country by possessing a legal document issued by the government in that country. In this dissertation, nationality is used in the context of the UAE to refer to residents who possess nationality in the UAE, by birth or naturalization (Al-Junaibi, 2001).

1.7 [bookmark: _Toc480203602][bookmark: _Toc481655432][bookmark: _Toc482520491][bookmark: _Toc485285790][bookmark: _Toc485286123][bookmark: _Toc489878813][bookmark: _Toc501535683][bookmark: _Toc503955735]Overview of the Dissertation 

This dissertation is organized into seven chapters. Chapter 1 is an introduction, providing background information on the research topic, followed by a problem statement, objectives, and research questions. It also highlights the significance of the study and defines terminology. The chapter concludes with an overview of the dissertation. Chapter 2 provides background information about the UAE, including a brief history of its formation and information about its social background, culture, environment, and economy. It explains the situation in the UAE after discovery of oil and the political formation of the country. The chapter includes descriptive information of the population and information on tourism development. Chapter 3 is a literature review of the impacts of tourism development and residents’ perceptions of social, cultural, environmental, and economic impacts of tourism development at a tourism destination. The chapter presents an overview of the concept of nationality and its use in the context of tourism research. The chapter also discusses a proposed theoretical framework and hypotheses tested in the dissertation. Chapter 4 explains the methodology used during the study, the research design, and measurement of constructs. The chapter explains the determination of the sample size and sampling, and data collection is discussed. Chapter 5 presents the data analysis and the findings of the dissertation. The chapter begins by presenting descriptive data analyses of respondents’ demographics, followed by structural equation modeling results, confirmatory factor analyses, and structural model fit based on a proposed model. Chapter 6 contains interpretations and discussions of findings. The chapter also compares findings with findings from extant literature, and offers an explanation based on respondents’ characteristics and the destination under study.
Chapter 7 concludes by revisiting the objectives of the study, followed by a discussion of the theoretical contributions and practical implications of the study. Research limitations are presented with recommendations for future research. Figure 1 illustrates the structure of the dissertation.
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[bookmark: _Ref503690077][bookmark: _Toc503954781][bookmark: _Toc501535684]Figure 1: Organization of the Dissertation.


[bookmark: _Toc503955736][bookmark: _Toc501535685][bookmark: _Toc489878816]Chapter 2: Background of the Study Area


2.1 [bookmark: _Toc501535686][bookmark: _Toc503955737]Introduction 
	Chapter Objectives
	The objectives of this chapter is to provide background information regarding the study area that will set the stage regarding the characteristics of the tourism destination examined for this study (UAE). 

	Chapter Structure 
	This chapter is divided into four main sections. The first section will provide an overview of information regarding the UAE history, development, population and society. The second section present information regarding UAE tourism development. The third section discuss the policies regarding the tourism industry in the UAE. Finally, this chapter present a SWOT analysis for the tourism industry in the UAE. 

	Conclusions 
	The UAE is one of the fast growing and promising tourism destinations in the Middle East. The UAE is a multicultural destination with numbers of expatriate residents exceeding the national residents. It is therefore considered suitable destination to examine the relationship between residents’ perceptions towards impacts of tourism and their support for tourism development and how nationality moderate this relationship. 



Discussed in the previous chapter, the objective of this dissertation is to explore the relationship between residents’ perceptions of the impacts of tourism and their support for tourism development, and the moderating effect of nationality on residents’ perceptions of the impacts of tourism and support for tourism development. To understand the context of this dissertation, it is important to understand the characteristics of the UAE population and the structure of its society. This chapter provides information about the UAE’s community and history, and about the country’s history and development, and its population and society. Information about the tourism development and policies in the UAE follows. The chapter conclude by presenting a SWOT (strengths, weaknesses, opportunities, and threats) analysis for tourism development in the UAE. 



2.2 [bookmark: _Toc501535687][bookmark: _Toc485981480][bookmark: _Toc486001418][bookmark: _Toc489878817][bookmark: _Toc503955738]An Overview of the Study Area (The United Arab Emirates) 
The UAE consists of seven emirates federations—Abu Dhabi, Dubai, Sharjah, Ajman, Ras Al-Khaimah, Um Al-Qaiwain, and Fujairah. Six of the seven emirates united in 1971, and Ras Al-Khaimah joined just three months later in 1972 (Obaid, 2009). Abu Dhabi is the largest emirate and the capital of the country. The UAE is small, ranked 114 in size (Index Mundi, 2017). The mainland of the UAE is 83,600 km2 (FCSA, 2017b), and is bordered by the Kingdom of Saudi Arabia to the northwest, west, south, and southeast, and Sultanate of Oman to the southeast. The UAE is a strategic location that is a hub among the Middle East, Asia, Europe, and Africa, and is located within an 8-hour flight of two-thirds of the world’s population. Figure 2 illustrates the location of the UAE on the world map. 

[image: ]
Source: Modified from Creatopia.ae (http://www.creatopia.ae/project/849)

[bookmark: _Ref503690172][bookmark: _Toc503954782]Figure 2 : Location of the United Arab Emirates.

The climate of the UAE is desert, with high temperatures during the summer and pleasant weather during winter. Temperatures range from 20 to 33 degrees Celsius from November to April, and 36 to 42 degrees from May to October. However, from November to April, temperatures drop to an average of 12 to 18 degrees at night, and from May to October, temperatures drop to 22 to 29 at night. The high temperature is usually coupled with high humidity during the summer. Landscapes in the UAE are diverse. Most of the land is arid desert, but most cities are found in coastal areas, such as Abu Dhabi, Dubai, and Sharjah, and some in mountainous areas, such as Ras Al Khaimah and Fujairah. There are over 200 islands, some of which include Sir Bani Yas, Umm Al Nar, Das, and Delma, which are part of Abu Dhabi. The UAE has many land reclamation projects, primarily in Dubai, including the Dubai Waterfront, the World islands, and the Palm Islands (Al Ameri, 2013). 
The official and dominant religion in the UAE is Islam, and most residents are Muslim (76%), with 9% Christian and 15% with other beliefs, such as Hindu and Buddhist (World Fact Book, 2017). The UAE is a Muslim country in which religious beliefs, cultural considerations, and Sharia law have great influence on the daily lives of residents. Although the UAE is a modern and open country, it is proud of its cultural heritage and Islamic values (Saeid, Arifin, & Hasim, 2012). The official language in the UAE is Arabic, which is mandatory for all communication in the federal government sector. However, English dominantes all transactions in the private sector, and is used extensively among residents (Al-Shamsi, 2009; Alyousif, 2010). 

a) [bookmark: _Toc489878818][bookmark: _Toc501535688][bookmark: _Toc503955739]UAE History and Development 

The UAE was fortunate with the discovery of oil in four of its seven emirates—1958 in Abu Dhabi, 1966 in Dubai, 1972 in Sharjah, and 1983 in Ras Al-Khaimah (Butt, 2001, p. 248). Prior to oil discovery, economic activities were limited to camel, goat, and sheep breeding, and fishing, pearling, trade, and crafts that associated with the raw materials available (Heard-Bey, 2004, p. 25). 36.4336.4336.43The discovery and exportation of oil allowed the economy to prosper, and oil revenues allowed the UAE to invest in improving health, education, transportation, infrastructure, and many government services that benefited residents, and attracted many individuals to come to the country looking for better life and work opportunities. The UAE experienced rapid economic and social development during the last 50 years because of the discovery of oil (Bin Alwan, 2011), which transformed the country from one of the poorest in the Middle East to one of the wealthiest worldwide (SWFI, 2017). 
Oil discovery played a role in the economic transformation of the UAE. In 1973, the UAE GDP was 90% dependent on oil (Gulf News, 2015). Due to government diversification and efforts to reduce dependency on oil to less than 20% by 2021, oil’s contribution to UAE’s GDP in 2014 was 31.4% (The Annual Economic Report 2015, 2015). The UAE’s GDP was USD 40.4 billion in 1980 (Figure 3), but reached 370.3 billion in 2015 (FCSA, 2017b), more than 800% in 35 years. The government supported various sectors other than oil that became primary contributors to GDP, such as foreign trade, including export and import, energy, logistics services, communication, business, financial and banking services, real estate, construction, industry and manufacturing, and tourism (FCSA, 2017c).


Source: FCSA (2017b)
[bookmark: _Ref503690246][bookmark: _Toc503954783]Figure 3: UAE gross domestic product (GDP) in USD (billions) 1980–2015.


b) [bookmark: _Toc489878819][bookmark: _Toc501535689][bookmark: _Toc503955740]UAE Population 

The population of the UAE has ancient origins that traces to thousands of years ago, most famously the Settlement and Cemetery of Umm an-Nar Island that traces to 2600 and 2000 BC and represents a culture that thrived along the coast of Abu Dhabi (UNESCO, 2017a). Resources were scarce and economics were limited to husbandry and coastal trade (Heard-Bey, 2004, p. 25). Soon after the discovery of oil, immigration to the UAE increased starting during the 1960s, primarily from Arab countries such as Lebanon, Palestine, Egypt, and Syria, and non-Arab countries such as Pakistan, India, Iran, and Afghanistan (Ghubash, 1992). Sarhan (1995) discusses four reasons for immigration to the UAE. Foreign oil companies preferred hiring expatriates because of lower wages, and Iran encouraged its people to migrate to the Gulf region for political and economic reasons, and it developed many Iranian organizations, such as hospitals, schools, and social associations, especially in Dubai, to support Iranian immigrants settling in the UAE. High standards of living and employment opportunities with high pay in comparison to neighboring countries that had high populations and less favorable employment opportunities also encouraged immigration. Illegal immigration that occurred before security controls were implemented over UAE land and coastal boarders in 1976 (Sarhan, 1995) allowed many people easy access to the country. 
UAE’s population experienced dramatic changes after the discovery of oil. In 1975, the population was nearly 0.55 million people, yet reached 4.l million by 2005. Table 1 shows the UAE population growth from 1975 to 2005, by emirate and nationality. Abu Dhabi holds the majority of residents, with more than 1.39 million in 2005, followed closely by Dubai, with more than 1.32 million for the same year. Sharjah is the third most attractive emirate for residency, with more than 0.93 million in 2005. The remaining emirates (Ras Al-Khaimah, Ajman, Fujairah, and Umm Al-Quwain) had 0.79 million residents in 2005, in comparison to 4.14 reported in Abu Dhabi, Dubai, and Sharjah. Abu Dhabi, Dubai, and Sharjah combined attract more than 80% of residents in the UAE. 

[bookmark: _Ref503690365][bookmark: _Toc501535769][bookmark: _Toc503947510]Table 1: UAE Population by Emirates, Nationality (1975–2005).


	Emirate 
	1975
	1985
	1995
	2005

	
	National 
	Expatriate 
	National 
	Expatriate 
	National 
	Expatriate 
	National 
	Expatriate

	Abu Dhabi
	54,886
	156,926
	135,982
	430,054
	222,627
	942,463
	350,277
	1,399,484 

	Dubai
	50,816
	132,371
	76,692
	294,096
	107,741
	689,420
	137,573
	1,321,453 

	Sharjah
	41,227
	37,563
	79,403
	148,914
	106,921
	402,792
	138,272
	 793,573 

	Ras Al-Khaimah
	29,613
	14,232
	49,317
	47,261
	67,376
	143,334
	87,848
	 210,063 

	Ajman
	7,442
	9,248
	19,253
	35,293
	28,832
	121,491
	39,231
	 206,997 

	Fujairah
	13,102
	3,553
	26,626
	17,127
	40,801
	76,180
	56,421
	 125,698 

	Umm Al-Quwain
	4,458
	2,450
	8,841
	10,444
	13,032
	35,361
	22,170
	49,159

	Totals
	201,544
	356,343
	396,114
	983,189
	587,330
	2,411,041
	831,792
	4,106,427

	Total Residents
	557,887
	1,379,303
	2,998,371
	4,938,219


Source: Compiled from the federal competitiveness and statistics authority (FCSA, 2017a), various years’ statistics.


According to estimates for 2010, the number of expatriates increased to 7,316,073, which represents 2053% growth of the expatriate ratio, and 89% growth of the total population from 1975 (FCSA, 2017c). The number of national residents in 2010 was 947,997, about 11% of the population, and the population of the UAE was over 9 million in 2015 (FCSA, 2017a). The demographic imbalance between national and expatriate residents created serious concerns for both the government and public (Al-Shamsi, 2009). Table 2 shows statistics on UAE’s population for 2014, 2015, and 2016 for the major emirates (i.e., Abu Dhabi, Dubai and Sharjah). The UAE population in 2016 was 9.1 million.

[bookmark: _Ref503690404][bookmark: _Ref500657474][bookmark: _Toc501535770][bookmark: _Toc503947511]Table 2: UAE Population (2014-2016) in Abu Dhabi, Dubai, and Sharjah.


	 
	 
	2014
	 
	2015
	 
	2016
	 

	
Emirate

	National 
	%
	Expatriate 
	%
	National 
	%
	Expatriate 
	%
	National 
	%
	Expatriate 
	%

	Abu Dhabi
	507,479
	19%

	2,148,969
	81%

	536,741
	19%

	2,247,749
	81%
	551,535
	19%
	2,356,638
	81%


	Dubai
	201,735
	9%

	2,115,350
	91%

	222,875
	9%
	2,223,800
	91%
	233,430
	9%
	2,465,170
	91%


	Sharjah
	N/A
	175,432
	12%
	1,230,417
	88%
	N/A

	UAE Residents
	N/A
	N/A
	9,121,167


[bookmark: _Hlk503904594][bookmark: _Hlk503904604]Source: Compiled from the federal competitiveness and statistics authority FCSA (2017c), DSC (2017), and DSCD (2017) from various years’ statistics 


Despite the population increase in Abu Dhabi from 2.14 million residents in 2014 to 2.35 million in 2016, the percentage of residents remains at 19% nationals and 81% expatriates. Dubai similarly experienced an increase in resident population, from 2.11 million to 2.46 million, but the percentage between national and expatriate residents remained constant, with 9% nationals and 91% expatriates. For Sharjah in 2015, statistics show similar differences between nationals and expatriates; 12% of Sharjah’s population comprised nationals and 88% were expatriates. More than 200 nationalities comprise the workforce in the UAE (Al-Shamsi, 2009). The growing number of immigrates in the past 50 years transformed the UAE to a multicultural country that is inhabited by people of disparate cultures, languages, and religions who live in the same society (Al-Shamsi, 2009). 

c) [bookmark: _Toc489878820][bookmark: _Toc501535690][bookmark: _Toc503955741]UAE Society 

The UAE’s population was scattered across various locations based largely on resources and economic opportunities (Obaid, 2009). Several groups represented societies in the emirates, based on physical environments and their ways of living. Prominent groups included (Bin Alwan, 2011): 
a) The Bedouins, living in the desert under a nomadic lifestyle, and moving often to seek resources such as food and water for themselves and their animals; 
b) Urban coastal populations, living and depending on the sea for food and economic opportunities;
c) Inhabitants of agricultural lands, who depended on farming;
d) Mountain dwellers, primarily in the mountains of Ras Al Khaimah; 
e) Those living on islands such as Delma, Sir Bani Yas, and Das; 
f) Group of Arabs moving between the Arabian Gulf and Persian shore of the Arabian Gulf.

However, the UAE had two dominant lifestyles—the nomadic Bedouin and the urban-living (Ghubash, 1992). The groups had different lifestyles and characteristics. The Bedouins always travelled the desert looking for feeding grounds and water, carrying all of their belongings and animals with them. The urban population settled in coastal areas while they worked in fishing, pearl diving, and trade (Ghubash, 1992). During the 1960s, the urban population of UAE consisted of a mixture of races, including indigenous nationals of Arab origin, nationals of Iranian origin, Indians, and Africans who moved to the UAE before the discovery of oil (Ghubash, 1992). Sarhan (1995) classifies residents in urban societies into two groups before the discovery of oil. The first was the influential and wealthy group, consisting of the royal family, merchants, and shipowners. The second consisted of common workers, such as pearl divers, ship repair laborers, farmers, and fishermen. After the 1970s, the oil boom in the UAE caused unprecedented and irreversible transformation to UAE society, resulting in changing traditional economies and the Bedouin nomads to urban dwellers, which provided UAE residents with one of highest standards of living worldwide (Al-Mansoori, 2004). New wealth led to new classifications among residents, with another group emerging that had substantial wealth created from oil income, real estate, and related trades (Sarhan, 1995). The last group that emerged was the employee group, which itself had two classifications—high- and low-rank employees. Expatriate workers represent the majority of the workface in the UAE, working as skilled, semi-skilled, and unskilled workers (Shaheem, 2014). 
The primary social stratification in the country is national residents who represent the minority, and expatriate residents who represent the majority (Al-Shamsi, 2009). This social stratification is due to the benefits and advantages that national residents of the UAE receive from the governments of the emirates, which are unavailable to expatriate residents. Benefits include free housing, free public schools, citizenship rights, reductions to utility payments, pension programs, social benefits for the elderly, and scholarship and sponsorship programs (Al Ahbabi, 2016; Shaheem, 2014). The previously known way of living for the Bedouin was changed because of housing projects initiated by the government, running water, electricity, the availability of free health services, and education (Ghubash, 1992). The new lifestyle, with secure income and increasing wealth, allowed national residents to enjoy travelling during summers to Europe, India, Egypt, the United States, and the Far East (Sarhan, 1995). The system of marriage also changed. With the escalating cost of marriages in the UAE, many men went abroad for marriage, primarly to India and Egypt (Sarhan, 1995). UAE society become open, diverse, and multicultural. 
Obaid (2009) examined perceptions of national residents in Dubai regarding cultural diversity in the UAE, with findings suggesting acceptance of national residents and the UAE government concerning the presence of disparate nationalities and ethnicities in Dubai and the UAE. The author explains the role that the UAE government plays in issuing regulations designed to protect the rights of residents in celebrating their cultures and religions regardless of nationality of ethnicity. Its society built on a tolerant, tribal Muslim base, the UAE provided a welcoming environment for various cultures that was brought to UAE society by expatriates (Al-Shamsi, 2009), and millions of tourists who visit the country each year. 

2.3 [bookmark: _Toc485981487][bookmark: _Toc486001422][bookmark: _Toc489878821][bookmark: _Toc501535691][bookmark: _Toc503955742]Tourism Development in UAE 

[bookmark: _Hlk495384741]As a hub among the Indian subcontinent, Europe, Africa, and the Far East, combined with development and advancements in air travel and oil revenue, the strategic location of the UAE enabled the country to become a prominent tourism destination in the Middle East (UAE Yearbook, 1999). Primary contributors to the tourism industry are Dubai, Abu Dhabi, and Sharjah, with a combined share of approximately 93% (Al Ameri, 2013). Dubai accounts for 67% of the contribution to the UAE’s tourism GDP, followed by Abu Dhabi at 16% and Sharjah at 10% (Alittihad, 2011). The emirates of Ras Al Khaimah, Fujairah, Ajman, and Umm Al Quwain contribute the remaining 7%. Although Dubai is at the forefront of UAE tourism development, tourism contributions to GDP from all emirates are significant.
[bookmark: _Hlk503904760][bookmark: _Hlk503904749]Abu Dhabi is the capital of the UAE, and the largest emirate, occupying an area of 67,340 km2, approximately 87% of the country’s total area. The number of residents in the emirate increased greatly in the last few decades, from 211,812 in 1975 to 2.78 million in 2016, with nationals representing nearly 19% of the total population of Abu Dhabi (SCAD, 2017). Of all residents in Abu Dhabi, 65.8% are male and 34.2% are female due to increasing numbers of male expatriates joining the workforce (SCAD, 2017). In 2012, The Abu Dhabi Authority for Tourism and Culture (TCAAD) was established, replacing the Abu Dhabi Authority for Culture and Heritage and the Abu Dhabi Tourism Authority to enhance the tourism experiences that Abu Dhabi offers to residents and visitors. The TCAAD’s core business focuses on three areas—creating infrastructure support and a sustainable tourism industry in Abu Dhabi, promoting and preserving the culture and heritage of Abu Dhabi, and attracting visitors and investors to enrich the lives of residents in Abu Dhabi by developing it into a world-class tourism destination. Abu Dhabi is a developed tourism destination with many accommodations that include hotel rooms, resorts, and hotel apartments that tourists enjoy during their stays. In 2016, the number of hotel establishments, which includes both hotels and hotel apartments, in Abu Dhabi was 169, with 30,602 rooms and average occupancy of 73% (TCAAD, 2017).
[bookmark: _Hlk503904777][bookmark: _Hlk503904788]Dubai is located north of Abu Dhabi, and most of its land was originally arid and desert. The emirate of Dubai occupies 5% of the UAE’s area, and its population was 2,446,675 in 2014 (DSC, 2017), but there are no data on residents’ nationalities. Dubai had an early start with artificial attractions and event planning in the region. In 1979, the Dubai World Trade Center, an iconic building, was inaugurated, which was the tallest building in the region at that time at 149 meters (39 stories). It attracted international companies to the region, and its business convention center started a hub for Middle Eastern businesses. Dubai established its Dubai Commerce and Tourism Promotion Board in 1989, which was renamed the Department of Tourism and Commerce Marketing in 1997, to become the principle authority for planning, supervision, development, and marketing tourism in Dubai. Although Dubai organized its first Shopping Festival in 1996, the inauguration of Burj Al Arab in 1999 announced to the world that Dubai and the UAE were on the world map as home to the tallest hotel in the world at that time. According to Dubai’s tourism department, the number of international visitors during January and February 2016 was 2.68 million. The sources of visitors by region were 25% from GCC countries, 22% from Western Europe, 17% from South Asia, 11% MENA, 8% North Asia and South-East Asia, 5% Eastern Europe, 6% Americas, 4% Africa, and 2% Australasia (Dubai Tourism Performance Report, 2016). There were 677 hotels and hotel apartments in Dubai in 2016, 32% of which are 5-star hotels, 22% 4-star hotels, and 20% 1- to 3-stars. Both standard and deluxe hotel apartments comprise 26% of all hotels, and the average occupancy for all hotels is 87% (Dubai Tourism Performance Report, 2016). 
[bookmark: _Hlk503904816][bookmark: _Hlk503904804]Sharjah is the third largest emirate in the UAE, and is the only one that has coastal land on both the Arabian Gulf and the Gulf of Oman, and borders all other emirates. The number of residents in Sharjah was 1.23 million in 2013 (DSCD, 2017). National residents are 160,627, an estimate of 13% in comparison to 1.06 million expatriates who represent the remaining 87% of all residents (DSCD, 2017). Of all Sharjah residents, 72% are male and 28% are female, which is explained by increasing numbers of male expatriate workers (DSCD, 2017). Sharjah is a pioneer in the UAE’s tourism industry since the Sharjah Expo Center was established in 1977, the first exhibition center in the country. The Sharjah Commerce and Tourism Development Authority (SCTDA) was established in 1996 to promote commercial and tourism in the emirate. Sharjah has many accommodations for tourists. As of 2014, 104 hotels with 9,532 rooms are available, with average occupancy of 62%, and 59% for hotel apartments (Sharjah Year Book, 2014). The largest group of occupants in Sharjah in terms of nationality is European, which represent 32%, and Arabs from the Gulf represent 23%. Sharjah reported more than 8,000 cultural activities in 2013 (Sharjah Year Book, 2014) since the emirate was named cultural capital of the Arab World by UNESCO in 1998. 
Based on various officials’ tourism authorities’ websites, the remaining emirates (i.e., Ras Al Khaimah, Fujairah, Umm Al Quwain, and Ajman) are less developed as tourism destinations in comparison to the other three. Table 3 shows the estimated size of each emirate. Ras Al Khaimah is 1,683.5 km2 square and known for its rich history and port on the Arabian Gulf that is a strategic link for ships to refuel and rest between Europe, India, and the Far East (Obaid, 2009). Tourism development in Ras Al Khaimah includes hotels, airports, museums, and tourist attractions.

[bookmark: _Ref503690450][bookmark: _Toc503947512][bookmark: _Toc501535771]Table 3: Estimated Size of the Seven Emirates of UAE


	[bookmark: _Ref500657510][bookmark: _Toc487651813]Emirate
	Area %
	km2
	mile2

	Abu Dhabi
	80.6
	67,340
	26,000

	Dubai
	4.6
	3,885
	1,500

	Sharjah
	3.1
	2,590
	1,000

	Ajman
	0.3
	259
	100

	Umm Al Quwain
	0.9
	777
	300

	Ras Al Khaimah
	2.0
	1,683.5
	650

	Fujairah
	1.4
	1,165.5
	450

	Islands
	7.1
	5,900
	2,278

	Total
	83,600
	83,600
	32,278


[bookmark: _Toc481655529][bookmark: _Toc482520529]Source: The Federal Competitiveness and Statistics Authority (FCSA, 2017b)


Fujairah’s landscape is primarily mountains and plains. The emirate has many hotels and is a favorite domestic tourism destination in the UAE, especially for residents looking for rural destinations that are accessible by one-day trip during a weekend or a quick getaway from city life. Although the smallest emirate, Ajman is pursuing tourism development in its strategic development plans. Umm Al Quwain has no tourism authority and is not seeking tourism as an economic development option. Overall tourism development in the UAE led to increased tourist arrivals in recent years. In 2016, tourist arrivals nearly doubled, reaching 15.3 million in comparison to 8 million in 2006 (UAE Tourism Report – Q4 2016, 2016). The number of tourists exceeded 10 million in 2010, and the UAE achieved greater numbers of visitors than it has residents. Figure 4 shows the number of tourist arrivals in the UAE from 2006 to 2016. 



[bookmark: _Toc487651822]Source: Compiled from various years - UAE Tourism Reports 
[bookmark: _Ref503690524][bookmark: _Toc503954784]Figure 4: Tourist arrivals in UAE (2006–2016).


Regarding the economic impact of travel and tourism in the UAE, the contribution of travel and tourism to GDP was 8.7%, or USD 36.43 billion, for 2015, and directly supported 330,000 jobs (Tourism and Travel Economic Impacts in UAE, 2016). Seven percent of the UAE workforce worked in the tourism industry in 2015 (Tourism and Travel Economic Impacts in UAE, 2016), and 7.3% of investments related to tourism projects, at USD 7.46 billion. Travel to the UAE for leisure generated 79% of direct tourism GDP during 2015, in comparison to 21% of travel for business (Tourism and Travel Economic Impacts in UAE, 2016). Tourism in the UAE provides various activities that include shopping, marine tourism, medical tourism, MICE (meetings, incentives, conferencing, and exhibitions), sports, adventures, culture, and education (UAE Ministry of Economy, 2017). The next section highlights tourism polices at federal and local government levels, followed by UAE tourism industry analyses in terms of political, economic, social, technical, legal, and environmental elements, and strengths, weaknesses, opportunities, and threats. 

2.4 [bookmark: _Toc489878822][bookmark: _Toc501535692][bookmark: _Toc503955743]UAE Tourism Policies 

UAE tourism regulations and policies are developed on two levels—federal and individual emirate, or state, levels. UAE tourism development policies at the federal level support and supervise tourism in the UAE at the international level (Al Ameri, 2013). Table 4 shows local authority establishments for each emirate. 




[bookmark: _Ref503690583][bookmark: _Ref500657587][bookmark: _Toc501535772][bookmark: _Toc503947513]Table 4: Tourism Authority in the Emirates of UAE.


	Emirate
	Tourism Authority
	Website

	Abu Dhabi

	Abu Dhabi Tourism & Culture Authority (TCAAD)
	http://tcaabudhabi.ae

	Dubai
	The Department of Tourism and Commerce Marketing (DTCM)
	https://www.visitdubai.com/

	Sharjah
	Sharjah Commerce and Tourism Development Authority
	https://sharjahmydestination.ae/

	Ras Al Khaimah
	Ras Al Khaimah Tourism Development Authority
	https://en.rasalkhaimah.ae/

	Ajman
	Ajman Tourism Development Department 
	https://www.ajmantourism.ae

	Fujairah
	Fujairah Tourism & Antiquities Authority
	http://www.fujairahtourism.ae/

	UAE
	Ministry of Economy- Tourism Department
	http://www.economy.gov.ae/english/Knowledge-Section/Tourism-Promote/Pages/UAE.aspx


* Umm Al Quwain does not have a tourism development department
** Source: Compiled from various official websites

Each emirate has its own individual tourism authority, except Umm Al Quwain. The National Council for Tourism and Antiquities was established in 2009, and in 2016, the UAE government announced the inclusion of the National Council for Tourism and Antiquities in the Ministry of Economy to enhance the role of the sector of tourism in the UAE at the state level (UAE Cabinet, 2017). Tourism authorities in the UAE at the emirate level are commonly operated by local authorities. Figure 5 illustrates the structure of the UAE’s tourism development policies framework. There are two levels of policies for development of the tourism industry in the UAE—federal and emirate. Policies implemented at the federal level include pro-tourism policies such as a policy of open skies at all UAE airports and relaxation of visa requirements to some countries, whose citizens can obtain a visa on arrival (Al Ameri, 2013).




Source: Adapted from Al Ameri (2013).

[bookmark: _Ref503690738][bookmark: _Toc503954785]Figure 5: UAE tourism development polices framework.


Tourism development policies at the emirate level issue local regulations that address managing tourism at local levels, such as the local tourism authority, marketing and promotions, sustainability policies, infrastructure development policies, and development of tourism types that an emirate targets. According to Al Ameri (2013), tourism development policies in the UAE are synonymous with state-level policies since the role of the federal government is supportive, and state governments are responsible for developing policies related to individual emirates, such as marketing and tourism infrastructure development. 
2.5 [bookmark: _Toc450479609][bookmark: _Toc450549658][bookmark: _Toc476640260][bookmark: _Toc480203612][bookmark: _Toc501535693][bookmark: _Toc503955744][bookmark: _Toc482520499][bookmark: _Toc489878823]SWOT Analysis for UAE Tourism Industry
The SWOT analysis shown in Figure 6 is a methodological framework commonly used for strategic planning in companies, and recently for system analysis and various industries (Alafi, 2014; Dwyer, Edwards, Mistilis, Roman & Scott, 2009; Gregoric, 2014). The analysis is commonly used in tourism literature to identify the strengths, weaknesses, opportunities, and threats in various aspects of tourism industries in a country (Subramoniam, Al-Essai, Al-Marashadi & Al-Kindi, 2010; Talib & Hamid, 2014). Analyses were conducted based on secondary data, UAE annual tourism reports, published interviews with tourism authorities in the UAE, market analysis reports, and a literature review. No rankings are assigned to the findings, and they are reported in random order.

Strengths
(Destination image and uniqueness)

Threats
(Attacks and impacts)
Opportunities
(New markets, new attractions)
Weaknesses
(Destination resources and readiness)
Internal
External 
Positive 
Negative 

Source: Compiled by the author
[bookmark: _Ref503690940]
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Figure 6: SWOT analysis of the tourism industry.







a) [bookmark: _Toc501535694][bookmark: _Toc503955745]UAE Tourism Strength and Weaknesses

[bookmark: _Hlk494571674]The major strength of the UAE tourism industry is that the country has become recognized as a tourism destination in the Middle East, led by Dubai and Abu Dhabi, the most popular tourism destinations in the UAE due to their high numbers of visitors in comparison to other emirates. UAE tourism strategies and development projects receive support from the government at both federal and local levels. The UAE 2021 vision encourages emirates to set goals to establish economic diversity and sustainability. Tourism development strategies are included in UAE 2021 vision for the country, and as part of individual emirates’ strategic plans. Examples include the Abu Dhabi 2030 economic vision, Dubai 2020 vision, and Ajman 2021. Each emirate incorporates the UAE vision in its local vision, and issues local strategies and development plans to achieve goals shared with the federal government. 
[bookmark: _Hlk503905017]The UAE has modern and systematic transportation systems, with developed international airports that operate major airlines, such as Emirates airline and Etihad airlines, and low-cost airlines such as Fly Dubai and Air Arabia. The availability of international airports and the variety of options for airlines services enabled the UAE to become a destination with easy access and affordable prices. The UAE has seven major international airports that link the UAE with destinations worldwide (Table 5). Abu Dhabi international airports serve airlines that fly to more than 102 destinations in 56 countries (ADAC, 2017), and Dubai International airport serves 90 airlines that fly to more than 240 destinations across six continents (Dubai Airports, 2017). In 2014, Dubai International airports become the busiest airports in the world, serving 70.4 million passengers, and are planning to increase capacity by 2023 to serve 118 million passengers annually (Dubai Airports, 2017), which will support the tourism industry in the UAE. 
[bookmark: _Ref503691038][bookmark: _Toc503947514]Table 5: List of International Airports in the UAE.

	 
	Emirate
	Year of Establishment
	Airport Name

	1
	Abu Dhabi
	1982
	Abu Dhabi International Airport

	2
	Abu Dhabi (Al Ain)
	1994
	Al Ain International Airport

	3
	Dubai
	1960
	Dubai International Airport

	4
	Dubai
	2013*
	Dubai World Central - Al Maktoum International Airport

	5
	Fujairah
	1987
	Fujairah International Airport

	6
	Ras al-Khaimah
	1976
	Ras Al Khaimah International Airport

	7
	Sharjah
	1932
	Sharjah International Airport


* Opened for cargo since 2010, and passengers 2013
Source: Compiled by the author
Another strength of the UAE tourism industry is large investments in tourism projects and the availability of iconic buildings and resorts, such as Ferrari world, Emirates Palace, The Palm Island, Burj Khalifa, and Burj Al Arab. The UAE has one of the largest theme parks in the Middle East—Dubai Parks and Resorts—which includes popular theme parks such as Motion-gate Dubai, Bollywood Parks Dubai, Legoland Dubai, and Legoland Water Park. Having such projects emphasizes the UAE as a family-friendly destination that will attract conservative neighboring residents.
The UAE is also rich in cultural heritage, with many forts, archeological sites such Qasr Al Hosn in Abu Dhabi, and other old forts and buildings, particularly in the northern ‎part of UAE. The cultural site in Al Ain, which includes Hafit, Hili, Bidaa Bint Saud, and Oases Areas, has been registered as an authentic heritage destination with UNESCO World Heritage since 2011. Shown in Table 6, the UAE submitted 7 tentative properties to be included in world heritage sites under UNESCO for Al Bidya Mosque in the Emirate of Fujairah, Ed-Dur site in the Emirate of Umm Al Quwain, Khor Dubai in the Emirate of Dubai, settlement and cemetery of Umm an-Nar Island in the Emirate of Abu Dhabi, Sharjah: The Gate to Trucial States, Sir Bu Nair Island in the Emirate of Abu Dhabi, and the cultural landscape of the central region in Sharjah. The UAE also submitted seven intangible heritage activities, including Falconry, a living human heritage, Arabic coffee, a symbol of generosity, the Majlis, a cultural and social space, Al-Razfa, a form traditional performing art, Al-Ayyala, a traditional performing art of the Sultanate of Oman and the UAE, Al-Taghrooda, traditional Bedouin chanted poetry in the UAE and the Sultanate of Oman, and Al Sadu, traditional weaving skills in the UAE. All represent rich tangible and intangible cultural heritage of the UAE that if promoted correctly will identify the country as a destination of cultural tourism. 
[bookmark: _Ref503691418][bookmark: _Toc503947515]Table 6: Tentative List of UAE heritage (Tangible and Intangible) Submitted to UNESCO.
Tentative List: 7 properties
a) Al Bidya Mosque in the Emirate of Fujairah (30/01/2012) 
b) Ed-Dur Site in the Emirate of Umm Al Quwain (30/01/2012) 
c) Khor Dubai (30/01/2012) 
d) Settlement and Cemetery of Umm an-Nar Island in the Emirate of Abu Dhabi (30/01/2012) 
e) Sharjah: The Gate to Trucial States (13/11/2014) 
f) Sir Bu Nair Island in Abu Dhabi (30/01/2012) 
g) The Cultural Landscape of the Central Region in the Emirate of 
Sharjah (30/01/2012) 	
Intangible Heritage Lists
a) Falconry, a living human heritage (2016)
b) Arabic coffee, a symbol of generosity (2015)
c) Majlis, a cultural and social space (2015)
d) Al-Razfa, a traditional performing art (2015)
e) Al-Ayyala, a traditional performing art of the Sultanate of Oman and the United Arab Emirates (2014)
f) Al-Taghrooda, traditional Bedouin chanted poetry in the United Arab Emirates and the Sultanate of Oman (2012)
g) Al Sadu, traditional weaving skills in the United Arab Emirates (2011)   
Source: (UNESCO, 2017b)
In comparison to neighboring countries, the UAE has the advantage of becoming a center for MICE, with many annual exhibitions that attract business visitors and showcase the UAE’s support of businesses and initiatives. The UAE is first in the region to have the facilities required for hosting MICE events, such exhibitions centers, resources, and accommodations. The Expo Centre Sharjah was the first facility of its kind in the UAE, followed by the Dubai World Trade Centre in 1979, and recently in 2007, the Abu Dhabi National Exhibition Centre. MICE generates more than $653 million per year, and is expected to continue to grow over 7% annually until 2020 (Emirates Business, 2017). The UAE has many accommodations available for tourists, including hotels and hotel apartments. It also has many resorts located in the desert, mountains, seaside, and on islands. 
The UAE is a safe destination. According to the International Statistics on Crime and Justice report from the European Institute for Crime Prevention and Control, the UAE reported few assaults, car thefts, and burglaries, and below average for rapes and robberies (UNODC, 2017). The UAE’s security provides safe conditions for both tourists and residents. Despite the strengths that the UAE has in the tourism industry, one weakness is weather, with high temperatures and humidity for eight months of the year (i.e., April to October), which limits options to indoor entertainment. Although air conditioning is common and accessible to all visitors, outdoor activities are limited during summer months. The UAE is also known for occasional sand and dust storms that affect visibility and prevent outdoor activities. Another weakness is that investment in tourism development is limited to the major emirates, such as Dubai, Abu Dhabi, and Sharjah, where funds and resources are more available than in the remaining emirates, despite that the other emirates offer landscape diversity and cultural activities that enhance tourists’ experiences in the UAE. Another challenge is low numbers of national residents working in the hospitality industry. National residents prefer employment with the government, and there are cultural reservations with working in hospitality, challenging attraction of nationals to the industry (Stephenson et al., 2010).
b) [bookmark: _Toc501535695][bookmark: _Toc503955746]UAE Tourism Opportunities and Threats 

There are many opportunities for UAE’s tourism industry, including new tourism trends such as cruise, medical, and cultural tourism. The UAE is pioneering projects in the region such as the first indoor ski resort in the Middle East, which opened in Dubai. The country will also host the World Expo 2020 in Dubai, which will provide additional work and investment opportunities for residents. The UAE government estimates that over USD 6.81 billion will be spend on infrastructure and projects associated with the expo (UAE government, 2017a). The UAE is pursuing high-growth potential marks to promote tourism (Visit Dubai, 2017), such as Russia, India, and China, which might lead to greater tourism. The possibility of attracting new markets to the UAE might positivity influence the number of visitors to the UAE. 
Another opportunity is using social media to promote tourism, encourage domestic tourism, and promote tourism among emirates. Using the social media to promote tourism attracts greater visitors to the UAE and encourages residents to participate in ongoing activities. Social media can also be used to share knowledge about tourism and increase the benefits and number of residents involved in tourism. Musinguzi (2012) argues that lack of knowledge about tourism in a community has an effect on residents’ benefiting from tourism and supporting tourism’s future development in the community.
One threat to tourism is the UAE’s proximity to a politically unstable region (i.e., the Middle East), which might be a concern for visitors uncomfortable with being near possible conflict. Another concern is the transformation from nature-friendly activities to mass tourism, which attracts undesirable tourists to the area. In addition, the competition from neighboring destinations is another threat to UAE tourism industry since the neighboring countries are competing for the same pool of visitors. Table 7 summarizes major findings of the SWOT analysis. 
[bookmark: _Ref503691488][bookmark: _Toc503947516]Table 7: UAE Tourism SWOT Analyses.


	SWOT
Factor
	Main influencing factors

	Internal
	Strengths
	· UAE become recognized tourism destination in the Middle East, led by Dubai and Abu Dhabi.
· UAE tourism strategies and development projects receive support from the government at both federal and local levels.
· UAE have modern and systematic transportation system.
· The availability of the international airports and the variety of options for the airlines service enabled the UAE to become a destination with easy access and affordable prices. 
· The mega investments for tourism related projects and availability of iconic buildings such as Ferrari world, the Palm Island, Burj Khalifa and Burj Al Arab.
· UAE has one of biggest theme parks in the Middle East: Dubai Parks and Resorts.
· UAE emphasize of being a family friendly destination.
· UAE is also rich in cultural heritage with many forts, archeological sites such Qasr Al Hosn in Abu Dhabi and other old forts and buildings particularly at the north ‎part of UAE.
· The cultural site in Al Ain that includes area of Hafit, Hili, Bidaa Bint Saud and Oases Areas is registered as an authentic heritage destination with UNESCO World Heritage site since 2011. 
· UAE become an established center for MICE (Meetings, Incentives, Conferencing, Exhibitions).
· UAE has many accommodations including hotels and apartments available for tourists including hotel and hotel apartment establishments.
· The UAE is recognized for being a safe destination with very good and adequate security measures. 

	
	Weaknesses
	· The weather conditions and high temperatures and humidity for more than seven months during the year (April till October). 
· Another weakness is that the focus of investment in tourism development is limited to the major emirates such as Dubai, Abu Dhabi and Sharjah.
· Another challenging point is low number of UAE national residents working in the hospitality sector. 

	External
	Opportunities
	· The possibilities for new tourism trends such as cruise tourism, medical tourism or cultural tourism. 
· The UAE is expected to host the world expo 2020 in Dubai which will provide additional work and investment opportunities for the residents. 
· The UAE is pursuing high growth potential new marks to promote tourism such as Russia, India and China.
· The use of social media to promote tourism and encourage domestic tourism and promote domestic tourism between the emirates. 

	
	Threats
	· Being near to politically instability region in the Middle East region.
· The transformation from nature-friendly activities to mass tourism that attract non-desirable kind of tourists to the area.
· Competition from neighboring destination newly taking tourism as strategy with huge investments for the same pool of visitors, especially if the attractions that is being offered are not authentic and easy to replicate in other parts of the world such as the mega structure, shopping malls and theme parks.  


Source: Compiled by the author


Although the SWOT analysis provides a broader view of the tourism industry, it also provides insights for the industry that are valid now but might change over time as environments change in the industry (Helms & Nixon, 2010). Hill and Westbrook (1997) discuss concerns with using SWOT analysis when they analyzed 20 UK manufacturing companies’ SWOT analysis files, finding that they lead to indiscriminate lists of factors that can be superficial and generic such that they apply to any company in the industry. The same factor can represent an opportunity and a threat for the same destination. For example, Subramoniam et al. (2010) list Dubai as a threat for being strong competitively, and also an opportunity regarding the ease of attracting tourists from Dubai to Oman. Therefore, the SWOT analysis presented in this dissertation reflects the current situation and environment for UAE’s tourism industry.

2.6 [bookmark: _Toc501535696][bookmark: _Toc503955747]Chapter Summary 

 	This chapter presents an overview of the UAE, followed by brief discussions of the country’s history and economy. Population and society are also discussed to orient the reader to the UAE community. A brief introduction to UAE tourism development is presented, followed by an overview of tourism policies in the UAE. The chapter concludes with a SWOT analysis of the tourism industry. Chapter 3 reviews literature and provides a theoretical background for the study. 
[bookmark: _Toc489878827]

[bookmark: _Toc501535697][bookmark: _Toc503955748][bookmark: _Toc501535698]Chapter 3: Literature Review and Theoretical Perspective

3.1 [bookmark: _Toc489878828][bookmark: _Toc501535699][bookmark: _Toc503955749]Introduction 
	Chapter Objectives
	The purpose of this chapter to provide relevant literature that support the selection of the theoretical framework used for the current study and justify the testing of the moderating effect of nationality on the relationship between the residents’ perception towards impacts of tourism and their support for tourism development using the most appropriate theory for this study which is the social exchange theory. 

	Chapter Structure 
	Chapter three is structure in three main parts. The first part presents the theoretical background of the study with brief discussion of major theories used to examine the perceptions of the residents towards the impacts of tourism, with emphasis on the social exchange theory. The second part presents an overview of the tourism impacts that was examined by previous research in four main categories: social, cultural, environmental and economic. The third part of this chapter discuss the use of nationality in the tourism research and explain the importance of understand the influence of nationality on the perceptions of the residents towards the impact of tourism.

	Conclusions 
	This chapter conclude by presenting the proposed theoretical framework that is used in the current study. The framework illustrates the expected relationship between the perceived impacts of tourism by the residents and how it affects the support of the residents for tourism development. The current study examines the moderating effect of the nationality on the relationship between the perceptions of the residents towards the impacts of tourism and their support for tourism development using the social exchange theory. The research hypotheses are explained in this chapter. 




This chapter begins with an explanation of variations in terminologies that appear in tourism literature, followed by a discussion of theories that explain residents’ perceptions, and thus comprises a literature review that bases the theoretical framework used in this study. The chapter continues with an overview of the variables used in this study regarding residents’ perceptions of the social, cultural, environmental, and economic impacts of tourism and its relationship with residents’ support for tourism development. The chapter concludes with a discussion of the relationship between nationality and tourism, and a justification for studying the moderating effect of nationality on residents’ perceptions of the impacts of tourism. 
3.2 [bookmark: _Toc501535700][bookmark: _Toc503955750]Defining Tourism 

A definition of tourism is essential to understanding tourism impacts and how the tourism industry is different from others (Musinguzi, 2012). Although there is no consensus on the definition of the term tourism in the literature (Mason, 2016), some research defines tourism globally. In its glossary of tourism terms, the World Tourism Organization offered a definition:
Tourism is a social, cultural and economic phenomenon which entails the movement of people to countries or places outside their usual environment for personal or business/professional purposes. These people are called visitors (which may be either tourists or excursionists; residents or nonresidents) and tourism has to do with their activities, some of which involve tourism expenditure. (UNWTO, 2014, p. 1)
However, Jafari (1985) offers a more comprehensive definition that includes tourists, the industry, and impacts on the community and residents: 
Tourism is the study of man (the tourist) away from his usual habitat; of the industry (the travel industry) which responds to his needs; of the impacts that both he and the industry have on the host community (residents and their socio-physical environments); and of all these endogenous consequences, the exogenous influences, and the resulting dialectic relationships. (p. 206) 
This study uses Jafari’s (1985) definition since it includes the impacts of tourism. The definition not only refers to tourism impacts, but also internal and external relationships and influences of tourism, and therefore is appropriate for this study. 



3.3 [bookmark: _Toc486001404][bookmark: _Toc489878829][bookmark: _Toc501535701][bookmark: _Toc503955751]Variation in the Terminology 

A review of tourism literature suggests inconsistencies regarding use of terminologies that describe residents’ perceptions of the impacts of tourism. Although many researchers use the terms perception and attitude interchangeably (Andereck et al., 2007; Gursoy et al., 2010; Vargas-Sánchez, do Valle, da Costa Mendes, & Silva, 2015; Wang et al., 2010), few researchers use the two terms perceptions and attitudes simultaneously (Brida et al., 2011), and others use terms such as opinion (Williams & Lawson, 2001), perspective, or reactions (Cordero, 2008). Only a few researchers recognize the variation (Ap, 1992; Abdool, 2002; Cordero, 2008; Stylidis, 2012). Ap (1992) argues that there is a distinction between the two terms. Perception describes an individual attribute of an object, and attitude describes the predisposition or action tendencies of a person toward an object. Ap (1992) explains that perception is more appropriate during tourism research because residents might attribute meanings to the impacts of tourism, without knowledge or dispositions about them. Therefore, residents often express perceptions and not attitudes regarding impacts. Williams and Lawson (2001) argue that measuring attitudes requires separate measures to assess the strength of belief or relative importance of a statement. Otherwise, it is impossible to measure respondents’ attitudes. For these reasons, this dissertation uses perception to describe the dispositions of residents concerning tourism at it refers to the way individuals express their opinions or conceptions regarding a statement. 
Another inconsistency is that few researchers use the term social and cultural impacts of tourism interchangeably, and even combined as sociocultural impacts (Fredline, Jago, & Deery, 2003; King, Pizam, & Milman, 1993; Vines, 2005). Others use socioeconomic (Gursoy et al., 2010) to measure variables related to social and economic impacts. An example is increases to prices of goods and services, which is often included in social impacts (Soontayatron, 2010). Other researchers include the same under economic impacts (Miyakuni, 2012), and it is included under socioeconomics impacts by other researchers (Gursoy et al., 2010). However, this dissertation suggests that differentiating the terms offers greater understanding of tourism’s impacts concerning both. A definition of each term is included in subsequent sections.

3.4 [bookmark: _Toc489878840][bookmark: _Toc501535702][bookmark: _Toc503955752]Theoretical Background 

Several theoretical perspectives have been used in the tourism context to explain residents’ perceptions of and attitudes toward the impacts of tourism and tourism development at a destination (Miyakuni, 2012; Musinguzi, 2012; Stewart, 2009; Stylidis, 2012). The following frameworks have been used extensively to explain residents’ perceptions: (a) Doxey Index of Tourist Irritation (1975) or Doxey’s Irridex (Butler, 1980; Cordero, 2008; Doxey, 1975; Miyakuni, 2012; Musinguzi, 2012), (b) the Tourism Area Life Cycle (TALC) (Butler, 1980; Grybovych, 2008; Stewart, 2009), and (c) Social Exchange Theory (Ap, 1992; Dyer et al., 2007; Gurosy, Jurowski, & Uysal, 2002; Gurosy & Rutherford, 2004; Miyakuni, 2012; Spanou, 2016; Stylidis, 2012; Yu, 2011). The following section reviews these theories with a focus on social exchange theory, which is the theoretical base for this study. 

a) [bookmark: _Toc501535703][bookmark: _Toc503955753]Major Theories Explaining Residents' Perceptions of Tourism

One of the earliest models to explore residents’ perceptions is Doxey's Irritation Index (Stylidis, 2012). With the index (commonly called Doxey’s Irridex [Jurowski, 1994]), Doxey (1975) suggests that residents’ attitudes toward visitors’ progress through four stages as tourism development grows and the number of tourists increases (Figure 7).
Euphoria		Early stage of development; tourists and investors are welcome;
little planning or control mechanism


 Apathy	Tourists are taken for granted; contact between residents and visitors is formal; planning concerns marketing 


Annoyance 	Saturation is approached and residents have misgivings about the tourism industry; planners attempt to control by increasing infrastructure rather than limiting growth


Antagonism	Open expression of irritation; tourists are seen as the cause of all problems; planning is remedial yet promotion increases to offset deteriorating reputation of the destination







[bookmark: _Ref503691567]






Source: Andriotis (2000)
[bookmark: _Toc503954787]Figure 7: Doxey's index of irritation: "Irridex."

The first stage starts with euphoria, during which residents are excited about tourism development and the opportunities it brings to the community. During the second stage, apathy, residents become accustomed to tourists and consider them a source of profit. The third stage is irritation as residents become stressed and irritated by increasing numbers of tourists. During the last stage, antagonism, residents perceive tourists to be the cause of all problems. 
	Extending Doxey (1975), Butler (1980) argues that residents’ attitudes toward tourists are a complex function related to characteristics of both residents and tourists, and the degree of tourism development at a destination. Butler introduced Tourism Area Life Cycle (TALC), which re-conceptualizes tourism development into various stages—exploration, involvement, devolvement, consolidation, stagnation, and rejuvenation or decline. Each stage reflects various tourism developments at a destination, but do not suggest a timeline for these stages. Instead, indicators identify which stage a destination is experiencing.
Exploration is characterized by small numbers of visitors, no pattern of visits, no areas of tourist attraction, and no facilities designed for tourists. Contact with residents is usually face-to-face. Tourism has insignificant social and economic impacts at this stage. The involvement stage attracts more visitors and provides natural and cultural attractions for visitors. Visitor contact with residents remains high, especially for residents involved in tourism development and services. Adjustments to social patterns are expected among residents working in tourism and involvement of government to provide improved services for visitors, such as transportation. The local tourism market begins advertising to attract more visitors to the area. During the development stage, the tourism market is more organized and defined, and activities are available for visitors during the tourist season. Natural, cultural, and artificial structures are made available for visitors. Some locally provided facilities are replaced with larger and more sophisticated services for visitors, such as accommodations. Heavy advertising is used, and facilities are managed well, but there is less involvement by residents, and the number of tourists during peak periods equals or exceeds the number of residents. Not all residents welcome the change in the physical appearance of the destination as tourism development grows. During the consolidation stage, the number of tourists exceeds residents, residents rely more on tourism as a source of income, and tourism dominates the economy. Marketing increases and extends the tourism season to year-round. Residents demonstrate discontent, especially those uninvolved in tourism, as more facilities are provided to tourists and more restrictions are placed on residents. During the stagnation stage, visitors peak and capacities for facilities and accommodations are achieved. The destination has a well-established image as a tourist destination. Artificial facilities supersede natural and cultural attractions. Problems related to environment, economic, and sociocultural issues are common, and there are frequent changes to ownership of tourism facilities. During the decline or rejuvenation stage, either of two scenarios follows. A decline stage is evident when newer destinations enter the market and areas become appropriate as weekend versus vacation destinations, rather than all-season destinations. Greater involvement by residents is common, who can now afford to invest in and afford housing and tourism facilities as international investors leave the destination. Alternatively, a rejuvenation stage follows stagnation if change in tourism occurs by adding additional artificial attractions and using unexploited natural and cultural attractions at the destination. Figure 8 illustrates the stages of TALC. Each stage reflects various tourism developments at a destination. A timeline for these stages is neither mentioned or implied, but indicators are offered to identify which stage a destination is experiencing. The relationship between TALC and Doxey’s Irridex model regarding resident and destination characteristics during each stage is listed in Figure 8. 

[image: ]
Source: Butler (2006, p. 5)
[bookmark: _Ref503691668][bookmark: _Toc503954788][bookmark: _Ref503691715]Figure 8: Tourism area lifecycle stages.




[bookmark: _Toc503947517]Table 8: Doxey’s Irridex and its Relationship with TALC.


	Index of Tourist Irritation 
(Doxey,1975)
	TALC stages
(Butler,1980)
	Residents Characteristics
(Butler,1980); (Doxey,1975)
	Destination Characteristics
(Butler,1980); (Doxey,1975)

	Euphoria
	Exploration / Involvement 
	Small number of tourists
Residents are excited 
Contact is face to face
	No tourist attraction and no facilities available specifically for tourists
Destination attracts more tourists and provides natural and cultural attractions
Government begins investing in tourism facilities 

	Apathy
	Development
	Increase in tourist arrivals
Less direct contact between tourists and residents 
Tourists part of daily life
	More tourist attractions and activities
Local facilities replaced by large services such as hotels
Heavy advertising 
Less involvement by residents
Number of tourists during peak equals or exceeds residents
Change in physical appearance of the destination 

	Annoyance
	Consolidation
	Number of tourists exceeds residents
Residents have more reliance on tourism as a source of income
Residents show discontent, especially if not involved in tourism 
	Tourism is the dominant economy
Marketing increases 
Tourism year round. 
More facilities for tourists and more restrictions on residents. 

	Antagonism
	Stagnation/ Decline or Rejuvenation
	Tourists number peaks, capacities for facilities and accommodations achieved.
Residents perceive negative impacts of tourism related to environment, economic, and socio-cultural issues.
	The destination area has well-established image as a tourist destination.
Artificial facilities supersede natural and cultural attractions.


Source: Doxey (1975) and Butler (1980)

Butler (2006) highlights that the duration of each stage varies across destinations based on several factors, including the rate of tourism development in an area, the number of visitors, accessibility to the destination, government policies, and the number of competing destinations. As a destination reaches carrying capacity, the number of visitors declines. Although TALC and Doxey’s Irridex are common models in tourism literature (Banks, 2003; Diedrich & García-Buades, 2009; Grybovych, 2008), researcher criticize both (Abdool, 2002; Faulkner and Tideswell, 1997; Stewart, 2009; Stylidis, 2012) for being simplistic since they both suggest that residents represent a homogenous group during all stages, and they ignore the heterogeneity of communities. Ma (2013) argues that TALC does not differentiate tourism areas and tourism products since the lifecycle applies to a population, but a destination contains many elements, which limit the models’ ability to explain complex mixes using a single cycle. 

b) [bookmark: _Toc486001415][bookmark: _Toc489878841][bookmark: _Toc501535704][bookmark: _Toc503955754]Social Exchange Theory 

[bookmark: _Hlk495237034]Social exchange theory is used commonly in tourism literature to investigate residents’ perceptions of tourism impacts (Andereck, Valentine, Knopf, & Vogt, 2005; Dyer et al., 2007; Latkova, 2008; Miyakuni, 2012; Spanou, 2016; Stylidis, 2012; Yu, 2011). The basis of the theory is that people are willing to participate in an exchange if they anticipate that the gains, or benefits, that they will receive will exceed the costs, or inconveniences, that might result from the exchange (Maurer, 1977). Ap (1992) introduced social exchange theory to the tourism context to explain the exchange process between residents and the impacts of tourism. If residents believe that the positive benefits they receive from tourism exceed the costs associated with tourism impacts, they are more positive about tourism, and they support tourism development more (Ap, 1992). The theory explains the relationship between individuals and groups, in which exchanges of resources among residents, tourists, and tourism stakeholders lead to tangible and intangible benefits for them, and costs then do not exceed benefits received (Javier, 2012). Ap (1992) outlines the social exchange process in Figure 9. The model includes four processes that enable residents to participate during the exchange. First is the satisfaction of need, which is the driver of the exchange. Second and third explain the exchange relationship, since items of the second component (i.e., rationality, satisficing benefits, reciprocity, and justice) constitute conditions that stimulate the exchange, and the third component describes the basic forms of the exchange—balanced or unbalanced. The fourth describes the three categories of consequences of the exchange—outputs, actions, and outcomes. The exchange is governed by the evolution of the process, and if perceived positively, leads to reinforcement of the behavior. If the evaluation of the exchange is perceived negatively, it leads to a reduction of the exchange, and possible withdrawal and no exchange outcome. 


Source: Ap (1992)
[bookmark: _Ref503691830][bookmark: _Toc503954789]Figure 9: A model of the social exchange process.

Social exchange theory became popular during the 1990s in tourism research when investigating residents’ perceptions of tourism (Stewart, 2009). A number of researchers investigating residents’ perceptions of the impacts of tourism have employed the theory to develop theoretical frameworks. Jurowski, Uysal, and Williams (1997) use the theory to develop a model that integrates economic, social, and environmental impacts of perceptions, suggesting that for economic gains, use of tourism resources, protecting the natural environment, and community attachment affect perceptions, and therefore support, of tourism. Gursoy et al. (2002) criticize the model for aggregating tourism impacts into economic, social, and environmental aspects, and suggest expanding the model by segregating impacts into broader contexts, including costs and benefits. They found that community concerns, pro-environmental values, resource use, and perceived costs and benefits affect residents’ support of tourism in their communities. Gursoy and Rutherford (2004) argue that using two dimensions of costs and benefits to investigate residents’ support of tourism limits the applicability of findings. They extend Gursoy et al.’s (2002) model to include five areas of perceived impacts—economic, social, and cultural benefits, and social and cultural costs—finding that community concerns, pro-environmental behaviors, use of tourism resources, community attachment, local economies, economics, social and cultural benefits, and social costs directly and/or indirectly affect residents’ support of tourism development in their communities. In a study conducted at Sunshine Coast, Australia, Dyer et al. (2007) examine residents’ perceptions of tourism using Gursoy and Rutherford’s (2004) impact scale. They argue that the model should include negative socioeconomic, positive social, negative social, positive economic, and positive cultural impacts. Dyer et al. (2007) combine negative social and economic impacts, and do not include cultural costs, and Gursoy and Rutherford (2004) do not include economic costs, but include cultural costs. Although both models include negative and positive impacts of tourism, findings are inconclusive. Miyakuni (2012) uses the previous model based on social exchange theory to test a holistic model that explains residents’ attitudes toward the impact of tourism. The model includes the same variables of ecocentric attitudes, community attachment, and use of tourism resources as variables that influence residents’ perceptions of negative and positive impacts of economic, social, cultural, and environmental impacts of tourism. Miyakuni (2012) includes personal economic benefits from tourism development as a mediator between exogenous and endogenous variables. Findings suggest a positive relationship between environmental aspects and economic negative impacts, and a negative relationship between residents’ personal economic benefits from tourism and economic negative impacts (Miyakuni, 2012). The study also finds positive relationships between residents’ attitudes toward pro-environmental behaviors and perceptions of economic, social, cultural, and environmental negative impacts. Wang and Pfister (2008) conducted a study on residents’ attitudes in Washington, North Carolina, finding that noneconomic value domains influence perceptions of tourism, since residents expressed positive attitudes toward tourism and recognized social benefits associated with tourism development, though residents also reported that they did not experience direct economic benefits from tourism. 
Although many researchers support social exchange theory (Dyer et al., 2007; Gursoy and Rutherford, 2004; Jurowski et al., 1997; Stewart, 2009), others submit inconsistent findings (Andriotis & Vaughan, 2003). Andereck et al. (2005) conducted a study of three communities in rural areas located in a Midwest state (United States), finding social exchange theory to be inconsistent. For example, residents from one community, though dependent on tourism and recognizing positive impacts of tourism, expressed desires to restrict future tourism development in the community. Abdool (2002) reports that a limitation of social exchange theory occurs when residents who benefit from tourism are more likely to have positive perceptions of tourism’s impacts, while several residents who also benefit from tourism have negative perceptions; social exchange theory provides little explanation for this phenomenon. Andereck et al. (2005) point out that although social exchange theory may be a useful framework, contradictory findings suggest that it might be an incomplete structure for understanding residents’ perceptions of tourism’s impacts. However, researchers continue to build on extant studies that use social exchange theory (Miyakuni, 2012). Stylidis (2012) develops and tests a model that includes three factors—residence image, potential economic benefit, and community attachment. Findings suggest the value of social exchange theory when explaining residents’ perceptions. 
There is no consensus when using a universal theoretical model to explain residents’ perceptions of tourism’s impacts (Stylidis, 2012; Vargas-Sánchez, Porras-Bueno, & Plaza-Mejía, 2011). Social exchange theory explains residents’ perceptions—positive and negative—and the influence they have on support of tourism development in relation to direct economic and non-economic benefits (Rasoolimanesh, Ringle, Jaafar, Ramayah, 2017; Wang & Pfister, 2008). Positive perceptions lead to support of tourism development, and negative perceptions lead to less support (Sharpley, 2014). Social exchange theory was selected for this dissertation for two reasons. First, it is the dominant theory used in the literature when assessing residents’ perceptions of tourism’s impacts. Second, the theory considers the heterogeneity of a community, and explains why disparate perceptions are held in the same community (Latkova, 2008). 

3.5 [bookmark: _Toc486001406][bookmark: _Toc489878831][bookmark: _Toc501535705][bookmark: _Toc503955755]An Overview of Tourism Impacts 

[bookmark: _Hlk495236679]An extensive amount of research has been conducted during the last several decades on tourism, its impacts, and residents’ perceptions of those impacts. Jafari (1985) reports that during the 1960s, researchers focused on positive economic contributions of the tourism industry, illustrating its positive impacts and role in community development. During the 1970s, the focus on positive impacts continued, but researchers began noticing negative social and environmental impacts of tourism, including changing communities’ social structures and indigenous cultures, and harming the environment. Jafari (1985) argues that 1970s research questioned tourism itself, rather than reporting and explaining findings regarding the impacts of tourism. During the 1980s, researchers used balanced approaches by reviewing the impacts of tourism from a broader perspective to enhance understanding of residents’ perceptions of the impacts of tourism. McGehee and Andereck (2004) argue that tourism research during the 1990s shifted from tourism impacts to residents at the community level. They explain that researchers either (a) focused on tourism impacts by addressing questions related to several types of impacts (e.g., social, cultural, environmental, and economic) or focused especially on social and environmental impacts, or (b) focused on tourism perceptions by considering residents’ perceptions of the impacts of tourism in the community. Since then, tourism research benefitted from a proliferation of empirical and theoretical research (Almeida-García et al., 2016). Most studies categorize tourism impacts into social, cultural, environmental, and economic regarding two aspects—positive and negative (Almeida-García et al., 2015; Choi, 2013; Long, 2012; Rivera et al., 2015; Stylidis et al., 2014). 


a) [bookmark: _Toc486001407][bookmark: _Toc489878832][bookmark: _Toc501535706][bookmark: _Toc503955756]Social Impacts 

The term social impacts in tourism research often associates with changes to daily social lives, routines, habits, and behaviors of residents (Fredline et al., 2003) from interacting with tourists and tourism development. However, due to the nature of social impacts as residents perceive them, Haley, Snaith, and Miller (2005) argue that such social impacts can be subjective and intangible. Su, Cao, and Lin (2005) raise a similar concern, explaining that social impacts are difficult to measure, especially negative impacts, since they vary among tourism destinations in the same country because of many factors, such as type of tourists visiting a destination, degree of interaction between residents and tourists, and differences between residents’ and tourists’ cultural, social, and economic backgrounds. 

Perceived social impacts of tourism include both negative and positive aspects (Brida et al., 2011; Kim, 2002). Positive social impacts include improving quality of life (Zhou & Liu, 2008), residents’ pride because of a destination’s image (Stylidis et al., 2014), and availability of leisure and entertainment (Kim, 2002; Kim et al., 2013). Perceived negative social impacts include prostitution (Sharma & Dyer, 2009), overcrowding (Kim, 2002), traffic congestion (Miyakuni, 2012), quality of life diminished because of tourists (Spanou, 2016), and tourists’ spending habits that cause some residents to resent conditions if they cannot afford the same (Mason, 2016). When ignored, perceived negative social impacts can influence the tourism industry in a community negatively since residents are unwilling to work in tourism and become hostile toward tourists (Ap, 1992), or cause declining hospitality for tourists (Liu & Var, 1986). Table 9 shows selected positive and negative social impacts of tourism that empirical literature reports. 





[bookmark: _Ref503691903][bookmark: _Toc503947518]Table 9: Selected Positive and Negative Social Impacts of Tourism.


	Positive social impacts of tourism development
	Literature

	Improved quality of life
	Su et al. (2005), Soontayatron (2010), Yu (2011), Kim et al. (2013), Jaafar et al. (2015)

	Improved community’s image
	Jurowski (1994), Mensah (2012), Stylidis et al. (2014),

	Provides opportunities to improve and upgrade facilities, such as transportation networks, public utilities, and roads
	Lin (1999), Gursoy et al. (2010), Yu (2011), Kim et al. (2013), Türker & Öztürk (2013), Jaafar et al. (2015), Lundberg (2017).

	
	

	Increases the availability of recreation facilities and entertainment opportunities in the community
	Lin (1999), Eraqi (2007), Yu (2011), Miyakuni, (2012), Kim et al. (2013), Türker & Öztürk (2013), Li (2013).

	Standard of living 
	Latkova & Vogt (2012), Hanafiah et al. (2013), Stylidis et al. (2014),

	Increase price of goods and services or shortage of goods and services
	Lin (1999), Gursoy et al. (2010), Yu (2011), Long & Kayat (2011).

	Negative social impacts of tourism development 
	

	Congestion/overcrowding, increased density of population
	Lin (1999), Eraqi (2007), Soontayatron (2010), Hanafiah et al. (2013), Türker & Öztürk (2013), Lundberg (2017).

	Increased crime and vandalism, security problems 
	Lin (1999), Brida et al. (2011), Long & Kayat (2011), Türker & Öztürk (2013).

	Disturbs normal routine of residents
	Lundberg (2017).

	Increases number of tourists, which leads to social conflicts between residents and tourists
	Latkova & Vogt (2012), Türker & Öztürk (2013).

	Contributes to social problems such as begging,
gambling, drug trafficking, and prostitution
	Hsu (2006), Gursoy et al. (2010), Yu (2011), Miyakuni, (2012), Kim et al. (2013), Hanafiah et al. (2013), Jaafar et al. (2015)

	Residents adapt to tourists’ behaviors
	Lundberg (2017)


Source: Compiled by the author


[bookmark: _Hlk495236794]Studies suggest that residents’ positive perceptions of the impacts of tourism determine residents’ support of tourism development in a community (Gursoy et al., 2010; Jaafar et al., 2015; Jurowski, 1994; Kim et al., 2013; Lin, 1999; Lundberg, 2017; Mensah, 2012; Stylidis et al., 2014; Woo et al., 2015; Yu, 2011). Nunkoo and So (2016) show that Canadian residents’ perceptions of positive tourism impacts influence support for tourism development. Rasoolimanesh and Jaafar (2016) report that residents in Bujang Valley, Malaysia support tourism development since they perceive that tourism brings improvements, work opportunities, and investment to their communities. Findings suggest that residents offer less support for tourism development if they perceive negative social impacts of tourism (Dyer et al., 2007; Yu, 2011). Gursoy et al. (2010) report a negative relationship between perceptions of negative impacts of tourism and residents’ support of tourism development. Stylidis et al. (2014) also report that more favorable perceptions of the social impacts of tourism lead to greater support from residents regarding tourism development. Therefore, based on the literature, the following hypotheses are proposed:
H1a: There is a direct positive relationship between residents’ perceptions of positive social impacts of tourism and their support for tourism development. 
H2a: There is a direct negative relationship between residents’ perceptions of negative social impacts of tourism and their support for tourism development. 

b) [bookmark: _Toc486001408][bookmark: _Toc489878833][bookmark: _Toc501535707][bookmark: _Toc503955757]Cultural Impacts

[bookmark: _Hlk495237342]The term culture expresses beliefs and rules that groups of people share and respect, reflected in their values and practices in a community (Al-Abdullah, 1999). Cultural impacts can be tangible, such as local arts and crafts, customs, building infrastructures, and clothes (Dyer et al., 2007; Gursoy et al., 2010), and intangible, such as residents’ beliefs (Brida et al., 2011; Lin, 1999). In the context of tourism research, culture can be classified into three types—local, tourist, and residual (Jafari, 1985). The three types of culture can be explained at a tourism destination based on the relationship between residents and tourists. Jafari (1985) argues that local culture is a unique destination culture constructed throughout history and followed by residents. Tourist culture refers to practices that most tourists follow while traveling, such as risk-taking, relaxed schedules, and comfortable clothing. Residual culture is tourists’ culture followed in their home countries (Jafari, 1985). An example is the difference between an Arab tourist travelling in comparison to a European at the same destination. Interactions between tourists and residents create both positive and negative cultural impacts that affect the local community (Dyer et al., 2007; Nunkoo & Ramkissoon, 2011; Pizam, Milman, & King, 1994; Tosun, 2002). The impacts of tourism development on local culture have raised more concerns among researchers in comparison to other tourism impacts (Andereck et al., 2005; Banks, 2003; Eraqi, 2007; Garau-Vadell, Gutierrez-Taño, & Diaz-Armas, 2016; Hanafiah et al., 2013) due primarily to negative impacts on the local community and views that residents are willing to ignore the negative cultural impacts of tourism if they believe that tourism will bring benefits to them (Garau-Vadell et al., 2016; Nunkoo & Ramkissoon, 2011). Zhang, Zhang, and Ma (2015) argue that commercializing local culture in a way that feels distorted and modernized to local residents can cause them to feel excluded from their own communities. Other negative cultural impacts include cultural commercialization (Pizam et al., 1994; Tosun, 2002) and pushing power gaps between residents and tourists (Gursoy & Rutherford, 2004). Preservation of local culture is a pillar of tourism sustainability. As the World Tourism Organization suggests, tourism sustainability initiatives “respect the socio-cultural authenticity of host communities, conserve their built and living cultural heritage and traditional values, and contribute to inter-cultural understanding and tolerance” (UNWTO, 2017b, p1). 
Not all cultural impacts of tourism are negative; positive cultural impacts result from tourism development, such as conservation of culture (Brunt & Courtney, 1999) and increased opportunities for cultural exchanges between tourists and residents (Andereck & Nyaupane, 2011; Ursache, 2015). Cultural experience in tourism can be tangible (i.e., sightseeing), such as art, buildings, and museums, and intangible (i.e., life-seeing), such as traditions, religions, languages, and practices among local residents. Table 10 shows selected positive and negative cultural impacts of tourism that empirical literature examines.

[bookmark: _Ref503692190][bookmark: _Toc503947519]Table 10: Selected Positive and Negative Cultural Impacts of Tourism.


	Positive cultural impacts of tourism development
	Literature

	Encourages a variety of cultural activities by the local population
	Andriotis &Vaughan (2003); Hsu (2006); Dyer et al. (2007); Miyakuni, (2012); Hanafiah et al. (2013); Jaafar et al. (2015)

	Provides an incentive for preservation of local culture
	Gursoy et al. (2010); Dyer et al. (2007); Miyakuni, (2012)

	Promotes cultural exchange between residents and tourists 
	Jurowski (1994); Hsu (2006); Dyer et al. (2007); Eraqi (2007); Brida et al. (2011); Long & Kayat (2011); Miyakuni (2012); Stylidis et al. (2014)

	Increases residents’ pride in local culture 
	Long & Kayat (2011); Miyakuni (2012); Jaafar et al. (2015)

	Negative cultural impacts of tourism development
	

	Rapid modernization of local culture
	McCombes et al. (2015)

	Exploits local culture and commercializes it 
	Feng (2008); Yu (2011); Kim et al. (2013)

	Disrupts traditional cultural structure and behavioral patterns, causes loss of cultural identity/intrusion
	Lin (1999); Soontayatron (2010); Brida et al. (2011); Lundberg (2017)

	Demise of religious practices 
	Soontayatron (2010)

	Some tourists’ behaviors are culturally inappropriate 
	Soontayatron (2010)


Source: Compiled by the author
 
The relationship between perceived cultural impacts of tourism and residents’ support of tourism development is inconsistent in the literature (Almeida-García et al., 2015). Some research reports positive relationships between residents’ perceptions of positive cultural impacts and their support for tourism development (Dyer et al., 2007; Mensah, 2012; Miyakuni, 2012; Nunkoo & Gursoy, 2012; Stylidis et al., 2014), and others report that although residents believe that tourism has negative cultural impacts on their community, they are willing to overlook them in search of a better quality of life (Soontayatron, 2010). However, residents’ negative perceptions of negative tourism impacts (i.e., cultural) affect support of tourism development (Brida et al., 2014; McGehee & Andereck, 2004). According to the literature, it therefore being proposed that: 
H3a: There is a direct positive relationship between residents’ perceptions of positive cultural impacts of tourism and their support for tourism development 
H4a: There is a direct negative relationship between residents’ perceptions of negative cultural impacts of tourism and their support for tourism development 

c) [bookmark: _Toc486001409][bookmark: _Toc489878834][bookmark: _Toc501535708][bookmark: _Toc503955758]Environmental Impacts

Tourism’s environmental impacts refer to how tourism development affects an environment, both negatively and positively (Bonimy, 2008). Tourism is a clean industry, offering natural attractions and recreational opportunities to visitors (Yu, 2011), but negative impacts of tourism development on the environment often link to mass tourism, which attracts large numbers of tourists to a destination (Cohen & Cohen, 2015). Large numbers of tourists can lead to increased pressures on land and resources, and result in soil erosion, increased waste, air pollution, disturbed natural habitats, and strained water sources (Sunlu, 2003). Other negative environmental impacts include deterioration of natural resources, pollution of air and water, increased litter and waste, and traffic congestion (Almeida-García et al., 2015; Griffiths, 2011; Long & Kayat, 2011; Rasoolimanesh & Jaafar, 2016). Environmental impacts are not limited to land and resources, but interfere with residents’ daily lives, and in some cases, restrict access to local natural resources such as rivers (Feng, 2008), beaches, and historical sites. 
Tourism development also brings positive benefits to an environment by stimulating environmental management and protection, increasing residents’ awareness of environmental conservation (Diedrich & García-Buades, 2009), and providing incentives for restoration of historic buildings (Long & Kayat, 2011). Bonimy (2008) examines residents' perceptions of environmental impacts of tourism in Pigeon Forge, Tennessee, finding that residents express strong negative feelings about undesirable environmental impacts of tourism, such as poor air quality, increased numbers of vehicles, and construction of hotels that destroy natural environments. Bonimy (2008) also found that residents report that they rarely visit parks or picnic areas due to unpleasant crowding caused by tourists. Table 11 presents selected positive and negative environmental impacts of tourism reported in empirical literature.

[bookmark: _Ref503692234][bookmark: _Toc503947520]Table 11: Selected Positive and Negative Environmental Impacts of Tourism.


	Positive environmental impacts of tourism development
	Literature

	Tourism helps restoration of historical/cultural buildings and natural resources
	Dyer et al. (2007); Brida et al. (2011); Türker & Öztürk (2013); Lundberg (2017)

	Tourism increases local infrastructural development 
	Jurowski (1994); Andriotis &Vaughan (2003)

	Encourages residents to participate in environmental protection and conservation 
	Miyakuni, (2012); Liu (2013)

	Improves the physical appearance of an area
	Latkova & Vogt (2012);

	Promotes ecological preservation of the environment 
	Su et al. (2005); Hanafiah et al. (2013)

	Negative environmental impacts of tourism development
	

	Increases traffic congestion
	Soontayatron (2010); Hanafiah et al. (2013); Liu (2013); Stylidis et al. (2014)

	Construction of hotels and other tourist facilities destroys the natural environment 
	Andriotis &Vaughan (2003); Dyer et al. (2007); Eraqi (2007)

	Creates solid waste, air, and noise pollution
	Dyer et al. (2007); Feng (2008); Long & Kayat (2011); Miyakuni, (2012); Liu (2013); Stylidis et al. (2014)

	Limits beach access
	Soontayatron (2010)

	Produces litter
	Mensah (2012); Latkova & Vogt (2012); Türker & Öztürk (2013); Lundberg (2017)

	Leads to depletion of wildlife and destruction of vegetation
	Liu (2013); Miyakuni, (2012)


Source: Compiled by the author

Residents’ perceptions of tourism environmental impacts raise concerns that residents are willing to ignore negative environmental impacts in exchange for improved quality of life and economic benefits from tourism development (Almeida-García et al., 2015; Lundberg, 2017). Long and Kayat (2011) found that residents support tourism development despite believing that tourism has negative impacts on the environment. Stylidis (2012) found that residents who express concerns about tourism’s environmental impacts are less supportive of tourism development in Kavala, Greece. Assante, Wen, and Lottig (2010) and Rasoolimanesh and Jaafar (2016) suggest that negative environmental impacts affect residents’ support of tourism development, and that residents are less supportive of tourism development. Residents with positive perceptions of the environmental impacts of tourism are more supportive of tourism development. Therefore, based on social exchange theory, the following hypotheses are being proposed: 
H5a: There is a direct positive relationship between residents’ perceptions of positive environmental impacts of tourism and their support for tourism development 
H6a: There is a direct negative relationship between residents’ perceptions of negative environmental impacts of tourism and their support for tourism development 

d) [bookmark: _Toc486001410][bookmark: _Toc489878835][bookmark: _Toc501535709][bookmark: _Toc503955759]Economic Impacts

The term economic impact describes all types of economic benefits and costs that residents or governments realize due to tourism development and activities (Gursoy et al., 2010; Lin, 1999; Long & Kayat, 2011). Economic contributions of tourism receive disproportionate attention in the literature (Jafari, 1985). Positive economic impacts include providing employment and opportunities for local businesses and investment (Long & Kayat, 2011; Mensah, 2012; Rahman, 2010). Positive economic impacts are drivers when governments select the tourism industry as an economic development strategy in many countries (Rahman, 2010). It is also the most influential factor that affects residents’ perceptions of tourism development (Dyer et al., 2007). Residents sometimes ignore other impacts of tourism development if they can realize positive economic impacts (Lundberg, 2017). Negative economic impacts related to tourism development include increased cost of living, increased cost of goods and services, and inflated prices for land and housing (Gursoy et al., 2010; Lin, 1999; Yu, 2011). Although tourism development generates employment opportunities, Eraqi (2007) argues that most jobs in the tourism industry offer low salaries and are in services industries, such as cleaning and security, which are less attractive to national residents in comparison to other work opportunities. Musinguzi (2012) suggests that most of these jobs are taken by expatriate residents, which is expected in developing and developed countries, in which residents prefer government jobs due to benefits and compensation plans in comparison to working in the private sector at hospitality jobs. Table 12 presents selected positive and negative economic impacts of tourism reported in empirical literature.

[bookmark: _Ref503692284][bookmark: _Toc503947521][bookmark: _Toc487651819]Table 12: Selected Positive and Negative Economic Impacts of Tourism.


	Positive economic impacts of tourism development
	Literature

	Creates desirable job opportunities for residents 
	Eraqi (2007); Long & Kayat (2011); Mensah (2012); Miyakuni, (2012); Hanafiah et al. (2013); Stylidis et al. (2014)

	Attracts investments and project development to the community 
	Long & Kayat (2011); Mensah (2012)

	Supports local economy 
	Soontayatron (2010); Miyakuni, (2012); Stylidis et al. (2014)

	Attracts business opportunities for residents 
	Long & Kayat (2011); Miyakuni, (2012)

	Negative economic impacts of tourism development
	 

	Property and land prices increase
	Jurowski (1994); Lin (1999); Soontayatron (2010); Yu (2011); Mensah (2012); Miyakuni (2012); Stylidis et al. (2014); Lundberg (2017)

	Increases prices of food and other products 
	Jurowski (1994); Mensah (2012)

	Increases the cost of living 
	Soontayatron (2010); Latkova & Vogt (2012); Miyakuni (2012)

	Local dependency on a single industry
	Lin (1999)

	Tourism benefits only a small number of residents
	Miyakuni (2012)

	Jobs in tourism offer low salaries
	Marzuki (2012); Eraqi (2007)

	Increases price of goods and services, and shortages
	Lin (1999); Gursoy et al. (2010); Yu (2011); Long & Kayat (2011); Miyakuni, (2012)


Source: Compiled by the author

Numerous studies examine negative and positive impacts of tourism in social, cultural, environmental, and economic domains. Although some research supports their predictions, findings have been inconclusive across destinations (Jurowski, 1994; Long & Kayat, 2011). Findings suggest that the impacts of tourism at destinations are multi-faceted (Latkova, 2008), based on factors used to predict their influence on residents’ perceptions, such as the potential for economic gain, eco-centric behaviors, use of tourism resources, and demographics (An, 2016; Lundberg, 2017; Miyakuni, 2012; Stylidis et al., 2014; Yu, 2011). Therefore, based on findings in extant literature, and building on social exchange theory, the following hypotheses are proposed: 
H7a: There is a direct positive relationship between residents’ perceptions of positive economic impacts of tourism and their support for tourism development 
H8a: There is a direct negative relationship between residents’ perceptions of negative economic impacts of tourism and their support for tourism development

Vargas-Sánchez et al. (2011) argue that using social exchange theory alone is insufficient to explain residents’ perceptions at a destination without considering other factors that influence these perceptions. Research recognizes that residents are not homogenous regarding perceptions of the impacts of tourism, and has consequently extended social exchange theory to include other factors (Stylidis et al., 2014). Among these factors are community attachment (Andereck et al., 2005; Gursoy et al., 2009) and sociodemographics (Long and Kayat, 2011; Mensah, 2012). Basic sociodemographics include age, gender, education, length of residency, and income (McGehee & Andereck, 2004). Since residents’ characteristics include factors other than basic demographics, researchers use such factors to place residents into groups, such as native-born (Brida et al., 2014), ethnicity (Wang, 2013), and native condition (Almeida-García et al., 2016), during analyses. However, findings regarding ethnicity or being native have been inconsistent. Brida et al. (2014) report that native-born residents are less supportive of tourism development in their communities. Almeida-García et al. (2016) argue that native residents who lived in Spain for more than 10 years have the worst perceptions of tourism impacts. Wang (2013) found that ethnicity determines residents’ differences in perceptions due to variances in cultural values and social class. Liu and Var (1986) did not find differences in attitudes toward tourism development based on ethnicity. Consequently, residents are not a homogenous group, and nationalities might influence perceptions of the impacts of tourism and support for tourism development.
3.6 [bookmark: _Toc486001412][bookmark: _Toc489878836][bookmark: _Toc501535710][bookmark: _Toc503955760][bookmark: _Hlk495398310]Nationality and Tourism 

Nationality links to owning legal documents issued by the government of a country. Nationality is used commonly in tourism marketing research to examine tourists’ spending habits while traveling (Thrane & Farstad, 2012), travel motivations (Jönsson & Devonish, 2008; Kozak, 2002; Peter & Anandkumar, 2014), and satisfaction with a destination (Kozak, 2001; Lee, Lee, & Wicks, 2004). According to Thrane and Farstad (2012), nationality is one of the most important factors that explains tourists’ spending behaviors. They argue that nationality meets five assumptions that allow it to be used in tourism research; it is measurable, substantial and sizable, accessible in a way that a segment can be targeted and reached, different from other segments, and must be actionable, which means it can be targeted using marketing or programs. Therefore, nationality is one of the most important factors in tourism marketing research. It is also important to resident perception research since it meets the five assumptions. In this study, nationality is measurable, substantial, accessible, different, and can be targeted using campaigns by the government, tourism planners, and stakeholders. 
Kozak (2001) uses nationality to compare the satisfaction of tourists from the United Kingdom and Germany during visits to Turkey and Spain in the summer season. The first sample included 465 British and 468 German tourists who visited Spain, and the second included 511 British and 429 German tourists who visited Turkey. Findings indicate the variables at each destination with which each nationality was most satisfied, and which factors did not generate differences between British and German tourists. German tourists favored the quality of food in Spain and the availability of day tours in Turkey, and British tourists favored language community, local transportation, and low prices in Turkey, and hygiene, the availability of activities, and the accommodations and language communication in Spain. The availability of facilities and services at resorts and airports in both Turkey and Spain did not generate differences between the two nationalities, nor the hygiene in Turkey and transportation services, hospitality, and customer care in Spain.
Jönsson and Devonish (2008) examine tourists’ motivations for visiting Barbados, finding that Canadian tourists report greater cultural and physical motivations, and mixing with other tourists, and British tourists report having fun as a primary motivation for the visit, not mixing with other tourists. The authors explain that it was difficult to rely solely on nationality in the case of Barbados since the United States and Canada are two major tourist markets for Barbados, and both countries are comprised of immigrants of various nationalities, including large populations of Barbadian immigrants. It is therefore important to understand the context of a study and the makeup of a population before using nationality or an equivalent. Bashir (2011) compares differences in consumption among dairy products between national and expatriate residents in the UAE, arguing that nationality is suitable for examining market segmentation in the UAE, and that nationality influences consumer behaviors differently between nationals and expatriates. This study assesses whether national residents’ perceptions impact tourism differently than expatriate residents’ perceptions do, and examines moderation of nationality on residents’ perceptions of the impact of tourism in the UAE. This study assumes differences between national and expatriate residents in the UAE regarding perceptions of tourism’s impact and support for tourism development. Based on the above mentioned, it is therefore being proposed that:
H1b: Residents’ nationality will moderate the relationship between residents’ perception of social positive impacts of tourism and their support for tourism development
H2b: Residents’ nationality will moderate the relationship between residents’ perception of social negative impacts of tourism and their support for tourism development
H3b: Residents’ nationality will moderate the relationship between residents’ perception of cultural positive impacts of tourism and their support for tourism development
H4b: Residents’ nationality will moderate the relationship between residents’ perception of cultural negative impacts of tourism and their support for tourism development
H5b: Residents’ nationality will moderate the relationship between residents’ perception of environmental positive impacts of tourism and their support for tourism development
H6b: Residents’ nationality will moderate the relationship between residents’ perception of environmental negative impacts of tourism and their support for tourism development
H7b: Residents’ nationality will moderate the relationship between residents’ perception of economic positive impacts of tourism and their support for tourism development
H8b: Residents’ nationality will moderate the relationship between residents’ perception of economic negative impacts of tourism and their support for tourism development

3.7 [bookmark: _Toc501535711][bookmark: _Toc503955761]Proposed Framework 

Based on social exchange theory, a proposed framework was constructed to include dimensions of tourism impacts. The structural framework presented in Figure 10 shows that residents’ perceptions of social, cultural, environmental, and economic impacts of tourism affect residents’ support of tourism development. It suggests that residents’ nationality moderates the relationship between perceptions of tourism’s impacts and support for tourism development.
Support for Tourism Development
Negative Social Impact
Positive Social Impact
Positive Cultural Impact
Negative Cultural Impact
Positive Environmental Impact
Negative Environmental Impact
Positive Economic Impact
Negative Economic Impact
Social Impact
Cultural Impact
Environmental Impact
Economic Impact
Nationality

[bookmark: _Ref503692368]

[bookmark: _Toc503954790]Figure 10: The proposed framework.


3.8 [bookmark: _Toc501535712][bookmark: _Toc503955762]Conclusion 

This chapter presents a review of the literature, with a summary of major theories used in tourism literature, such as the Doxey Index of Tourist Irritation, Doxey’s Irridex, and TALC, and emphasis on social exchange theory. Social exchange theory is most suitable for this study since it is a dominant theory used in tourism literature to examine residents’ perceptions of tourism impacts and the heterogeneity of a community. The chapter reviews literature regarding residents’ perceptions of social, cultural, environmental, and economic tourism impacts, and discusses residents’ positive and negative perceptions of various impacts. Residents often recognize the impacts of tourism in their communities, and how the impacts influence them either positively or negativity. Each impact includes two hypotheses to test relationships between residents’ perceptions of negative and positive impacts in each domain (i.e. social, cultural, environmental, and economic). The chapter also proposes that nationality moderates the relationship between residents’ perceptions of the impacts of tourism and support for tourism development. Eight hypotheses are developed on these topics, and the chapter presents a structural framework to test them. Chapter 4 discusses the research methodology, including an overview of the research philosophy and approach, followed by a discussion of the sampling technique and the method of data collection. The chapter also explains measurement, measurement scales, and pilot testing of a questionnaire.


[bookmark: _Toc501535713][bookmark: _Toc489878843][bookmark: _Toc503955763][bookmark: _Toc489878862][bookmark: _Toc501535714]Chapter 4: Research Methodology

3 [bookmark: _Toc503856222][bookmark: _Toc503941168][bookmark: _Toc503947196][bookmark: _Toc503947454][bookmark: _Toc503955764][bookmark: _Toc489878844][bookmark: _Toc501535715]
4 [bookmark: _Toc503856223][bookmark: _Toc503941169][bookmark: _Toc503947197][bookmark: _Toc503947455][bookmark: _Toc503955765]
4.1 [bookmark: _Toc503955766]Introduction 

	Chapter Objectives
	Chapter four aims to explain the methodology used for the current study to achieve the objectives of the research. This chapter provide explanation for the methodology selection and the research approach in addition to the tools and techniques used for sampling and data collection. 

	Chapter Structure 
	The chapter is divided into various sections that starts with discussing the research philosophy, approach and choices that was selected for this study. This is followed by explanation of the time frame of the study for data collection using the required sampling size and sampling frame. The process for the data collection is presented in this chapter along with information regarding data verification and development of the measurement scale used for the data collection. The final section of this chapter includes details regarding the pilot testing of the study. 

	Conclusions 
	This study uses the positivism paradigm due to the fact that the researcher is following structured methodology for data collection that is suitable for statistical analyses. This study uses the quantitative methodology that utilize self-administered questionnaire for data collection using random sampling techniques. The measurement scale used for this study is reliable and valid and is verified by conducting a pilot testing. The data collected for this study is ready to be used for further analysis. 




This chapter outlines and justifies the research philosophy used in this study. It proposes research methods to answer the hypotheses presented in the previous chapter, and outlines the research strategy that was followed. The chapter is divided into several sections. The first presents an overview of the research philosophy, and the second explains various research approaches and the research strategy and selection. The next section presents the research design, including sample selection and data collection. The chapter introduces measurement of constructs and the instruments developed and used during investigation, and concludes by explaining a pilot test conducted during the study. 


4.2 [bookmark: _Toc501535716][bookmark: _Toc503955767]Overview of Research Philosophy 

[bookmark: _Hlk498244834]Understanding research paradigms assists researchers with recognizing which is suitable to achieve a research objective and answer research questions. Stewart (2009) describes research paradigms regarding how a researcher views the world (i.e., ontology), a researcher’s relationship with the subject under study and the research objectives (i.e., epistemology), and the techniques a researcher uses to collect and analyze data (i.e., methodology). Stylidis (2012) explains that ontology concerns the nature of reality, epistemology the relationship between the researcher and the known, and methodology the method a researcher uses to create knowledge. A researcher must clarify three aspects of research: (a) the philosophical position of the researcher, (b) the strategy used during a study, and (c) data collection and analysis methodologies (Al Ahbabi, 2016). Research philosophies contain assumptions about the way a researcher views the world (Saunders, Lewis & Thornhill, 2009). 
The ontological basis of this study is that human behaviors are predictable, which is founded on observable facts that can be generalized and used to explain behaviors in the social world (Stewart, 2009; Stylidis, 2012). The research strategy is to use an extant theory (i.e., social exchange theory) to develop a framework and hypotheses. The hypotheses are examined and are supported or not supported, which leads to further development of the theory, which can be tested in future research. This study was designed to examine the causal relationship of a variable with a dependent variable (i.e., support for tourism development). The epistemological basis is the positivism paradigm, which requires a researcher to work with a highly structured methodology to collect quality data that are usable during statistical analyses (Stylidis, 2012). Rahman (2010) explains that positivists view the natural and social world as guided by a strict set of laws that can better be discovered through empirical inquiry. Figure 11 illustrates the research process “onion” that was used by Saunders et al. (2009), modified slightly to add brackets to demonstrate the research process used during this study. Subsequent sections present the research approach, strategies, choices, time horizons, techniques, and procedures. 
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Source: (Saunders et al., 2009)
[bookmark: _Ref503692456][bookmark: _Toc503954791]Figure 11: The research process “onion.”




4.3 [bookmark: _Toc501535717][bookmark: _Toc503955768]Research Approach 

[bookmark: _Hlk497573571]This study uses a deductive approach, during which a researcher uses a theory to guide the design of the study and interpret results, while for using the inductive research approach, a researcher collects data and then develops a theory from analysis (Stylidis, 2012). Saunders et al. (2009) list five sequential stages through which deductive research progresses:
(a) Deducing the hypotheses, during which a proposition between two or more variables is tested based on extant theory;
(b) Expressing the hypotheses in operational terms by indicating how the variables are measured;
(c) Testing the hypotheses;
(d) Examining whether results support the theory or modification to the theory is required;
(e) If necessary, modify the theory in light of findings.
In line with the deductive approach, this study provides a thorough review of tourism literature, leading to development of a proposed framework. To develop the theoretical framework, the variables, components, themes, and issues under study are identified and hypotheses are formulated (Yin, 2003). Hypotheses are then tested to demonstrate support of the framework. 

Research Strategy 

A researcher can use various strategies during research, based on the nature of the study (i.e., exploratory, descriptive, or explanatory), including experimental, survey, case study, action research, grounded theory, ethnography, and archival (Saunders et al., 2009). Yin (2003) identifies three conditions regarding when to use each strategy. First is the type of research question asked, second is the extent of control a researcher has over behaviors, and third is the degree of focus on contemporary versus historical events. Saunders et al. (2009) suggest that choice of research strategy is guided by the research questions and objectives, the degree of extant knowledge, the availability of time and other resources, and time and philosophical foundations that the researcher possess. The researcher must remember that there are no clear superior or inferior methods when selecting a research strategy (Ghubash, 1992; Saunders et al., 2009).
The survey strategy associates with deductive approaches (Saunders et al., 2009), and is one of the most frequently used designs in social science research (Alyousif, 2010). A survey is useful since it allows gathering large amounts of data from a large population in a short time using economical methods (Stewart, 2009). Data collected using surveys (often questionnaires) can be analyzed quantitatively using descriptive and inferential statistics (Saunders et al., 2009). Stylidis (2012) identifies three concerns when using the survey method. First, the survey method allows for a limited number of questions that a researcher can ask. Second, there is high cost connected with the physical presence of a researcher. Third is the possibility of bias caused by the presence of an interviewer in some cases. This study used a self-administered questionnaire that required no presence of the researcher, which included a cover letter to explain the purpose of the questionnaire to participants. 

4.4 [bookmark: _Toc501535718][bookmark: _Toc503955769]Research Choices 

Based on methodology, research is classified into three types: qualitative, quantitative, and mixed methods. Saunders et al. (2009) explain that the way a researcher chooses to combine quantitative and qualitative techniques and procedures is called the research choice. The research choice can be mono-method, using a single data collection and a corresponding analysis, or multi-method, using more than one data collection and analyses. Research choices are shown in 
Figure 12:  Research choices..
Source: Saunders et al. (2009)Mixed-method research
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[bookmark: _Ref503692526]
[bookmark: _Toc503954792]Figure 12:  Research choices.


Multiple methods offer four possibilities—multi-method quantitative studies, multi-method qualitative studies, mixed-method research, and mixed-model research. The term multi-method quantitative study refers to using multiple quantitative data collection methods, such as using both questionnaires and structured observation to collect and analyze data using statistical techniques. A multi-method qualitative study refers to collecting qualitative data using multiple methods, such as in-depth interviews and diary accounts, and analyzing them using qualitative procedures. This study was guided by the quantitative strategy for data collection and analysis, and therefore represents a mono-method. The reason for selecting a quantitative approach is that it is useful for testing extant theories since it follows a structured strategy that enables a researcher to produce reliable data using statistical methods (Griffiths, 2011). The quantitative approach is used commonly in tourism research to identify residents’ perceptions of tourism development (Soontayatron, 2010). This study tests a structural model with a series of interrelated hypotheses, and therefore a quantitative approach is required and appropriate (Stylidis, 2012). Haley et al. (2005) explain that using a quantitative approach allows a researcher to measure the reactions of a large number of respondents using a limited set of questions. The advantages of using a quantitative approach is its objectivity since it focuses on data rather than opinions, and its precision by using reliable measures and statistical analyses (Cassidy, 2007). 

4.5 [bookmark: _Toc501535719][bookmark: _Toc503955770]Time Horizons 

There are two options when selecting a time horizon for surveys—longitudinal, during which data are collected systematically over time, and cross-sectional, during which data are collected one time like a snapshot (Obaid, 2009). This study uses cross-sectional data collection as the most appropriate method for meeting the study’s objectives. 

4.6 [bookmark: _Toc501535720][bookmark: _Toc503955771]Population and Sampling Size

The literature suggests many ways that a researcher can determine the size of a sample. It is important for a researcher to be aware of a few considerations, such as the statistical analyses used, the required degree of precision and confidence levels, and the time and costs associated with the method of data collection (Stylidis, 2012). Since this study uses a quantitative research methodology for data collection, and structural equation modeling during analysis, Nunkoo, Ramkissoon and Gursoy (2013) suggest that the sample should include at least 200 respondents. Stylidis et al. (2014) argue that a sample of at least 300 respondents is needed to meet the requirement of structural equation modeling data analysis. Krejcie and Morgan (1970) suggest that as a population increases, the sample size increases at a diminishing rate, and remains constant at slightly greater than 380 cases. Kozak (2002) suggests a sample of a minimum of 500 to allow for margin of error (i.e., degree of accuracy) of less than 5% and a confidence level of 95%. Therefore, this study targeted a reasonable representation of at least 200 national residents to achieve the minimum requirement for quantitative statistical analyses (Nunkoo et al., 2013), and the total sample targeted the conservative estimate of at least 500 to reduce sampling error (Kozak, 2002). 

4.7 [bookmark: _Toc501535721][bookmark: _Toc503955772]Sampling Frame

The sampling frame was all residents living in the UAE who are 18 years or older, regardless of whether they are nationals from the UAE or from other countries. The study uses a representative sample from the heterogeneous population of the UAE, including national and expatriate residents. The UAE consists of seven emirates and other cities that are part of the main emirates, such as Al Ain city, which is part of Abu Dhabi. 

4.8 [bookmark: _Toc501535722][bookmark: _Toc503955773]Sampling Technique

Two sampling techniques used during data collection are probability (or representative) sampling and non-probability (judgmental) sampling (Saunders et al., 2009). Probability sampling offers an equal opportunity for each element of a population to be selected, and non-probability sampling is used when the probability of selection is unknown (Saunders et al., 2009; Stylidis, 2012). This study uses probability sampling by using random sampling to select a group of residents to participate in the study. Respondents were chosen randomly, and the circulation of a questionnaire covered all emirates in the UAE. The questionnaire was initially written in English and then translated into Arabic, the official language of the UAE, using an authorized legal translation service to ensure the reliability of the translated version. Using professional bilingual translators is common in social science studies (Al-Shamsi, 2009), but it is recommended that both versions be pretested in the study area to ensure the usefulness of the questionnaire in terms of clarity, simplicity, and correct wordings. Both the original and translated questionnaires were pretested among 5 faculty members. Based on feedback received, minor adjustments were made. The final version of the questionnaire was then created based on comments received on both versions. The self-administered questionnaires were available in two media—a hard copy and an online version—in both languages. A link to the online version was sent to respondents using social media. Two media were used because research suggests that using multi-mode survey techniques improves the representativeness of a sample, without biasing results (Yun & Trumbo, 2000). Respondents preferred the online version of the questionnaire when asked to complete the survey. 

4.9 [bookmark: _Toc501535723][bookmark: _Toc503955774]Data Collection Process

Data were collected using self-administered questionnaires that were available both online and in hard-copy form. The hard copies were distributed using simple random sampling. One thousand were distributed to potential respondents, who were asked to share it with other people living and working in the UAE. Seven hundred twenty-six questionnaires were returned, but 53 were removed from analysis due to missing data, a 67% response rate. The online version of the questionnaire was developed by the researcher using Google Forms, and a link to it was sent to potential respondents. Initial participants were generated from 150 e-mails and using social media from personal contacts of residents in the UAE, including co-workers, friends, students, and relatives. Direct contacts were reached by sending the link over social media to 200 respondents. These 350 individuals received a notification inviting them to complete an online questionnaire, with a link provided in the e-mail or message. Participants were asked to forward the online questionnaire invitation to friends and contacts who live in UAE and who were older than 18 years using social media or e-mail. Three hundred six online questionnaires were returned, a response rate of 87%. The advantage of using both online and hard-copy questionnaires is that targeted responses were collected over 4 weeks, and 979 usable questionnaires were returned from people with 46 nationalities who reside in the UAE. Responses used for data analysis included 608 expatriate residents and 371 national residents, a total of 979 participants. 

a) [bookmark: _Toc489878856][bookmark: _Toc501535724][bookmark: _Toc503955775]Data Collection Selection Verification 

Table 13 shows differences in mean values across the two modes of responses (online and hard copy), with t-tests. For all variables, Kolmogorov-Smirnov tests suggest no violation of the normal distribution assumption required for a t-test. All nine variables did not vary across the two response groups. With p-values above 0.05, the H0 failed to be rejected with 95% certainty; the distributions of scores for the two groups are equal.





[bookmark: _Ref503692627][bookmark: _Toc503947522]Table 13: Comparing Means Between Latent Variables by Questionnaire Return Type.


	
	Group Means
	
	

	Latent Variables
	Online
N=306
	Paper
N=673
	df
	t-stat
(two-tailed)

	Positive Social Impacts
	5.92
	5.95
	977
	-0.672

	Negative Social Impacts
	3.83
	4.03
	977
	-2.043

	Positive Cultural Impacts
	5.54
	5.61
	977
	-1.098

	Negative Cultural Impacts
	4.17
	4.25
	977
	-0.873

	Positive Environmental Impacts
	5.51
	5.62
	977
	-1.683

	Negative Environmental Impacts
	4.17
	4.15
	977
	0.199

	Positive Economic Impacts
	5.74
	5.84
	977
	-1.435

	Negative Economic Impacts
	4.96
	5.05
	977
	-1.011

	Support for Tourism Development
	5.48
	5.58
	977
	-1.369


Note. Means and standard deviations of a Likert-type scale the ranged from strongly disagree (1) to strongly agree (7), with 4 as a neutral response.
*p<0.05, **p<0.01

4.10 [bookmark: _Toc501535725][bookmark: _Toc503955776]Development of the Measurement Instrument

The survey appears in Appendices B and C for English and Arabic, respectively. The questionnaire included three sections. Section A captured demographics, including the nationalities of respondents. Section B included items that measured residents’ perceptions of tourism’s social, cultural, environmental, and economic impacts. The last section included two questions regarding tourism development in the UAE. The first asked what respondents would like to change or improve about the tourism industry in the UAE, and the second what respondents thought was the most important challenge to tourism development in UAE.


4.11 [bookmark: _Toc501535726][bookmark: _Toc503955777]Measurement Scales

The first section of the questionnaire included demographic items, such as gender, age, education, city of residence, and length of residency. The demographic variables analyzed were gender, age, city of residence, education, length of residency, and nationality. Six age groups were included: 18–20 years, 21–30, 31–39, 40–49, 50–59, and 60 or more years. For the education item, respondents choose from among High School, technical education, Bachelor’s degree, and Master’s degree or above. Four categories were used for length of residency: less than 5 years, 5 years or more but less than 10 years, 10 years or more but less than 20 years, and 20 years or more. Respondents selected their genders and the cities in which they live, but wrote in their nationalities. Income was included on the survey as part of the demographics but was removed from analysis since most respondents did not report a monthly household income. Many respondents did not answer questions related to income, though the survey was anonymous and no personal information that could be used to identify respondents was required. The majority of respondents who answered the question selected the lowest answer to avoid sharing their real income. The researcher decided to remove the income from analysis to avoid misleading interpretations regarding income during descriptive analysis. An explanation for respondents’ reticence to share income is avoiding the envy of others (Hasad, or evil eye), which is a common belief in the Middle East. The second section included the nine constructs assessed in this study (Table 14), which are: positive social impacts (PSI), negative social impacts (NSI), positive cultural impacts (PCI), negative cultural impacts (NCI), positive environmental impacts (PEI), negative environmental impacts (NEI), positive economic impacts (PEcI), negative economic Impacts (NEcI), and support for tourism development (ST). 

[bookmark: _Ref503692706][bookmark: _Toc503947523]Table 14: Constructs Used in the Study.


	Construct
	Description

	Positive Social Impacts (PSI)
	Residents' perceptions of the positive social impacts of tourism in UAE

	Negative Social Impacts (NSI)
	Residents' perceptions of the negative social impacts of tourism in UAE

	Positive Cultural Impacts (PCI)
	Residents' perceptions of the negative cultural impacts of tourism in UAE

	Negative Cultural Impacts (NCI)
	Residents' perceptions of the negative cultural impacts of tourism in UAE

	Positive Environmental Impacts (PEI)
	Residents' perceptions of the positive environmental impacts of tourism in UAE

	Negative Environmental Impacts (NEI)
	Residents' perceptions of the negative environmental impacts of tourism in UAE

	Positive Economic Impacts (PEcI)
	Residents' perceptions of the positive economic impacts of tourism in UAE

	Negative Economic Impacts (NEcI)
	Residents' perceptions of the negative economic impacts of tourism in UAE

	Support for tourism development (ST)
	Residents' support for future/additional tourism development in UAE




Each construct was measured using 10 questions that included 5 items to measure positive impacts and 5 to measure negative impacts. Respondents rated their responses using statements measured using a 7-point, Likert-type scale (1=strongly disagree to 7=strongly agree). Respondents were offered a “no” option if they did not wish to share a response. The questions were worded positively, and no reverse questions were included. The study uses measurement scales that were used previously in tourism impact studies (Andereck et al., 2005; Gursoy & Rutherford, 2004; Lin, 1999; Long & Kayat, 2011). To measure the study’s nine constructs, existing scales were used or adapted based on two criteria. The first was high reliability and the second relevance to the current study. The scales were refined and modified to assess the constructs proposed in the study. According to Stylidis (2012), developing universal measurement scales is scarce, and most studies that measure residents' perceptions of tourism impacts use various variables and scales, and sometimes disparate statements are used even in similar studies. For example, to measure the impact of tourism on job opportunities, measurement includes different phrases such as “tourism has created more jobs for your community,” “enough good jobs for residents,” “creates jobs and attracts investment,” and “tourism creates more jobs for foreigners than for local people in the region.” Therefore, a pretest was used to assess the validity and reliability of measurement scales in this study. A similar process of measurement selection and testing was used by Kim (2002), Stylidis (2012), and Yu (2011). Selection was based on several criteria: the items must be recognized universally at tourism destinations yet apply to the study area (Stylidis et al., 2014), such as traffic congestion and a destination’s physical appearance. Attributes for the first 40 items were derived from extant studies on residents’ perceptions of tourism’s social, cultural, environmental, and economic impacts.
Perceived Positive Social Impacts (PSI): Five items measured residents’ perceptions of the positive social impacts of tourism, including improved quality of life for the residents, improved positive image of the destination, improved quality of service in restaurants, shops, and hotels, provision of greater recreational opportunities for residents, and making residents more satisfied with their lives. All attributes were measured in previous studies (Andereck et al., 2005; Faulkner & Tideswell, 1997; Gursoy et al., 2010).
Perceived Negative Social Impacts (NSI): Five items measured residents’ perceptions of the negative social impacts of tourism, including causing unpleasant overcrowding of public and leisure spaces, causing security and crime problems, leading to friction between residents and tourists, contributing to social problems such as crime, drug use, and prostitution, and tourists’ overuse of recreational resources. All items were drawn from previous studies (Lin, 1999; Long & Kayat, 2011; Miyakuni, 2012; Yu, 2011).
Perceived Positive Cultural Impacts (PCI): Five items measured residents’ perceptions of the negative social impacts of tourism, including increased availability of cultural, historical, and entertainment activities, meeting tourists from all over the world as a life-enriching experience, helping to preserve cultural identity, stimulating cultural exchanges between residents and tourists, and increasing residents’ pride in local culture. All statements were drawn from past research (Andereck et al., 2007; Dyer et al., 2007; Faulkner & Tideswell, 1997; Gursoy et al., 2010; Jurowski, 1994). 
Perceived Negative Cultural Impacts (NCI): Five items measured residents’ perceptions of the negative social impacts of tourism, including tourists’ dress styles considered inappropriate and not conservative, commercial demands of tourists causing changes to the style and forms of traditional arts and crafts, tourism activities available for tourists do not reflect authentic culture, tourism causes loss of traditional values and behavior patterns, and tourism causes disruptions to religious practices among residents. These items appear in research from Feng (2008), Kim et al. (2013), Lin (1999), and Soontayatron (2010).
Perceived Positive Environmental Impacts (PEI): Five items measured residents’ perceptions of the positive environmental impacts of tourism, including promoting environmental sustainability, helping to restore historical/cultural buildings and natural resources, stimulating local infrastructural development, improving physical appearances, and improving the ecological environment. These items were selected from extant research (Andriotis &Vaughan, 2003; Gursoy & Rutherford, 2004; Long & Kayat, 2011; Su et al., 2005). 
Perceived Negative Environmental Impacts (NEI): Five items measured residents’ perceptions of the negative environmental impacts of tourism, including tourism adding greatly to traffic congestion, increased environmental contamination (e.g., wastewater), construction of hotels and other tourist facilities destroying the natural environment, leading to air and noise pollution, and tourism activities increasing litter. The items were selected from past research (Faulkner & Tideswell, 1997; Stylidis et al., 2014; Soontayatron, 2010). 
Perceived Positive Economic Impacts (PEcI): Five items measured residents’ perceptions of the positive economic impacts of tourism, including creating desirable employment opportunities for residents, a good strategy for economy diversification, attracting more investment and project development, attracting more business opportunities for residents, and increasing income to local businesses. The items were selected from extant literature (Andereck et al., 2005; Gursoy & Rutherford, 2004; Lin, 1999; Long & Kayat, 2011; Stylidis, 2012; Yu, 2011) 
Perceived Negative Economic Impacts (NEcI): Five items measured residents’ perceptions of the negative economic impacts of tourism, including increased inflation on property values, increased prices of food and other products, increased cost of living, diverting funds from other economic development projects, and increased the prices of services. These items were selected from previous research (Lin, 1999; Long & Kayat, 2011; Yu, 2011). 
The last section included items that measured residents’ support of tourism development. Five statements were measured using a 7-point, Likert-type scale (1=strongly disagree to 7=strongly agree). The first statement captured whether residents believed that future tourism development would affect quality of life positively (Kim, 2002), the second whether the number of tourists should increase (Stylidis, 2012), the third residents’ support for future tourism development (Yu, 2011), and the fourth whether residents believed that tourism is the best strategy for economic diversification (Miyakuni, 2012). The last statement captured whether residents perceived overall tourism impacts positively (Yu, 2011).
The questionnaire concluded with open-ended questions in which respondents were asked about what would they like to change or improve about the tourism industry in the UAE, and what they think is the most important challenge to tourism development in UAE. These questions were used to enhance quantitative findings by allowing respondents to share their perspectives (Banks, 2003), and providing respondents an opportunity to share opinions and concerns. 

4.12 [bookmark: _Toc501535727][bookmark: _Toc503955778]Pilot Testing

A pretest assessed the validity and reliability of measurement scales used in this study, especially scales modified from previous studies or developed for the study. The pretest was conducted in several stages. First, the questionnaire was circulated to 5 faculty members, and they provided feedback regarding the layout, wording, and ease of understanding of the items. The comments suggested recommendations that were considered when finalizing the questionnaire. The questionnaire was modified and the format was updated to fit four pages, in addition to the introduction letter, and was available in Arabic and English. The revised questionnaire was then pre-tested using a random sample of 20 national and 20 expatriate residents of Abu Dhabi and Dubai. These two emirates were selected since they have the highest degree of tourism development, and majority of the UAE’s population. Responses from the pretest were analyzed to test the reliability and validity of the items. The reliability and composite reliability of the measurement instrument was assessed using Cronbach’s Alpha coefficient and CR. Face validity was assessed by having four professionals examine it and provide feedback. Convergent validity was assessed by deleting each indicator’s estimated pattern coefficient on its posited underlying construct factor and determining whether a chi-square difference test between a model with and without the estimated parameter was significant, that is, greater than twice its standard error (Anderson & Gerbing, 1988). Discriminant validity was assessed for every pair of constructs by constraining the estimated correlation parameter between them to 1.0 and calculating a chi-square difference test on values obtained for constrained and unconstrained models (Anderson & Gerbing, 1988).

4.13 [bookmark: _Toc501535728][bookmark: _Toc503955779]Conclusion 

[bookmark: _Toc489878851]This chapter identifies the positivism paradigm as the epistemological base of this study. The reason for using positivism is that the researcher is following a structured methodology that uses data suitable for statistical analyses. This chapter explains the quantitative methodology employed, which uses a survey and random sampling for data collection. Details about the research design, including population, sample size, sampling frame and technique, data collection, and verification, are discussed. The measurement scales are explained, and the reliability and validity of the scales, including pilot testing, are discussed. The chapter also presents details on development of measurement instruments and scales, and the pilot testing. Data collection commenced in the UAE using a simple random sampling technique, and data were analyzed using statistical methods, including descriptive statistics, scale reliability and validity, confirmatory factor analysis, normality testing, correlations, and testing the hypotheses and moderation by nationality. Results of these analyses are presented in the next chapter. 


[bookmark: _Toc501535729][bookmark: _Toc503955780][bookmark: _Toc501535730]Chapter 5: Data Analysis

5 [bookmark: _Toc503856239][bookmark: _Toc503941185][bookmark: _Toc503947213][bookmark: _Toc503947471][bookmark: _Toc503955781][bookmark: _Toc489878852][bookmark: _Toc501535731]
5.1 [bookmark: _Toc503955782]Introduction
	Chapter Objectives
	The objective of this chapter is to present the findings of the study by conducting the statistical analysis required to test the hypotheses proposed for this study. 

	Chapter Structure 
	This chapter includes sections that explains the respondents’ profiles, followed by testing the scale reliability and validity. The analysis sections include the normality test, the correlation matrix and the hypotheses testing using multi-group structural equation modeling analysis. The results are presented in tables within the respective sections. 

	Conclusions 
	The results showed that seven of the eight hypotheses were supported for all the groups except for relationship between the perceptions of the resident towards the negative cultural impacts of tourism and their support for tourism development. Four hypotheses were supported when testing for the moderating effect of the nationality and they are: nationality moderate the relationship between the perceptions of the resident towards the impacts of tourism and their support for tourism development for the (a) negative social impacts, (b) positive cultural impacts, (c) positive economic impacts, and (d) negative economic impacts of tourism.




This chapter provides an overview of the demographic profiles of respondents, followed by a discussion of measurement scale validity and reliability. Results of descriptive statistics, a normality test, and the correlation matrix follow, and the chapter concludes with results of hypothesis testing. 

5.2 [bookmark: _Toc501535732][bookmark: _Toc503955783]Demographic Profile of Respondents

This study collected data from 979 participants, 371 of which were national residents and 608 expatriate residents. Male and female residents in the UAE were represented nearly equally in the sample (males 55% and females 45%). However, for expatriate residents, the majority of the sample comprised males (n=399), and for national residents, the majority were female (n=228). Residents aged 31–39 were the largest group, accounting for 34% of the sample, followed by 21–30 comprising 26% and 40–49 comprising 24%. The 18–20 and over 60 groups were smallest, comprising 3% each of respondents. The 50–59 group comprised 10% of the sample. The majority of respondents held a Bachelor’s degree (53%), followed by Master’s degree and above (22%). The remainder of education levels (i.e., High School or less, and technical education) were nearly equally represented in the sample, at 13% each. Respondents who lived in the UAE for less than 5 years were 19.7%, almost equal to those who lived in the UAE for 10 years or more but less than 20 years. A total of 46.7% of the sample lived in the UAE for more than years. Residents who lived in the UAE for 5 years and more but less than 10 years was the smallest proportion of residents (14.1%). Residents who lived 20 years or more in the UAE were 327 national and 457 expatriate residents. Respondents’ demographics appear in Table 15.
[bookmark: _Ref503692756][bookmark: _Toc503947524]Table 15: Profiles of Respondents.


	
	
	Nationals 
	Expatriates 
	Total 

	 
	 
	(N)
	%
	(N)
	%
	(N)
	%

	Gender
	Male
	143
	26%
	399
	74%
	542
	55%

	
	Female
	228
	52%
	209
	48%
	437
	45%

	
	Total
	371
	 
	608
	 
	979
	100%

	Age
	18-20
	15
	54%
	13
	46%
	28
	3%

	
	21-30
	102
	41%
	148
	59%
	250
	26%

	
	31-39
	130
	39%
	204
	61%
	334
	34%

	
	40-49
	97
	41%
	139
	59%
	236
	24%

	
	>=50 
	27
	27%
	104
	73%
	131
	13%

	
	Total
	371
	 
	608
	 
	979
	100%

	Education
	High School or less
	70
	57%
	53
	43%
	123
	13%

	
	Technical Education
	39
	31%
	85
	69%
	124
	13%

	
	Bachelor’s Degree
	209
	40%
	311
	60%
	520
	53%

	
	Master’s Degree and above
	53
	25%
	159
	75%
	212
	22%

	
	Total
	371
	 
	608
	 
	979
	100%

	Years Living in the UAE
	less than 5 years
	8
	4%
	185
	96%
	193
	19.7

	
	5 years or more, but fewer than 10
	4
	3%
	134
	97%
	138
	14.1

	
	10 years or more, but fewer than 20
	32
	17%
	159
	83%
	191
	19.5

	
	20 years or more
	327
	72%
	130
	28%
	457
	46.7

	
	Total
	 
	 
	 
	 
	979
	100

	Residency 
	Abu Dhabi
	110
	30%
	298
	49%
	408
	42%

	
	Dubai
	163
	44%
	275
	45%
	438
	45%

	
	Other Emirates 
	98
	26%
	35
	6%
	57
	14%

	
	Total
	 
	 
	 
	 
	979
	100%


Respondents selected the city in which they live among three options—Abu Dhabi, Dubai, and other. Residents living in Abu Dhabi represented 42% of the sample, and 73% of them were expatriates. Dubai residents comprised 45% of the sample, and 63% were expatriates. Residents from other emirates comprised 14% of the sample, with 6% expatriates. Most residents lived in Abu Dhabi and Dubai for 20 years or more, held a Bachelor’s degree, and were between 21 and 49 years old. 

5.3 [bookmark: _Toc501535733][bookmark: _Toc503955784]Scale Reliability and Validity

Validity and reliability are required for both quantitative and qualitative research (Rahman, 2010). Validity is concerned with how findings can be explained by measures, or whether findings are what they appear to be (Saunders et al., 2009). For quantitative data, careful sampling, selection of appropriate instruments, and statistical analyses improve validity, and during qualitative studies, a researcher addresses validity through the way participants are approached to ensure honesty, depth, and richness of data (Al Ahbabi, 2016). For this study, validity and reliability of the constructs for the quantitative portion of analyses were examined using confirmatory factor analysis and calculation of Cronbach’s alpha coefficient. 
The first step included examination of the scales’ reliability and validity. All scale items had factor loadings that exceeded 0.5 and were statistically significant (p<0.05). Shown in Table 16, all items had loadings above the cut-off of 0.5, with the exception of PSI5, NCI1, NEI1, and PEcI2. Analyses also showed that average variances extracted (AVE) exceeded the threshold of 0.5 (Table 16), and composite reliabilities were greater than 0.7. Regarding the scales’ internal consistency, all Cronbach alpha coefficients exceeded the threshold of 0.70 (between 0.765 and 0.894), suggesting satisfactory reliability. Therefore, the scales were reliable and suitable for further analysis (Bagozzi & Yi, 1988; Chin, 1998; Fornell and Larcker, 1981; Hair, Black, Babin, Anderson & Tatham, 2006; Hair, Black, Barry & Anderson, 2010).

[bookmark: _Ref503693008][bookmark: _Toc503947525]Table 16: Summary of Measurement Scales.


	Constructs
	Items
	Cronbach’s alpha
	AVE
	CR
	Mean
	Std. Deviation
	β
	Sig.

	Positive Social Impact 

	PSI1_Tourism improves the quality of life for UAE residents
	.765
	.510
	.806
	5.64
	1.258
	.672
	**

	
	PSI2_Tourism improves the positive image of UAE
	
	
	
	6.24
	.962
	.756
	**

	
	PSI3_Tourism improves of the quality of service in restaurants, shops and hotels
	
	
	
	6.16
	.939
	.740
	**

	
	PSI4_Tourism development provides more recreational opportunities for UAE residents
	
	
	
	6.10
	1.095
	.685
	**


	Negative Social Impact 

	NSI1_Tourism causes unpleasant overcrowding of public and leisure spaces in UAE
	.856
	.528
	.848
	4.36
	1.740
	.692
	**

	
	NSI2_Tourism causes security and crime problems
	
	
	
	3.84
	1.784
	.705
	**

	
	NSI3_Increase in number of tourists in UAE will lead lo friction between residents and tourists
	
	
	
	3.86
	1.770
	.723
	**

	
	NSI4_Tourism contributes to social problems such as crime, drug use, prostitution, and so forth in UAE
	
	
	
	4.00
	1.822
	.712
	**

	
	NSI5_UAE’s recreational resources are overused by tourists
	
	
	
	3.79
	1.732
	.795
	**

	Positive Cultural Impact 

	PCI1_Tourism increases availability of cultural, historical and entertainment activities in UAE
	.842
	.526
	.846
	5.78
	1.087
	.610
	**

	
	PCI2_Meeting tourists from all over the world is definitely a life enriching experience
	
	
	
	5.81
	1.212
	.686
	**

	
	PCI3_Tourism helps to preserve the cultural identity of UAE
	
	
	
	5.12
	1.573
	.683
	**

	
	PCI4_Tourism stimulates cultural exchange in UAE between the residents and the tourists
	
	
	
	5.62
	1.203
	.864
	**

	
	PCI5_Tourism has increased residents’ pride in the local culture in UAE
	
	
	
	5.62
	1.313
	.759
	**

	Negative Cultural Impact 

	NCI2_The commercial demand of tourists causes changes in the style and forms of traditional arts and crafts in UAE
	.798
	.502
	
.795

	4.39
	1.599
	.577
	**

	
	NCI3_Current tourism activities that are available for tourists don’t reflect the authentic culture of UAE
	
	
	
	4.32
	1.676
	.618
	**

	
	NCI4_Tourism causes loss of traditional values and behavior patterns among UAE residents
	
	
	
	3.93
	1.769
	.926
	**

	
	NCI5_Tourism development causes disruption to the religious practices among UAE residents
	
	
	
	3.65
	1.891
	.659
	**

	Positive Environmental Impact 

	PEI1_Tourism development in UAE promotes environmental sustainability
	.833
	.532
	.846
	5.08
	1.425
	.558
	**

	
	PEI2_Tourism helps restoration of historical/cultural buildings and natural resources
	
	
	
	5.60
	1.229
	.886
	**

	
	PEI3_Tourism stimulates local infrastructural development in UAE
	
	
	
	5.83
	1.101
	.738
	**

	
	PEI4_Tourism development improves the physical appearance of UAE
	
	
	
	5.97
	1.042
	.822
	**

	
	PEI5_Tourism has improved the ecological environment of UAE
	
	
	
	5.45
	1.376
	.585
	**

	Negative Environmental Impact 

	NEI2_Tourism increases environmental contamination (wastewater) in UAE
	.886
	.656
	.883
	4.24
	1.778
	.724
	**

	
	NEI3_The construction of hotels and other tourist facilities has destroyed the natural environment in UAE
	
	
	
	3.92
	1.809
	.763
	**

	
	NEI4_Tourism development leads to air and noise pollution in UAE
	
	
	
	3.88
	1.739
	.955
	**

	
	NEI5_Tourism activities increase littering in UAE
	
	
	
	3.85
	1.775
	.779
	**


	Positive Economic Impact 

	PEcI1_Tourism creates desirable employment opportunities for residents in UAE
	.834
	.593
	.853
	5.45
	1.455
	.773
	**

	
	PEcI3_Tourism attracts more investment and project development to UAE
	
	
	
	6.10
	1.006
	.648
	**

	
	PEcI4_Tourism attracts more business opportunities for UAE residents
	
	
	
	5.79
	1.338
	.839
	**

	
	PEcI5_Tourism increase the amount of income going to local businesses in UAE
	
	
	
	5.82
	1.221
	.807
	**

	Negative Economic Impact 

	NEcI1_Tourism development increase the inflation in property values in UAE
	.880
	.602
	.881
	5.05
	1.559
	.666
	**

	
	NEcI2_The price of food and other products in UAE have increased because of tourism
	
	
	
	5.09
	1.610
	.895
	**

	
	NEcI3_Tourism development increase the cost of living in UAE
	
	
	
	5.30
	1.518
	.892
	**

	
	NEcI4_Tourism development diverts funds from other economic development projects in UAE
	
	
	
	4.49
	1.588
	.596
	**

	
	NEcI5_The prices of services in UAE have increased because of tourism development

	
	
	
	5.16
	1.523
	.783
	**

	Support for Tourism Development

	ST1_I believe that further tourism development would positively affect my quality of life in UAE
	.894
	.642
	.899
	5.26
	1.371
	.639
	**

	
	ST2_I think that UAE should attract more tourists
	
	
	
	5.42
	1.427
	.831
	**

	
	ST3_I support future tourism development in the UAE
	
	
	
	5.79
	1.213
	.894
	**

	
	ST4_I think that tourism is the best strategy for economic diversification for UAE
	
	
	
	5.56
	1.326
	.784
	**

	
	ST5_I believe that the overall impact of tourism development in UAE is positive
	
	
	
	5.70
	1.207
	.836
	**


* p<.05, ** p<.01

5.4 [bookmark: _Toc501535734][bookmark: _Toc503955785]Confirmatory Factor Analysis (CFA)

Confirmatory factor analysis in AMOS 23 using maximum-likelihood estimation was conducted, and the next step estimated the structural model. Regarding measurement and structural model fit (Table 17), CFIs were greater than 0.90, indicating acceptable fit, TLIs exceeded 0.90, indicating adequate fit, and RMSEAs were below 0.08 (Browne & Cudeck, 1992; Byrne, 2006; Hair et al., 2006; Medsker, Williams, Holahan, 1994).

[bookmark: _Ref503693052][bookmark: _Toc503947526]Table 17: Model Fit.


	Model
	χ2
	df
	CFI
	TLI
	RMSEA

	Measurement
	2170.004
	734
	.935
	.927
	.045

	Structural
	4652.742
	762
	.907
	.905
	.072


[bookmark: _Toc501535735]

5.5 [bookmark: _Toc503955786]Descriptive Statistics and Normality Test
Table 18 shows the means and standard deviations for national and expatriate participants, and results of t-tests that analyzed differences in mean values between both groups. Kolmogorov-Smirnov tests revealed no a violation of the normal distribution assumption that is required for t-tests. Results from differences in perceptions between national and expatriate residents regarding descriptive analyses for tourism’s impacts, and items that measured support for tourism development, are shown in Table 18.  
[bookmark: _Ref503693100][bookmark: _Toc503947527]Table 18: Differences in Perceptions Between National and Expatriate Residents in UAE.


	Constructs/Variables
	National
N=371
	Expatriate N=608
	
	

	Positive Social Impacts
	M
	SD
	M
	SD
	df
	t-stat
(two-tailed)

	PSI1: Tourism improves the quality of life for UAE residents
	5.49
	1.430
	5.74
	1.132
	649.18
	-2.79**

	PSI2: Tourism improves the positive image of UAE
	6.26
	1.085
	6.23
	.879
	660.86
	0.517

	PSI3: Tourism improves of the quality of service in restaurants, shops and hotels
	6.29
	.942
	6.09
	.929
	977
	3.341**

	PSI4: Tourism development provides more recreational opportunities for UAE residents
	6.22
	1.186
	6.02
	1.030
	698.435
	2.588*

	Negative Social Impacts
	

	NSI1: Tourism causes unpleasant overcrowding of public and leisure spaces in UAE
	4.95
	1.778
	3.99
	1.613
	977
	8.686**

	NSI2: Tourism causes security and crime problems
	4.44
	1.873
	3.48
	1.624
	698.08
	8.19**

	NSI3: Increase in number of tourists in UAE will lead lo friction between residents and tourists
	4.68
	1.698
	3.35
	1.619
	977
	12.2**

	NSI4: Tourism contributes to social problems such as crime, drug use, prostitution, and so forth in the UAE
	4.48
	1.947
	3.70
	1.674
	693.261
	6.434**

	NSI5: UAE’s recreational resources are overused by tourists
	4.33
	1.797
	3.45
	1.602
	713.795
	7.757**

	Positive Cultural Impacts
	

	PCI1: Tourism increases availability of cultural, historical and entertainment activities in the UAE
	5.79
	1.249
	5.77
	.976
	642.588
	0.299

	PCI2: Meeting tourists from all over the world is definitely a life enriching experience
	5.73
	1.379
	5.86
	1.095
	651.003
	-1.591

	PCI3: Tourism helps to preserve the cultural identity of UAE
	4.86
	1.833
	5.28
	1.368
	620.651
	-3.796**

	PCI4: Tourism stimulates cultural exchange in UAE between the residents and the tourists
	5.58
	1.328
	5.65
	1.121
	683.249
	-0.745

	PCI5: Tourism has increased residents’ pride in the local culture in UAE
	5.63
	1.471
	5.62
	1.207
	667.867
	0.04

	Negative Cultural Impacts
	

	NCI2: The commercial demand of tourists causes changes in the style and forms of traditional arts and crafts in the UAE
	4.77
	1.649
	4.15
	1.523
	734.224
	5.886**

	NCI3: Current tourism activities that are available for tourists don’t reflect the authentic culture of UAE
	4.60
	1.834
	4.15
	1.549
	683.135
	3.942**

	NCI4: Tourism causes loss of traditional values and behavior patterns among the UAE residents
	4.27
	1.930
	3.72
	1.631
	683.679
	4.523**

	NCI5: Tourism development causes disruption to the religious practices among the UAE residents
	3.86
	2.099
	3.53
	1.742
	673.875
	2.548*

	Positive Environmental Impacts
	

	PEI1: Tourism development in UAE promotes environmental sustainability
	5.15
	1.459
	5.04
	1.403
	977
	1.188

	PEI2: Tourism helps restoration of historical/cultural buildings and natural resources
	5.78
	1.249
	5.49
	1.204
	977
	3.583**

	PEI3: Tourism stimulates local infrastructural development in the UAE
	5.91
	1.176
	5.78
	1.050
	714.074
	1.699

	PEI4: Tourism development improves the physical appearance of UAE
	6.02
	1.139
	5.95
	.979
	692.84
	0.943

	PEI5: Tourism has improved the ecological environment of the UAE
	5.65
	1.339
	5.33
	1.385
	977
	3.581**

	Negative Environmental Impacts
	

	NEI2: Tourism increases environmental contamination (wastewater) in UAE
	4.58
	1.819
	4.03
	1.721
	977
	4.723**

	NEI3: The construction of hotels and other tourist facilities has destroyed the natural environment in the UAE
	4.22
	1.919
	3.73
	1.714
	714.639
	3.982**

	NEI4: Tourism development leads to air and noise pollution in UAE
	4.06
	1.860
	3.77
	1.652
	711.286
	2.467*

	NEI5: Tourism activities increase littering in the UAE
	4.09
	1.904
	3.71
	1.676
	706.139
	3.24**

	Positive Economic Impacts
	

	PEcI1: Tourism creates desirable employment opportunities for residents in the UAE
	5.19
	1.692
	5.60
	1.265
	621.512
	-4.08**

	PEcI3: Tourism attracts more investment and project development to the UAE
	6.13
	1.089
	6.08
	.953
	703.236
	0.8

	PEcI4: Tourism attracts more business opportunities for UAE residents
	5.54
	1.669
	5.94
	1.061
	554.674
	-4.125**

	PEcI5: Tourism increase the amount of income going to local businesses in the UAE
	5.66
	1.425
	5.91
	1.067
	622.292
	-2.965**

	Negative Economic Impacts
	

	NEcI1: Tourism development increase the inflation in property values in UAE
	5.29
	1.519
	4.91
	1.568
	977
	3.685**

	NEcI2: The price of food and other products in UAE have increased because of tourism
	5.49
	1.548
	4.85
	1.600
	977
	6.124**

	NEcI3: Tourism development increase the cost of living in UAE
	5.55
	1.487
	5.15
	1.518
	977
	4.094**

	NEcI4: Tourism development diverts funds from other economic development projects in the UAE
	4.75
	1.627
	4.33
	1.544
	977
	4.049**

	NEcI5: The prices of services in the UAE have increased because of tourism development
	5.45
	1.498
	4.99
	1.512
	977
	4.668**

	Support for Tourism Development
	

	ST1: I believe that further tourism development would positively affect my quality of life in UAE
	5.29
	1.470
	5.25
	1.307
	712.157
	0.402

	ST2: I think that UAE should attract more tourists
	5.22
	1.650
	5.55
	1.257
	630.166
	-3.304**

	ST3: I support future tourism development in the UAE
	5.62
	1.377
	5.88
	1.091
	649.588
	-3.12**

	ST4: I think that tourism is the best strategy for economic diversification for the UAE
	5.45
	1.433
	5.63
	1.252
	702.091
	-2.014*

	ST5: I believe that the overall impact of tourism development in UAE is positive
	5.50
	1.401
	5.83
	1.054
	624.334
	-3.83**


Note. Means and standard deviations of a Likert-type scale the ranged from strongly disagree (1) to strongly agree (7), with 4 as a neutral response.
*p<0.05, **p<0.01

	Results suggest that both groups of residents agree on the positive social impacts of tourism in the UAE. For negative social impacts, national residents agreed with the statement that tourism causes unpleasant overcrowding in leisure and public spaces (NSI1), and with the statement that increased in the numbers of tourist in UAE leads to friction between residents and tourists (NSI3). Expatriate residents did not agree with the second statement (NSI3), and also did not agree that tourism causes security and crime problems (NSI2 and NSI5). All remaining items were reported as neutral by both groups. The standard deviation for the negative social impacts was high for national residents on four items (NSI1=1.778, NSI2=1.873, NSI4=1.947, and NSI5=1.797). 
	Results indicate that all residents agreed with the positive cultural impacts of tourism, and the standard deviation was high for national residents (PCI3=1.833). For negative cultural impacts, expatriates reported neutral responses (NCI2, NCI3, NCI4, and NCI5), and national residents agreed with NCI2 and NCI3, and reported neutral response for NCI4 and NCI5. National residents had high standard deviations for three items (NCI3=1.834, NCI4=1.930, and NCI5=2.099). The standard deviation for NCI5 was the highest reported, at 2.099. 

5.6 [bookmark: _Toc501535736][bookmark: _Toc503955787]Correlations

A correlation coefficient quantifies the strength of a linear relationship between variables, and a correlation matrix is used to examine the strength and direction of a bivariate relationship between variables (Jurowski, 1994). A correlation coefficient ranges from -1 to +1. A value of +1 represents a perfect positive correlation; as one variable increases, the other increases. A value of -1 represents a perfect negative correlation; as the value of one increases, the other decreases. Correlation coefficients between -1 and +1 represent weaker positive and negative correlations, and a value of zero means that the variables are perfectly independent, which is unusual to observe in business research (Saunders et al., 2009). An analysis of the variance inflation factor (VIF) returned values between 1.5 and 2.0, which are below the cut-off of 10 (Hair et al., 1999). Therefore, multicollinearity had a negligible effect on the results.
	Correlations between residents’ perceptions of tourism’s impacts were positive among many variables (Table 19). A correlation matrix reveals a strong, positive relationship between PEcl and (1) PSI, (2) PCI, and (3) PEI. No correlation was found between NEcI and PEI, or between NEcI and PEcI.
[bookmark: _Ref503693211][bookmark: _Toc503947528]Table 19: Factor Correlation Matrix.

	Factor
	PSI
	NSI
	PCI
	NCI
	PEI
	NEI
	PEcI
	NEcI
	ST

	PSI
	(.71)
	
	
	
	
	
	
	
	

	NSI
	-.207**
	(.73)
	
	
	
	
	
	
	

	PCI
	.552**
	-.233**
	(.73)
	
	
	
	
	
	

	NCI
	-.254**
	.602**
	-.322**
	(.71)
	
	
	
	
	

	PEI
	.536**
	-.094**
	.569**
	-.162**
	(.73)
	
	
	
	

	NEI
	-.228**
	.630**
	-.264**
	.567**
	-.195**
	(.81)
	
	
	

	PEcI
	.470**
	-.218**
	.471**
	-.270**
	.500**
	-.183**
	(.77)
	
	

	NEcI
	-.104**
	.480**
	-.099**
	.475**
	-0.001
	.531**
	-0.059
	(.78)
	

	ST
	.564**
	-.283**
	.580**
	-.315**
	.544**
	-.304**
	.572**
	-.164**
	—


Note. Square root AVE scores appear on the main diagonal in parentheses. PSI: positive social impact; NSI: negative social impact; PCI: positive cultural impact; NCI: negative cultural impact; PEI: positive environmental impact; NEI: negative environmental impact; PEcI: positive economic impact; NEcI: negative economic impact; ST: support for tourism development.
* p<0.05), **p<0.01
Discriminant validity assesses whether the square root of the AVE score is higher than the correlation between that factor and other constructs in the model. The AVE method (Tables 15 and 18) requires that a minimum of 50% of overall variance in indicator items is explained by the latent construct. All AVE scores were above the minimum of 0.5 (Chin, 1998; Fornell and Larcker, 1981). Factor correlations and square-root AVE scores are shown in Table 19 and Table 16. All constructs had sufficient convergent and discriminant validity, and composite reliabilities (CR), with values between 0.795 and 0.899 (Table 16), suggested adequate reliability (Bagozzi & Yi, 1988; Hair et al., 2010).

5.7 [bookmark: _Toc501535737][bookmark: _Toc503955788]Hypotheses Testing – Multi-group Analysis

Results suggest that PSI influences ST (β=0.255, p<0.01), supporting H1a. H2a was also supported, suggesting that NSI influences ST (β=-0.078, p<0.05), though the impact was weak. PCI correlated with ST (β=0.343, p<0.01), supporting H3a, but NCI’s influence on the same outcome was non-significant (β=-0.019, p>0.05), so H4a was not supported. PEI (β=0.145, p<0.01) and PEcI (β=0.375, p<0.01) correlated with ST, supporting H5a and H7a, respectively. Hypotheses H6a and H8a were also supported, but NEI (β=-0.083, p<0.01) and NEcI (β=-0.096, p<0.01) had a weak effect on ST (Table 20).
[bookmark: _Ref503693643][bookmark: _Toc503947529]Table 20: Structural Equation Modeling Results for All Groups.

	Hypothesis
	Std. β
	S.E
	Sig

	H1a: PSIST
	.255
	.034
	**

	H2a: NSIST
	-.078
	.017
	*

	H3a: PCIST
	.343
	.027
	**

	H4a: NCIST
	-.019
	.018
	p>.05

	H5a: PEIST
	.145
	.028
	**

	H6a: NEIST
	-.083
	.016
	**

	H7a: PEcIST
	.375
	.027
	**

	H8a: NEcIST
	-.096
	.019
	**


[bookmark: _Toc501535738]* p<.05, ** p<.01

5.8 [bookmark: _Toc503955789]Estimation of the Baseline Models and Examination of the Configural Invariance

Multi-group, latent-variable modeling is an appealing method when testing measurement equivalence, a necessary process for between-group comparisons to be meaningful, and for investigation of the invariance hypotheses of substantive interest, in which data from several independent samples are analyzed simultaneously (Jöreskog, 1971). One limitation of the approach is the need for the number of items and underlying constructs to be the same across samples (Hayduk, 1996). Before examining nationality as a moderator and assessing whether hypotheses vary across nationality, a first step includes estimation of baseline models separately before combining them into a single model. The estimation involves no between-group constraints (Marsh, 1994), and therefore the data should be analyzed separately for each group. As Table 21 shows, both models had acceptable fit, allowing multi-group analysis to proceed.

[bookmark: _Ref503693719][bookmark: _Toc503947530]Table 21: Measurement and Structural Model for Each Group.

	
	χ2
	df
	CFI
	TLI
	RMSEA

	National 
Measurement Model
Structural Model
	
1616.734
2815.348
	
812
840
	
.918
.905
	
.909
.908
	
.052
.077

	Expatriate
Measurement Model
Structural Model
	
1939.475
3292.974
	
816
843
	
.915
.910
	
.906
.903
	
.048
.069




When testing for invariance, equality constraints are imposed on model parameters, and data for all groups must be analyzed simultaneously to obtain results (Bentler, 2005; Jöreskog & Sörbom, 1996). The pattern of fixed and free parameters remains constant with the baseline model specification for each group. The hypothesized combined model was tested using an approach that included two steps, beginning with testing the measurement and structural models using a pooled sample (Anderson and Gerbinh, 1988), as found in the literature (Chung, King, Petrick, & Absher, 2011). The first type of invariance examined was configural. If the model is invariable across groups, configural invariance is concluded. This model is important because unless the data support identical patterns of fixed and non-fixed parameters across groups, the data do not support more restrictive models (Bollen, 1989). Analyses suggest that the model fulfilled the configural invariance criterion, allowing the multi-group analysis to proceed (Table 22). 

5.9 [bookmark: _Toc501535739][bookmark: _Toc503955790]Two-Step Approach

After examining the configural invariance across the two groups, the next step of the multi-group SEM approach included invariance tests that examines whether the two groups had the same pattern of factor loadings (i.e., Model B, metric invariance) and structural path coefficients (i.e., Model C, structural invariance). To examine the hypothesis of full metric invariance, the factor loadings matrix had to be constrained to be invariant across the two groups. Shown in Table 22, the fit for model B was not worse than the fit of the configural invariance model (Δχ2=85.503, p>0.1). CFI deteriorated slightly, but TLI and RMSEA values remained the same. The next step was to impose structural invariance on the model. The equality of constraints impaired the fit of model C (Δχ2=108.575, p<0.01). 
[bookmark: _Ref503693897][bookmark: _Toc503947531]Table 22: Summary of Invariance Test. 

	Model
	χ2
	df
	Δχ2
	Δdf
	CFI
	TLI
	RMSEA

	A (Configural Invariance)
	5672.520
	1524
	
	
	.907
	.905
	.053

	B (Metric Invariance)
	5696.032
	1556
	23.512
	32
	.906
	.905
	.053

	C (Structural Invariance)
	5781.095
	1564
	108.575
	40
	.905
	.905
	.053



Independent testing of each element in the beta matrix suggests statistically significant differences between model paths. Table 23 shows the significance and estimates for each hypothesis for both groups, and potential moderation by nationality. Nationality moderated the relationship between NSI and ST. Nationals had a negative and stronger causal relationship between the two constructs (β=-0.168, p<0.01), and expatriates had a positive and weak (β=0.037, p>0.05) but non-significant, beta, supporting H2b. PCI affected ST to a higher degree in the national group (β=0.450, p<0.01) in comparison to expatriates (β=0.207, p<0.01), supporting H3b. Regarding moderation by nationality on the relationship between PEcI and ST, results support H7b, suggesting a stronger influence among expatriates (β=0.456, p<0.01) in comparison to nationals (β=0,256, p<0.01). H8b was supported, with NEcI correlating with ST in the case of expatriates (β=-0.149, p<0.01), but not among nationals (β=0.004, p>0.05). No support was found for moderation by nationality in relationships between PSI, PEI, NEIn and the ST outcome. Therefore, H1b, H5b, and H6b were not supported. NCI influenced ST in neither group, and therefore H4b was not supported.

[bookmark: _Ref503693959][bookmark: _Toc503947532]Table 23: Summary of the Moderating Impact of Nationality.

	Hypothesis
	β National
	β Expatriate
	Impact of Nationality Sig.

	H1b: PSIST
	.283**
	.254**
	p>.05

	H2b: NSIST
	-.168**
	.037
	*

	H3b: PCIST
	.450**
	.207**
	*

	H4b: NCIST
	-.027
	-.013
	Structural path not verified

	H5b: PEIST
	.142**
	.189**
	p>.05

	H6b: NEIST
	-.073
	-.097*
	p>.05

	H7b: PEcIST
	.256**
	.456**
	**

	H8b: NEcIST
	.004
	-.149**
	*


[bookmark: _Toc489878861][bookmark: _Toc501535740]Note. Structural path not verified. The moderating effect was not estimated since this structural relationship was not verified for either group.
* p<.05, ** p<.01

5.10 [bookmark: _Toc503955791]Chapter Summary

This chapter presents the data analysis of the dissertation. It begins with a demographic profile of respondents, which showed that the majority were residents from Abu Dhabi and Dubai who have been living in the area for more than 20 years and are 21 to 49 years old. Results of scale reliability and validity follow to ensure that all measures are valid and reliable to allow analyses to continue. Confirmatory factor analysis was conducted, followed by descriptive statistics and a normality test. Results suggest no violation of a normal distribution assumption, and all measurement models provide evidence of good fit. Therefore, further data analyses can be conducted using the data. Correlation calculations are presented next, with results suggesting no correlation between NEcI and PEI, and between NEcI and PEcI. This is followed by hypotheses testing using multi-group analyses. Figure 13 shows a summary of results. Seven of the eight hypotheses were supported for all groups. When testing for moderation by nationality, four hypotheses were supported. The next chapter is a discussion and interpretation of findings. 

Support for Tourism Development
Negative Social Impact
Positive Social Impact
Positive Cultural Impact
Negative Cultural Impact
Positive Environmental Impact
Negative Environmental Impact
Positive Economic Impact
Negative Economic Impact
Social Impact
Cultural Impact
Environmental Impact
Economic Impact
NATIONALITY
NSI
Nationals: -0.168**
Expatriates: 0.037
PCI
Nationals: 0.450**
Expatriates: 0.207**
PeCI
Nationals: 0.256**
Expatriates: 0.456**
NeCI
Nationals: 0.004
Expatriates: -0.149**
PSI
Nationals: 0.283**
Expatriates: 0.254**
PEI
Nationals: 0.142**
Expatriates: 0.189**
NEI
Nationals: -0.073
Expatriates: -0.097*

[bookmark: _Ref500657884][bookmark: _Toc501535806]

Note: 
Double solid lines indicate statistically significant relationships and support for the moderating role of Nationality. Single solid lines indicate statistically significant relationships but no support for the moderating role of Nationality. Broken lines represent non-significant relationships. 

[bookmark: _Toc503954793]Figure 13: The Results of the Structural Model and the Hypotheses Tests

[bookmark: _Toc501535741][bookmark: _Toc503955792][bookmark: _Toc501535742]
Chapter 6: Discussion of the Findings

6 [bookmark: _Toc503856250][bookmark: _Toc503941197][bookmark: _Toc503947225][bookmark: _Toc503947483][bookmark: _Toc503955793][bookmark: _Toc489878863][bookmark: _Toc501535743]
6.1 [bookmark: _Toc503955794]Introduction

	Chapter Objectives
	The overall objectives of this chapter is to discuss the results of the statistical analysis that was conducted in the previous chapter in order to answer the research questions. 

	Chapter Structure 
	Chapter six is divided into three main sections. The first section provides answers to the first research question by discussing the results of the hypotheses testing that examine the relationship between the perceptions of the residents towards the impacts of tourism and the residents support for tourism development. The second section provided answers to the second research question regarding the influence of the nationality on the relationships tested under the first question and if nationality moderate these relationships. The third section provided answers to the open-ended questions that was included in the questionnaire and was filled by the respondents. 

	Conclusions 
	The results showed that is no relationship between the perception of the residents towards the negative cultural impacts of tourism and their support for tourism development in the UAE. In addition, the analysis of the results showed that nationality moderate the relationship between the perceptions of the residents towards the negative social impacts, positive cultural impacts, and negative and positive economic impacts of tourism and their support for tourism development in the UAE. The answers to two open-ended questions allowed the resident to express their opinion regarding what aspects of tourism industry in the UAE that the residents would like to change or improve and what the residents consider as the most important challenge facing the tourism development in the UAE. 




This chapter comprises an overview of the study’s findings regarding the research questions and hypotheses. Answers to two open-ended questions are discussed, followed by academic contributions and managerial implications of the dissertation. The chapter concludes by discussing limitations and suggestions for future research. 

6.2 [bookmark: _Toc501535744][bookmark: _Toc503955795]Discussion of the Research Questions and Hypotheses 

This study examines residents’ perceptions of social, cultural, environmental, and economic impacts of tourism, and their support for tourism development, and moderation of nationality on residents’ perceptions of these impacts in the UAE, using the social exchange theory since it provides a suitable framework for examining disparate perceptions of residents (Stylidis, 2012). Findings provide insights for government officials in federal and local governments in the UAE regarding the social, cultural, environmental, and economic impacts of tourism. These insights will aid with strategic planning to reach the UAE Vision 2021, which promotes an inclusive environment that integrates all segments of society while preserving the UAE’s unique culture, heritage, and traditions, and reinforcing social and family cohesion (UAE Vision 2021, 2017a).

a) [bookmark: _Toc501535745][bookmark: _Toc503955796]Research Question 1

What is the relationship between residents’ perceptions of tourism impacts (i.e., social, cultural, environmental, and economic) and their support for tourism development in the study area? The first research question explores the relationship between residents’ perceptions of tourism’s impacts and support for tourism development in the UAE. To address the question, eight hypotheses were tested (Table 24). Seven of eight hypotheses were supported (H1a, H2a, H3a, H5a, H6a, H7a, H8a), and H4a was not supported. Findings reflect the common view of tourism as a tool for community development, economic prosperity, and tolerance, and that residents’ perceptions of tourism’s impacts influence their support for tourism development. 





[bookmark: _Ref503694375][bookmark: _Toc503947533]Table 24: Findings of Hypotheses Tested for UAE Residents.


	
	Hypothesis
	Outcome

	a
	H1a: There is a direct positive relationship between residents’ perceptions of positive social impacts of tourism and their support for tourism development
	Supported

	b
	H2a: There is a direct negative relationship between residents’ perceptions of negative social impacts of tourism and their support for tourism development 
	Supported

	c
	H3a: There is a direct positive relationship between residents’ perceptions of positive cultural impacts of tourism and their support for tourism development 
	Supported

	d
	H4a: There is a direct negative relationship between residents’ perceptions of negative cultural impacts of tourism and their support for tourism development 
	Not Supported

	e
	H5a: There is a direct positive relationship between residents’ perceptions of positive environmental impacts of tourism and their support for tourism development 
	Supported

	f
	H6a: There is a direct negative relationship between residents’ perceptions of negative environmental impacts of tourism and their support for tourism development 
	Supported

	g
	H7a: There is a direct positive relationship between residents’ perceptions of positive economic impacts of tourism and their support for tourism development 
	Supported

	h
	H8a: There is a direct negative relationship between residents’ perceptions of negative economic impacts of tourism and their support for tourism development 
	Supported




[bookmark: _Toc501535746][bookmark: _Toc503955797]Supported Hypotheses

H1a tested the relationship between residents’ perceptions of positive social impacts of tourism and their support of tourism development, with findings suggesting a strong relationship. This finding suggests that residents believe that tourism development improves their quality of life, and a positive image of the UAE leads to support of tourism development. This study also demonstrates that the availability of recreation in the UAE, combined with improvements to services quality provided to residents, increases support for tourism development. This finding accords Yu (2011), who found that residents’ perceptions of positive social impacts positively affect support for tourism development. Stylidis et al. (2014) similarly report that the more residents perceive positive social impacts, the more they support tourism development. 
H2a tested the relationship between residents’ perceptions of negative social impacts of tourism and their support for tourism development. The negative social impacts examined in this study includes overcrowding in public and leisure spaces, increased security and crime problems, friction between residents and tourists, increases in social problems, such as drugs and prostitution, and overused recreational resources by tourists. Results suggest that residents who agree on negative social impacts of tourism demonstrate less support for tourism development. The social impacts of tourism have a direct impact of the daily lives of residents, and therefore it is expected that residents’ perceptions of the social impacts of tourism influence support of tourism development. However, analysis shows that the influence is weak, a finding that suggests that residents do not associate negative social impacts solely with tourism development, or that positive social impacts outweigh the negative ones from tourism development. This finding corroborates Long and Kayat (2011), who found that when residents perceive greater positive social impacts of tourism, they are more supportive of tourism development in their communities. However, the finding contradicts Gursoy and Rutherford (2004), who found no relationship between the negative social impacts of tourism and residents’ support of tourism development. 
H3a tested the relationship between residents’ perceptions of positive cultural impacts of tourism and their support for tourism development, with findings suggesting a strong relationship. Residents value cultural exchanges with tourists and the attention that tourism development brings to local culture, which increase residents’ pride and support of tourism development. Findings corroborate Dyer et al. (2007), who found that perceived positive social impacts have direct relationships with residents’ support of tourism development at Sunshine Coast, Australia. Residents believed that tourism development helps preserve the cultural identity of the UAE, which contradicts Nunkoo and Ramkissoon (2011), who report that residents disagree with the positive cultural impacts of tourism, particularly regarding whether tourism has a positive impact on cultural identity. 
H5a tested the relationship between residents’ perceptions of positive environmental impacts of tourism and their support for tourism development, with results suggesting a strong relationship. UAE residents recognize the positive impacts of tourism, and therefore support tourism development. The UAE improved its environment and landscape during the last few decades due to tourism development, such as artificial palm islands and Dubai canal, which changed the map of Dubai. These findings corroborate Long and Kayat (2011), who report that residents value positive environmental impacts of tourism, and when their perceptions of environmental impacts are positive, they support tourism development. 
H6a tested the relationship between residents’ perceptions of negative environmental impacts of tourism and their support for tourism development, with results suggesting less support for tourism development, though the impact of negative perceptions was low. UAE residents recognize that negative environmental impacts relate to traffic congestion, increased waste, littering, and environmental pollution. These findings can be explained with characteristics of UAE’s environment, which is primarily desert, and therefore the negative environmental impacts of tourism are outweighed by positive ones. Findings corroborate Ozturk, Ozer, and Çaliskan (2015), who report that residents in Kusadasi, Turkey have favorable perceptions of tourism’s positive environmental impacts, but are concerned with negative environmental impacts. However, these findings contradict Bagri and Kala (2016), who report that few residents report no concerns for the negative impacts of tourism on the environment. One resident stated, “If we can earn money, it doesn’t matter that our environment is damaged a little.” Stylidis (2012) similarly reports that residents’ perceptions of negative environmental impacts did not necessarily decrease support of tourism development in Kavala, Greece. 
H7a tested the relationship between residents’ perceptions of positive economic impacts of tourism and their support for tourism development, with findings suggesting that residents who agree that tourism creating desirable employment opportunities is a good strategy for economic diversification that attracts more investment and business opportunities for residents and increases income to local business are more likely to support tourism development. Residents reported agreement with the positive economic impacts of tourism. Findings corroborate Stylidis et al. (2014), who report that residents’ perceptions of the economic impacts of tourism influence support for tourism development. These findings also accord with other research (Garau-Vadell et al., 2016; Miyakuni, 2012); residents are more aware of the positive economic impacts of tourism due to media that promote government efforts at tourism destination as part of a tourism development strategy. 
H8a tested the relationship between residents’ perceptions of negative economic impacts of tourism and their support for tourism development, with findings suggesting an inverse relationship. Residents who agree that tourism development causes an increase in inflation of property values and prices of food and services, increases the cost of living, and diverts funds from other economic development projects are less supportive of tourism development. These findings can be explained by the fact that residents believe that the cost of living is increasing and prices of food and services are influenced by tourism development. These findings contradict Miyakuni’s (2012) argument that residents’ perceptions of negative economic impacts do not relate to support for tourism. King et al. (1993) similarly report that residents’ awareness of the negative economic impacts of tourism does not lead to less support or opposition to tourism development. 

[bookmark: _Toc501535747][bookmark: _Toc503955798]Rejected Hypothesis

H4a tested the relationship between residents’ perceptions of negative cultural impacts of tourism and their support for tourism development, with results suggesting no relationship. Residents did not agree that tourism development causes disruptions to religious practices among UAE residents. These findings might be attributed to the fact that UAE residents have consisted of a mixture of races since the 1960s, including indigenous nationals of Arab origin, and Iranian, Indian, and African residents (Ghubash, 1992). The UAE has become a multicultural destination where residents have lived in peace for many years, and UAE culture is preserved by national residents and the government. This finding is consistent with Gursoy and Rutherford (2004), who report no relationship between residents’ perceptions of negative cultural impacts and support for tourism development. Negatively perceived cultural impacts of tourism in the UAE appear to outweigh perceptions of the positive cultural impacts of tourism. Another explanation is that UAE residents recognize the negative cultural impacts of tourism moderately, which does not decrease support for tourism development. Although residents recognized negative cultural impacts of tourism, they did not agree that tourism development causes disruptions to religious practices among residents. These findings should be considered in light of the government preserving the cultural identity of the UAE, and residents’ appreciation for these efforts in a way that tourism development does not concern residents regarding the country’s culture. For example, the UAE government declared 2008 as a year of national identity, promoting and preserving the country’s national identity. In the same year, the government declared that Arabic is the official language in all federal authorities and establishments (Gulf News, 2008). 

b) [bookmark: _Toc501535748][bookmark: _Toc503955799]Research Question 2

How does nationality influence the relationship between residents’ perceptions of tourism impacts (i.e., social, cultural, environmental, and economic) and their support for tourism development? To answer the second research question, eight hypotheses were tested, with four supported hypotheses relating to moderation by nationality on relationships among social negative, cultural positive, economic positive, and negative impacts of tourism. The remaining hypotheses regarding moderation by nationality and social positive, cultural negative, environmental positive, and negative impacts of tourism were not supported. Findings for the eight hypotheses are summarized in Table 25. 
[bookmark: _Ref503694427][bookmark: _Toc503947534]Table 25: Findings of Hypotheses Testing for Moderating Effect of Nationality.


	
	Hypothesis
	Outcome

	a
	[bookmark: _Hlk498798264]H1b: Residents’ nationality will moderate the relationship between residents’ perception of social positive impacts of tourism and their support for tourism development. 
	Not Supported

	b
	H2b: Residents’ nationality will moderate the relationship between residents’ perception of social negative impacts of tourism and their support for tourism development. 
	Supported

	c
	H3b: Residents’ nationality will moderate the relationship between residents’ perception of cultural positive impacts of tourism and their support for tourism development. 
	Supported

	d
	H4b: Residents’ nationality will moderate the relationship between residents’ perception of cultural negative impacts of tourism and their support for tourism development. 
	Not Supported

	e
	H5b: Residents’ nationality will moderate the relationship between residents’ perception of environmental positive impacts of tourism and their support for tourism development. 
	Not Supported

	f
	H6b: Residents’ nationality will moderate the relationship between residents’ perception of environmental negative impacts of tourism and their support for tourism development. 
	Not Supported

	g
	H7b: Residents’ nationality will moderate the relationship between residents’ perception of economic positive impacts of tourism and their support for tourism development. 
	Supported

	h
	H8b: Residents’ nationality will moderate the relationship between residents’ perception of economic negative impacts of tourism and their support for tourism development. 
	Supported





[bookmark: _Toc501535749][bookmark: _Toc503955800]Supported Hypotheses

H2b findings suggest that nationality moderates the relationship between residents’ perceptions of the social negative impacts of tourism and support for tourism development. National residents perceived that tourism development causes negative social impacts, and expatriate residents believed that the negative social impacts of tourism development are minor. This can be explained since national residents are Muslims and the majority are conservative, and expatriate residents are from various cultures. These findings are consistent with Almeida-García et al. (2016), who argue that native residents report significant differences between their perceptions of the negative social impacts of tourism in comparison to expatriate residents in Benalmadena, Spain. Results of the current study show that expatriate residents’ perceptions of the negative social impacts of tourism were statistically insignificant. Another explanation is that the UAE experienced rapid social and economic development in the past few years, with huge increases in the population that influenced the daily lives of national residents. Not all expatriates experienced this change, especially if they moved to the UAE in recent years, after the population reached millions of residents. 
H3b results suggest that nationality moderates the relationship between residents’ perceptions of cultural positive impacts of tourism and support for tourism development. National residents reported greater positive perceptions of the positive cultural impacts of tourism in comparison to expatriate residents. The study area explains this finding. The UAE has developed programs to preserve its national identity. Local governments launched initiatives that maintain the values of the community that accord with the strategic vision of the federal government (UAE Government, 2017a). These initiatives include developing a Youth Empowerment Strategy, launching of the UAE National Cultural Encyclopedia, establishing the Al Bayt Mitwahid (Our Home is United) Association, introducing UAE National Service law, and developing an identity program—The Emirates ID card (UAE Government, 2017b). These programs preserve the national identity of the UAE and emphasize the value and importance of unity. The UAE developed a National Identity Index that is sponsored by the Ministry of Culture and Knowledge Development to measure the sense of belonging and national identity of UAE nationals, a national performance indicator that is specific to the country. According to government officials, the index was 90.8% in 2014 and 96.2% in 2016, and is expected to reach 100% by 2021 (UAE Vision 2021, 2017a). The outcomes of these programs influenced national residents’ perceptions of their cultural identity positively, and therefore national residents reported strong relationships regarding the positive cultural impacts of tourism. However, these findings contradict Almeida-García et al. (2016), who found that native residents report significant differences between their perceptions of the negative cultural impacts of tourism in comparison to expatriate residents; native residents in Benalmadena, Spain did not view the cultural impacts of tourism positively. 
H7b findings suggest that nationality moderates the relationship between residents’ perceptions of the economic positive impacts of tourism and support for tourism development. Expatriate residents reported greater agreement regarding the positive economic impacts of tourism, and greater support for tourism development, in comparison to national residents. Expatriate residents agreed with the statements that tourism creates desirable employment opportunities for residents and attracts business opportunities more than national residents did. Tourism in the UAE directly supported 617,500 jobs in 2016, which represents 10.4% of the total UAE workforce (UAE Government (2017c). The majority of the workforce in the UAE are expatriates, and in 2016, the estimated Emirati workforce was 3.93% (UAE Vision 2021, 2017b). These findings corroborate Lopez and Mercader (2015), who report that non-national residents have a more positive perception of the positive economic impact of tourism than national residents do.
H8b findings suggest that nationality moderates the relationship between residents’ perceptions of the economic negative impacts of tourism and support for tourism development. Results show that perceptions of negative economic impacts influenced expatriate residents’ support for tourism development but not national residents’. Expatriate residents reported greater concerns regarding the negative economic impacts of tourism. National residents were more supportive of tourism development in the UAE, even when they recognized negative economic impacts of tourism, such as inflation in property values or increases to prices of food and services. Expatriate residents were less supportive of tourism development when it was perceived as a reason for the increase of the cost of living in the UAE. One explanation is the differences in salaries and benefits received by national residents in comparison to expatriate residents. The negative economic impacts of tourism had more influence on expatriate residents than national residents, a finding the corroborates Almeida-García et al. (2016), who report differences between native and non-native residents in terms of perceptions of economic impacts. Their findings show that native residents report fewer favorable perceptions of tourism's effects on the local economy. Current findings contrast with Lopez and Mercader (2015), who report that both the national and non-national residents have similar perceptions of negative economic impacts. 

[bookmark: _Toc501535750][bookmark: _Toc503955801]Rejected Hypotheses

For H1b, results suggest that nationality does not moderate the relationship between residents’ perception of the social positive impacts of tourism and support for tourism development. One explanation is that the positive social impacts of tourism are visible to both groups but do not associate with tourism development, and both groups agree on the positive social impacts, such as a positive country image and good quality of life. The UAE is active in the wellbeing and happiness of its residents. In 2016, the UAE established a Ministry of Happiness, and in the same year, it became the first country to have a Ministry of Tolerance (UAE Yearbook, 2016). The latter develops and implements a comprehensive framework that governs the rights and duties of an individual in relation to society, and guides the relationship of society with the state. Findings from Almeida-García et al. (2016) suggest that native residents have greater unfavorable perceptions of cultural impacts in comparison to foreign residents in Spain. Native residents observed the transformation of their communities, and they might perceive that tourism development does not meet their cultural expectations in comparison to foreigner residents, who chose this destination. 
Results of H4b suggest that nationality does not moderate the relationship between residents’ perceptions of the cultural negative impacts of tourism and support for tourism development. This finding is expected since H4a, which suggests that residents’ perceptions of the negative cultural impacts of tourism and support for tourism development correlate negatively, was rejected. These findings suggest that residents do not associate negative cultural impacts with tourism development. Although they belong to different groups, national and expatriate residents reported no concern for negative cultural impacts resulting from tourism development. One explanation is that the UAE has been a multicultural destination for many years, and residents live there with respect, tolerance, and understanding. However, Lopez and Mercader (2015) found that non-nationals perceived that their lifestyles were influenced more by the arrival of tourists than nationals did. 
For H5b and H6b, results suggest that nationality does not moderate the relationship between residents’ perceptions of environmental positive and negative impacts of tourism and support for tourism development. One explanation is that the UAE is primarily a desert country, with much unused land and resources. Tourism contributes to development of many projects that add to the landscape and infrastructure. The country’s environment has experienced improvements from government initiatives of environment sustainability and protection (UAE Government, 2017d), including preserving plant species, banning waste dumping in the sea, developing environmental policies that increase green areas, developing water resources, improving marine environment and protecting it from pollution, preserving fisheries and livestock, and protecting biodiversity. The government also developed a culture regarding environmental awareness and promoting environmental behaviors by including environmental content in school curricula and textbooks. These efforts might have contributed to residents’ appreciation for the positive impacts of the UAE’s environment, and reduced concerns of negative environmental impacts. However, the UAE’s environment might be different from other tourist destinations, and contradictory results regarding environmental impacts might be found at those destinations. For example, Brida et al. (2014) reports that native-born residents agree more about perceived negative environmental impacts of tourism than non-native residents do, especially when construction destroys the environment. The authors suggest that native-born residents are able to compare the current situation with how it was in the past since they witnessed major changes to the environment. Lopez and Mercader (2015) similarly argue that national residents have greater perceptions of negative environmental impacts than non-national residents do. 

6.3 [bookmark: _Toc501535751][bookmark: _Toc503955802]Results of the Open-Ended Questions 

Participants responded to two open-ended questions regarding tourism development in the UAE. The first assessed what they would like to change or improve about the UAE’s tourism industry, and the second asked about the most important challenge facing tourism development in the country. The purpose of these questions is to explore possible areas that were not covered by the other items on the survey (Saunders et al., 2009) and to allow the respondents to add other comments if needed. Answering the first question, one British male from Dubai discussed that most tourism packages “restrict tourists to commercial activities, missing out on the rich cultural activities,” and they are offered by “commercially driven organizations.” Residents also shared opinions regarding the originality of tourism activities. One Indian resident from Abu Dhabi suggested more originality in creating tourism activities by “focus[ing] on desert related entertainment not available elsewhere.” A few national residents raised similar concerns regarding cultural impacts of tourism, suggesting that the government should focus on UAE culture and heritage activities that are available for tourists. These answers revealed residents’ concerns regarding the commercialization of cultural activities, and what they would like to see improved in current activities in terms of variety and quality. Regarding environmental impacts, one Indian male resident from Dubai suggested having more landscaping and monuments around the UAE. Monuments allow residents and tourists to enjoy the landscape of the community. He wrote, “Beautification can help make community into memorable destination.” Other answers revealed that residents want more recreational facilities, and improvements to transportation systems between emirates to reduce traffic and travel time, and to include rural areas in all emirates in plans for tourism development. 
Answers to the second question revealed concerns regarding the most important challenges facing tourism development in the UAE. Some participants mentioned high temperatures and humidity, traffic congestion, and balancing modern lifestyles with the country’s culture and heritage. One British female from Abu Dhabi stated, “Entertainment, food, shopping and short-term thrills are OK, but culture and interaction with the local community and residents is what makes tourism special.” Residents also reported environmental concerns, such as introducing more options for waste recycling and management. Others discussed the importance of cultural preservation and promotion for tourists, and that information should come from official sources and approved channels. Residents also raised concerns regarding the high cost of accommodations, such as hotels and hotel apartments, and a high cost of living that makes it challenging for UAE residents to enjoy tourism facilities more frequently. Residents recommended that visa processing time and fees be improved, and that government officials control people who enter with a tourist visa but are really looking for work, or misuse the visa to commit crimes. 
[bookmark: _Hlk500517575]Answers to the open-ended questions complement the findings of the study. These answers will assist government officials during tourism planning and when communicating with residents through official channels regarding tourism policies and initiatives. 
6.4 [bookmark: _Toc501535752][bookmark: _Toc503955803]Conclusion 

This chapter discussed the findings of the study and the relationship between residents’ perceptions of tourism impacts and support for tourism development. Findings were explained in the context of the UAE and extant studies. According to the results, no relationship exists between residents’ perceptions of the negative cultural impacts of tourism and support for tourism development. The chapter also discusses moderation by nationality in the relationship between residents’ perceptions of the tourism’s impacts and support for tourism development. Nationality appears to influence perceptions of negative social impacts, positive cultural impacts, and both negative and positive economic impacts of tourism. The chapter discusses two open-ended questions regarding what residents would like to change or improve about the tourism industry in the UAE, and the most important challenges facing tourism development in the country. 


[bookmark: _Toc501535753][bookmark: _Toc503955804][bookmark: _Toc501535754]Chapter 7: Conclusion

7 [bookmark: _Toc503856262][bookmark: _Toc503941209][bookmark: _Toc503947237][bookmark: _Toc503947495][bookmark: _Toc503955805][bookmark: _Toc501535755]
7.1 [bookmark: _Toc503955806]Introduction

	Chapter Objectives
	The objectives of the final chapter are to outline the academic contribution and the managerial implications of this study. A further objective is to present and limitation faced during the study and to suggest directions for future research. 

	Chapter Structure 
	This chapter concludes three main sections: The academic contribution section, The managerial implications section, and finally the limitations and recommendations section. 

	Conclusions 
	This study concludes by presenting the academic contribution and the managerial implications with regards to the research questions and objectives. The findings of this study provided information residents perceptions towards impacts of tourism and their level of support for tourism development in the UAE. This study also confirmed that nationality moderate the relationship between residents’ perceptions of the impacts of tourism and their support for tourism development.




This chapter builds on the previous chapter by discussing the academic contributions and managerial implications of the study. Academic contributions are explained regarding the study’s variables and proposed framework, and managerial implications regarding four categories of tourism impacts—social, cultural, economic, and environmental. This chapter concludes by discussing research limitations and recommendations for future research. 

7.2 [bookmark: _Toc501535756][bookmark: _Toc503955807]Academic Contributions

From an academic perspective, the theoretical contribution of this study derives from examining moderation by nationality on residents’ perceptions of the impacts of tourism. The study suggests that residents are not a homogenous group, but hold disparate perceptions of the impacts of tourism, and support tourism development disparately based on perceptions. Residents were categorized into two groups—national and expatriate. Findings demonstrate that national and expatriate residents perceive the impacts of tourism differently, and that nationality moderates the relationship between residents’ perceptions of tourism impacts and support for tourism development. More specifically, nationality moderates the relationship between negative social impacts, positive cultural impacts, positive economic impacts, and negative economic impacts and residents’ support for tourism development. This study also examines residents' perceptions of the social, cultural, environmental, and economic impacts of tourism, and their relationships with support for tourism development. Although extant research examines similar classifications, the current study differentiates social and cultural impacts of tourism, and provides constructs to examine residents’ perceptions of the social and cultural impacts of tourism, in addition to environmental and economic impacts. Findings contribute by revealing the ways residents perceive various tourism impacts, and how these perceptions influence support for tourism development. Results corroborate the usefulness of social exchange theory in explaining residents’ perceptions of the impacts of tourism, with findings suggesting that residents who perceive impacts of tourism positively are more supportive of tourism development. The study examines 46 nationalities, which provided diverse views of the impacts of tourism from the perspectives of diverse groups of residents who live in a multicultural, Muslim tourism destination in the Middle East. Findings corroborate that expatriate residents share views that are different from those of national residents regarding perceptions of tourism’s impacts. 

7.3 [bookmark: _Toc501535757][bookmark: _Toc503955808]Managerial Implications

Findings from this study are important to tourism stakeholders and government officials in local and federal government since tourism is part of the UAE 2021 Vision. Tourism developers at multicultural tourist destinations should plan tourism development strategies that consider the diversity of society, given rapid changes to populations at these types of destinations. The goals are to emphasize the positive perceptions of residents, and reduce or eliminate negative perceptions, by addressing attributes that negatively or positively influence residents’ perceptions in each domain. 

a) [bookmark: _Toc501535758][bookmark: _Toc503955809]Social Implications

Findings suggest that national residents are more concerned with negative social impacts than expatriate residents are, especially overcrowding. The UAE government should review its crowding management strategies and public-spacing plans when planning an event to avoid crowding in public places and respect the personal spaces of individuals during public events. Tourism planning should consider programs that attract disparate groups of residents and allow options that are appealing to conservative residents in the UAE. The government should invest in northern emirates, with additional tourism attractions and mega projects such as theme parks, hotels, and restaurants, which also direct traffic congestion from major cities to rural areas. UAE residents shared concerns for inappropriate behaviors in public by some tourists, alcohol, and prostitution, and therefore regulations should be communicated to tourists to avoid such behaviors in public, especially regarding acceptable dress codes. 

b) [bookmark: _Toc501535759][bookmark: _Toc503955810]Cultural Implications

Although national residents reported greater agreement with the positive cultural impacts of tourism, the government should continue with initiatives and programs, focusing on heritage and culture, and develop cultural tourism, which will encourage preservation of culture while attracting more tourists. Government officials should consider cultural education and awareness among children by providing information regarding culture that comes from official sources to reflect accurate information about UAE culture. More cultural centers and museums that showcase the country’s authentic heritage for both residents and tourists should be available to provide information and activities, in addition to courses that teach Emirati crafts for students and younger generations. Government officials should review training programs that are available to tour guides to ensure that they have official information to provide tourists with accurate information. Officials should introduce greater control of tour operators, and attract more nationals to work as tour operators. This will encourage cultural exchanges between residents and tourists, and provide authentic experiences to tourists. The government should build cultural villages in rural areas to show tourists the UAE’s old way of living, which can also be used as resorts so traffic will be reduced in the city and the facilities can be used all year long. Government officials should diversify cultural activities and demonstrate them at festivals and exhibitions, since some current activities are weak and repetitious, which is boring to both visitors and residents.

c) [bookmark: _Toc501535760][bookmark: _Toc503955811]Environmental Implications

The government should introduce new strategies to reduce traffic congestion, such as new transportation methods (e.g., metro, trains, and flyovers). It should review measures taken by other major tourist destinations and learn from their experiences regarding reducing traffic. Although most UAE land is desert, new developments changed the map, with many tourism developments in coastal areas, especially with land reclamation and landfills to build artificial islands or property developments. These major projects influence the country’s environment. The government should protect the environment and encourage eco-tourism and conservation at historical and cultural sites. Tourism developers should be aware of UAE residents who used to enjoy open access at beaches and in the desert but due to development of large projects and restricted access do not have access to natural environment any more. Developers should limit the access of national residents to some locations related to heritage and culture, such as fishing, pearl diving, and hunting, while preserving wildlife for future generations. 

d) [bookmark: _Toc501535761][bookmark: _Toc503955812]Economic Implications

The government should increase investments and job opportunities in tourism for residents, especially national residents. Tour guides should be nationals, and touring companies should be supervised by the government, especially Emirati supervision. Tourism operators need more rules to ensure that they convey the correct image of the UAE to tourists and provide them with authentic experiences. Marketing should focus on the UAE as one location with seven destinations, rather than promoting each emirate individually, to increase tourism in northern emirates. Tourism stakeholders should increase marketing of domestic tourism. Tourism authorities should promote awareness among tourists and residents regarding culture, dress codes, inappropriate behaviors, and respecting personal spaces in public. Developers and investors should look for new activities and experiences that are unique to UAE culture and that reflect its heritage to improve positive perceptions of tourism for all residents. They should offer a fulfilling, cultural experience to tourists seeking authentic tourism that is unavailable elsewhere. 
The number of national residents working in tourism is low. Tourism stakeholders should offer employment opportunities that are more attractive to national residents, and provide investment opportunities to residents. Increasing residents’ positive perceptions of the economic impacts of tourism will increase support of tourism development. Developers should consider concerns that residents raise, especially expatriate residents, regarding the negative economic impacts of tourism, since increased cost of living challenges low-income individuals when it comes to some activities. Developers should create programs that offer discounted rates during tourism’s off-season to provide less-privileged residents, such as laborers and construction workers, with opportunities to enjoy tourism facilities, and promote facilities during off-seasons when tourists are fewer. 

7.4 [bookmark: _Toc489878873][bookmark: _Toc501535762][bookmark: _Toc503955813][bookmark: _Toc489878874]Research Limitations and Recommendations for Future Research

Lack of extant studies in this area of research limits comparisons, but this study offers a base for future studies in the UAE, from which other emirates can benefit. Although data were collected in the UAE, future research should focus on a single emirate so findings can benefit federal authorities. Although data were collected from 46 nationalities, they do not represent the more than 200 that reside in the UAE. This study considers expatriates as a homogenous group, which might not be the case. Further classifications of residents should be included in future research, such as income, involvement in tourism, and dependency on tourism. This study does not consider factors other than nationality that influence perceptions of tourism, such as culture, since expatriate residents are from different parts of the world, including Arab and Muslim residents. Other factors might have different influences on residents’ perceptions. This study uses a quantitative method, which limits findings to identified variables. Future research should consider mixed methods to explore other factors that influence perceptions. The study uses cross-sectional data, and thus findings represent respondents’ current perceptions, which might change over time. Tourism is a dynamic industry that is growing rapidly in the UAE. Longitudinal studies are recommended to monitor changes to residents’ perceptions. Future research should examine other variables that influence residents’ support of tourism development, such as degrees of tourism development, tourism types, and resident characteristics.

7.5 [bookmark: _Toc501535763][bookmark: _Toc503955814][bookmark: _Toc489878876]Conclusion 

Findings of this study suggest a relationship between residents’ perceptions of the impacts of tourism and their support for tourism development. Residents’ perceptions of the positive and negative social, environmental, and economic impacts of tourism might influence support for tourism development. Tourism impacts perceived positively by residents increase support for tourism development, and negative impacts make residents less supportive of such development. However, this study did not find a relationship between residents’ perceptions of negative cultural impacts and support for tourism development. The study also examined moderation by nationality on residents’ perceptions of the impacts of tourism and whether nationality influences the relationship between residents’ perceptions of tourism’s impacts and residents’ support of tourism development. Testing of several hypotheses suggests that nationality moderates the relationship between negative social impacts, positive cultural impacts, positive economic impacts, and negative economic impacts and residents’ support of tourism development in the UAE. Findings are useful to government officials, authorities, and stakeholders for tourism planning and for issuing tourism policies and regulations. Findings also suggest improving residents’ perceptions and minimizing negative perceptions held by residents. 
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Dear Madam, Dear Sir,

My name is Nada and I am a DBA candidate at the University of Abu Dhabi. As a part of the requirement for my doctoral degree program in the University, I am conducting a study with the title “Residents’ Perceptions Towards Impacts of Tourism in the UAE” The main purpose of this study is to understand the impact of tourism on the UAE community as perceived by the residents both Emiratis and Expatriates.
Your participation in this study is voluntary and would be very much appreciated. All you need to do is answer the questions and tick or circle the number that best describes your opinion. Remember that there is no right or wrong answer. Your responses will be kept strictly confidential and used for academic purposes only. The survey will require not more than 7-10 minutes of your time.
Thank you very much for taking the time to complete this survey. Your cooperation is highly appreciated and a valuable contribution the success of this research.
If you have any queries regarding this research, please do not hesitate to contact me.

The researcher
Nada Al Sabri - Candidate in Doctoral of Business Administration (DBA)
Email: 1040266@students.adu.ac.ae 

Research Supervisor 
Dr. Syed Zamberi Bin Ahmad - Associate Professor of Management 
Email : syed.ahmad@adu.ac.ae 
College of Business Administration 
Abu Dhabi University, Abu Dhabi
United Arab Emirates 




Part A: Residents characteristics
1. 	Gender
1. Male 		
2. Female 

2.	Which age group are you in?
1.  18-20	
2.  21-30 	
3.  31-39 
4.  40-49
5.  50-59 
6.  60 or more

3.	Which city you live in?
1.  Abu Dhabi	
2.  Dubai 	
3.  Other (Please specify) ……………………….

4.	Your highest level of education
1.  High School or less	
2.  Technical Education 
3.  Bachelor Degree 
4.  Master Degree and above

5.	What is your household income per month/in Dirham (AED)?
1. 10,000 and less
2. 10,001-40,000
3.  40.001-70.000
4.  70,001-100,000 
5.  100,001 and above 
6.  I don’t want to say

6.	How many years have you lived in the UAE?
1.  less than 5 years
2.  5 years and more but less than 10 years
3.  10 years and more but less than 20 years 
4.  20 years or more

7.	 Are you or any members of your family or relatives employed in the in the tourism /hospitality or tourism-related industry in the UAE?
1.  Yes 		
2.  No 		

8.	What is your nationality? ………………………….………………….


Part B: Tourism impacts
	
	Which of the following statements best describes your perception towards tourism impacts in UAE? Please indicate your level of AGREEMENT or DISAGREEMENT with the following statements about tourism on a scale of 1 to 7; where 1= strongly disagree and 7= strongly agree. Please circle one number that best represents your opinion.
	Strongly disagree
	Disagree
	Somewhat disagree
	Neither agree or disagree
	Somewhat agree
	Agree
	Strongly agree
	No answer


	Positive Social Impacts
	

	PSI1
	Tourism improves the quality of life for UAE residents
	1
	2
	3
	4
	5
	6
	7
	

	PSI2
	Tourism improves the positive image of UAE
	1
	2
	3
	4
	5
	6
	7
	

	PSI3
	Tourism improves of the quality of service in restaurants, shops and hotels
	1
	2
	3
	4
	5
	6
	7
	

	PSI4
	Increased tourism provides more recreational opportunities for UAE residents
	1
	2
	3
	4
	5
	6
	7
	

	PSI5
	Tourism development makes the residents more satisfied with their living in the UAE
	1
	2
	3
	4
	5
	6
	7
	

	Negative Social Impacts
	

	NSI1
	Tourism causes unpleasant overcrowding of public and leisure spaces in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NSI2
	Tourism causes security and crime problems
	1
	2
	3
	4
	5
	6
	7
	

	NSI3
	Increase in number of tourists in UAE will lead lo friction between residents and tourists
	1
	2
	3
	4
	5
	6
	7
	

	NSI4
	Tourism contributes to social problems such as crime, drug use, prostitution, and so forth in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NSI5
	UAE’s recreational resources are overused by tourists
	1
	2
	3
	4
	5
	6
	7
	

	Positive Cultural Impacts 
	

	PCI1
	Tourism increases availability of cultural, historical and entertainment activities in UAE
	1
	2
	3
	4
	5
	6
	7
	

	PCI2
	Meeting tourists from all over the world is definitely a life enriching experience
	1
	2
	3
	4
	5
	6
	7
	

	PCI3
	Tourism helps to preserve the cultural identity of UAE 
	1
	2
	3
	4
	5
	6
	7
	

	PCI4
	Tourism stimulates cultural exchange in UAE
	1
	2
	3
	4
	5
	6
	7
	

	PCI5
	Tourism has increased residents’ pride in the local culture in UAE
	1
	2
	3
	4
	5
	6
	7
	

	Negative Cultural Impacts
	

	NCI1
	Tourists dressing styles is considered inappropriate and not conservative for UAE
	1
	2
	3
	4
	5
	6
	7
	

	NCI2
	The commercial demand of tourists causes changes in the style and forms of traditional arts and crafts in UAE 
	1
	2
	3
	4
	5
	6
	7
	

	NCI3
	Current tourism activities that are available for tourists don’t reflect the authentic culture of UAE
	1
	2
	3
	4
	5
	6
	7
	

	NCI4
	Tourism causes loss of traditional values and behavior patterns among the UAE residents
	1
	2
	3
	4
	5
	6
	7
	

	NCI5
	Tourism development causes disruption to the religious practices among the UAE residents
	1
	2
	3
	4
	5
	6
	7
	

	Positive Environmental Impacts
	

	PEI1
	Tourism development in UAE promotes environmental sustainability
	1
	2
	3
	4
	5
	6
	7
	

	PEI2
	Tourism helps restoration of historical/cultural buildings and natural resources.
	1
	2
	3
	4
	5
	6
	7
	

	PEI3
	Tourism stimulates local infrastructural development in UAE
	1
	2
	3
	4
	5
	6
	7
	

	PEI4
	Tourism development improves the physical appearance of UAE
	1
	2
	3
	4
	5
	6
	7
	

	PEI5
	Tourism has improved the ecological environment of the UAE 
	1
	2
	3
	4
	5
	6
	7
	




	
	Which of the following statements best describes your perception towards tourism impacts in UAE? Please indicate your level of AGREEMENT or DISAGREEMENT with the following statements about tourism on a scale of 1 to 7; where 1= strongly disagree and 7= strongly agree. Please circle one number that best represents your opinion.
	Strongly disagree
	Disagree
	Somewhat disagree
	Neither agree or disagree
	Somewhat agree
	Agree
	Strongly agree
	No answer


	Negative Environmental Impacts
	

	NEI1
	Tourism greatly adds to traffic congestion
	1
	2
	3
	4
	5
	6
	7
	

	NEI2
	Tourism increases environmental contamination (wastewater) in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NEI3
	The construction of hotels and other tourist facilities has destroyed the natural environment in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NEI4
	Tourism development in general leads to environmental pollution in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NEI5
	Tourism produces littering
	1
	2
	3
	4
	5
	6
	7
	

	Positive Economic Impacts 
	

	PEcI1
	Tourism creates desirable employment opportunities for residents in UAE
	1
	2
	3
	4
	5
	6
	7
	

	PEcI2
	Tourism is a good strategy for economy diversification in the UAE
	1
	2
	3
	4
	5
	6
	7
	

	PEcI3
	Tourism attracts more investment and project development to the UAE
	1
	2
	3
	4
	5
	6
	7
	

	PEcI4
	Tourism attracts more business opportunities for UAE residents 
	1
	2
	3
	4
	5
	6
	7
	

	PEcI5
	Tourism increase the amount of income going to local businesses in UAE
	1
	2
	3
	4
	5
	6
	7
	

	Negative Economic Impacts
	

	NEcI1
	Tourism development increase the inflation in property values in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NEcI2
	The price of food and other products in UAE have increased because of tourism
	1
	2
	3
	4
	5
	6
	7
	

	NEcI3
	Tourism development increase the cost of living in UAE
	1
	2
	3
	4
	5
	6
	7
	

	NEcI4
	Tourism development diverts funds from other economic development projects in UAE 
	1
	2
	3
	4
	5
	6
	7
	

	NEcI5
	The prices of services in the UAE have increased because of tourism development
	1
	2
	3
	4
	5
	6
	7
	

	
	

	Part C: Support for Tourism Development 
	

	ST1
	I believe that further tourism development would positively affect my quality of life in UAE
	1
	2
	3
	4
	5
	6
	7
	

	ST2
	I think that UAE should attract more tourists
	1
	2
	3
	4
	5
	6
	7
	

	ST3
	I support future tourism development in the UAE
	1
	2
	3
	4
	5
	6
	7
	

	ST4
	I think that tourism is the best strategy for economic diversification for UAE
	1
	2
	3
	4
	5
	6
	7
	

	ST5
	I believe that the overall impact of tourism development in UAE is positive
	1
	2
	3
	4
	5
	6
	7
	



9. What would you like to change or improve about the tourism industry in the UAE?
……………………………………………………………………………………………………….
……………………………………………………………………………………………………….
……………………………………………………………………………………………………….
10. What do you think is the most important challenge facing tourism development in UAE?
……………………………………………………………………………………………………….
……………………………………………………………………………………………………….
……………………………………………………………………………………………………….
 Thank you for your participation in this study  
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بسم الله الرحمن الرحيم
السلام عليكم ورحمة الله وبركاته، 

تحية طيبة وبعد،
اسمي ندى وأنا طالبة دكتوراه إدارة الأعمال في جامعة أبوظبي، وكجزء من متطلبات درجة برنامج الدكتوراه الذي أخضع له في الجامعة، فإني أجري دراسة بعنوان "مفاهيم المقيمين في دولة الإمارات العربية المتحدة عن آثار السياحة "، والغرض الأساسي من هذه الدراسة هو فهم تأثير السياحة على المجتمع الإماراتي من وجهة نظر السكان الإماراتيين والوافدين.

إنني ممتنة لكم لمشاركتكم الطوعية في هذا الاستبيان، كل ما عليكم القيام به هو الإجابة عن الأسئلة وتحديد الإجابة الصحيحة والأكثر دقة في التعبير عن رأيكم، تذكروا أنه لا توجد إجابات صحيحة أو خاطئة، كما أن أجوبتكم ستعامل بسرية تامة وسيتم استخدامها لأغراض أكاديمية فقط، ولن يستغرق إكمال الاستبيان أكثر من 7-10 دقائق من وقتكم.
في حال وجود أي استفسار حول هذا البحث، يرجى عدم التردد بالاتصال بي.

الباحثة
ندى الصابري – طالبة الدكتوراه في إدارة الأعمال في جامعة أبوظبي
البريد الالكتروني: 1040266@students.adu.ac.ae
مشرف البحث
د. سيد زامبيري بن أحمد – بروفيسور الإدارة المشارك
البريد الالكتروني: syed.ahmad@adu.ac.ae
كلية إدارة الأعمال
جامعة أبوظبي
دولة الإمارات العربية المتحدة - أبوظبي
الجزء أ - معلومات شخصية ( خصائص السكان)
1. أنت 
  ذكر 
  أنثى 
2. الفئة العمرية 
· 18-20
· 21-30
· 31-39
· 40-49
· 50-59
· 60 سنة أو أكبر 
3. الإمارة التي تسكن فيها 
· أبوظبي
· دبي
· أخرى (يرجي ذكرها) .......................................................
4. المستوى التعليمي
· شهادة ثانوية أو أقل
· تعليم فني أو مهني 
· شهادة جامعية
· دراسات عليا (ماجستير / دكتوراه)
5. متوسط الدخل الشهري للأسرة 
· 10,000 أو أقل 
· 10,000 الى 40,000
· 40,001 إلى 70,000
· 70,001 الى 100,000
· 100,001 أو أكثر 
· لا أريد أن أقول
6. كم عدد السنوات التي قضيتها في دولة الإمارات العربية المتحدة؟ 
· أقل من 5 سنوات 
· أكثر من 5 سنوات لكن أقل من 10 سنوات
· أكثر من 10 سنوات لكن أقل من 20 سنة
· 20 سنة أو أكثر
7. هل تعمل في مجال السياحة أو الضيافة: أنت أو أي شخص من افراد عائلتك أو في وظيفة تتعلق بالسياحة في دولة الامارات العربية المتحدة ؟ 
· نعم 
· لا 
8.  ما هي جنسيتك؟ (يرجي ذكرها) ......................................................
	
	أي من العبارات التالية هي الأفضل في التعبير عن رأيك بخصوص آثار السياحة في الإمارات العربية المتحدة؟ يرجى الإشارة إلى مستوى موافقتك أو رفضك بالعبارات التالية حول السياحة على مقياس من 1 إلى 7، حيث 1= أرفض بشدة، و7= أوافق بشدة. يرجى وضع دائرة حول الرقم الذي يمثل العبارة الأفضل في التعبير عن رأيك.
	أرفض بشدة
	أرفض
	أرفض إلى حد ما
	محايد
	أوافق إلى حد ما
	أوافق
	أوافق بشدة
	لا جواب

	الآثار الاجتماعية الإيجابية

	1
	تحسن السياحة نوعية حياة سكان الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	2
	تحسن السياحة الصورة الإيجابية لدولة الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	3
	تحسن السياحة نوعية الخدمة في المطاعم والمحلات والفنادق.
	1
	2
	3
	4
	5
	6
	7
	

	4
	يوفر ازدهار السياحة المزيد من الفرص الترفيهية لسكان الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	5
	يجعل تطور السياحة سكان الإمارات العربية المتحدة أكثر رضاً بمعيشتهم. 
	1
	2
	3
	4
	5
	6
	7
	

	الآثار الاجتماعية السلبية

	6
	تتسبب السياحة في اكتظاظ مزعج في الأماكن العامة والترفيهية في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	7
	تسبب السياحة مشاكل أمنية وجرائم.
	1
	2
	3
	4
	5
	6
	7
	

	8
	يسبب تزايد عدد السياح في الإمارات العربية المتحدة الاحتكاك بين السكان والسياح.
	1
	2
	3
	4
	5
	6
	7
	

	9
	تساهم السياحة في المشاكل الاجتماعية مثل الجريمة، وتعاطي المخدرات، والدعارة، وخلافه في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	10
	تعاني الموارد الترفيهية في الإمارات العربية المتحدة من فرط الاستخدام من قبل السياح.
	1
	2
	3
	4
	5
	6
	7
	

	الآثار الثقافية الإيجابية

	11
	تزيد السياحة من وفرة النشاطات الثقافية والتاريخية والترفيهية في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	12
	الالتقاء بالسياح من جميع أنحاء العالم هو بالتأكيد تجربة مغنية للحياة.
	1
	2
	3
	4
	5
	6
	7
	

	13
	تساعد السياحة في الحفاظ على الهوية الثقافية في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	14
	تحفز السياحة التبادل الثقافي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	15
	أسهمت السياحة في زيادة فخر السكان بالثقافة المحلية لدولة الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	الآثار الثقافية السلبية

	16
	تعتبر أنماط لباس السياح غير ملائمة وغير محافظة في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	17
	يسبب الطلب التجاري للسياح تغيرات في أسلوب وأشكال الفنون التقليدية والحرف اليدوية في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	18
	لا تعكس النشاطات السياحية الحالية المتوفرة للسياح الثقافة الأصيلة للإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	19
	تتسبب السياحة في خسارة القيم التقليدية وأنماط السلوك بين سكان الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	20
	يسبب تطور السياحة إرباكاً للممارسات الدينية بين سكان الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	الآثار البيئية الإيجابية

	21
	يشجع تطور السياحة في الإمارات العربية المتحدة على الاستدامة البيئية.
	1
	2
	3
	4
	5
	6
	7
	

	22
	تساعد السياحة في ترميم المباني التاريخية/الثقافية والموارد الطبيعية.
	1
	2
	3
	4
	5
	6
	7
	

	23
	تحفز السياحة تنمية البنية التحتية المحلية في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	24
	يحسن تطور السياحة المظهر المادي لدولة الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	25
	ساهمت السياحة في تحسين المحيط البيئي للإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	الآثار البيئية السلبية

	26
	تزيد السياحة بشكل كبير من الازدحام المروري.
	1
	2
	3
	4
	5
	6
	7
	

	27
	تزيد السياحة من التلوث البيئي (مياه الصرف الصحي) في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	28
	يسبب بناء الفنادق وغيرها من المرافق السياحية دمار البيئة الطبيعية للإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	29
	يؤدي تطور السياحة بشكل عام إلى التلوث البيئي في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	30
	تؤدي السياحة لزيادة القمامة.
	1
	2
	3
	4
	5
	6
	7
	


الجزء ب: آثار السياحة


	
أي من العبارات التالية هي الأفضل في التعبير عن رأيك بخصوص آثار السياحة في الإمارات العربية المتحدة؟ يرجى الإشارة إلى مستوى موافقتك أو رفضك بالعبارات التالية حول السياحة على مقياس من 1 إلى 7، حيث 1= أرفض بشدة، و7= أوافق بشدة. يرجى وضع دائرة حول الرقم الذي يمثل العبارة الأفضل في التعبير عن رأيك.
	أرفض بشدة
	أرفض
	أرفض إلى حد ما
	محايد
	أوافق إلى حد ما
	أوافق
	أوافق بشدة
	لا جواب 

	الآثار الاقتصادية الإيجابية

	31
	تخلق السياحة فرص توظيف مرغوبة لسكان الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	32
	تعتبر السياحة استراتيجية جيدة للتنوع الاقتصادي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	33
	تجذب السياحة المزيد من الاستثمارات والمشاريع إلى دولة الإمارات العربية المتحدة
	1
	2
	3
	4
	5
	6
	7
	

	34
	تجذب السياحة مزيداً من فرص العمل لسكان الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	35
	تزيد السياحة قيمة الدخل المخصص للشركات المحلية في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	الآثار الاقتصادية السلبية

	36
	يرفع تطور السياحة من معدلات التضخم في قيم العقارات في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	37
	ارتفعت أسعار الطعام والمنتجات الأخرى في الإمارات العربية المتحدة بسبب السياحة.
	1
	2
	3
	4
	5
	6
	7
	

	38
	يرفع تطور السياحة من تكاليف المعيشة في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	39
	يحول تطور السياحة الأموال عن مشاريع التنمية الاقتصادية الأخرى في الإمارات العربية المتحدة. 
	1
	2
	3
	4
	5
	6
	7
	

	40
	تزايدت أسعار الخدمات في الإمارات العربية المتحدة بسبب التطور السياحي.
	1
	2
	3
	4
	5
	6
	7
	

	الجزء ج: الدعم المقدم لتطوير السياحة

	41
	أعتقد بأن المزيد من التطوير السياحي سيكون له أثر إيجابي على نوعية حياتي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	42
	أعتقد أن الإمارات العربية المتحدة يجب أن تجذب المزيد من السياح.
	1
	2
	3
	4
	5
	6
	7
	

	43
	أنا أؤيد التطوير السياحي المستقبلي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	44
	أعتقد بأن السياحة هي الاستراتيجية الأفضل للتنوع الاقتصادي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	45
	أعتقد بأن الأثر الاجمالي للتطوير السياحي هو إيجابي في الإمارات العربية المتحدة.
	1
	2
	3
	4
	5
	6
	7
	

	



9. ماذا تود أن تغير أو تحسن فيما يتعلق بصناعة السياحة في الإمارات العربية المتحدة.
.................................................................................................................................................
.................................................................................................................................................
.................................................................................................................................................
10. ما هو برأيك التحدي الأهم الذي يواجه التطوير السياحي في الإمارات العربية المتحدة؟
.................................................................................................................................................
.................................................................................................................................................
.................................................................................................................................................
 نشكر لكم مشاركتكم في هذه الدراسة 

U.S. dollars (Billions)	
1980	1985	1990	1995	2000	2005	2010	2015	40.4	37.299999999999997	49.1	63.6	103.9	180.6	286.2	370.3	


Tourist Arrivals in UAE in Millions (2006–2016) 

Tourists Arrivals 	
2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	8.1	8.8000000000000007	9.5	9.4	10.5	11.6	12.9	13	13.2	14.2	15.3	
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